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If you are using a small screen device the following PDF
is best viewed in ‘Single Page View’

If you are using a large screen you can view this PDF
using the ‘Two Page View’

that shows the Cover Page in the ‘Two Page View’

If you are familiar with this setting it can be found while you’re in your PDF viewer program 
with this file loaded then 

        1. Click on the ‘View’ tab 
        2. Click on ‘Two Page View’
        3. Click on ‘Show Cover Page in Two Page View’

For the best functionality and use of this PDF Report 
download it to your desktop

Caution:  If you are viewing this PDF from your browser and the links don’t 
seem to work for you, either
• Download the file and open it in an Adobe viewer
• Mouse over the link try to then open it
• Copy the link and paste it into your browser directly
• 

If you experience any font problems once the PDF opens, just refresh the browser so the fonts 
will appear properly; if for some reason this doesn’t work, try downloading the PDF on the 
desktop and opening it with Adobe Reader.
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The Financial Awareness Foundation 

A 501(c)(3) Nonprofit Organization Dedicated to Significantly
“Improving financial awareness & financial literacy…” SM
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We are working hard to significantly 

improve financial awareness & financial literacy globally!

Please join us.
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Our research tells us that young people, middle aged and older people know they 
need ‘financial knowledge’ but are not sure what it is. We strongly believe that 
most people have not been provided with the ‘foundation to personal financial 
knowledge’, what we call the essential principles to smart money financial 
management. Without this empowerment people do not have the critical tools to 
make informed everyday money decisions throughout their lives. This is a large part 
of the reason why so many people and families are:

• On the verge of running out of money prematurely

• Burdened with large amounts of student loans and other forms of debt

• And more than half of our adults in America (120 million – poor to wealthy) 
do not have nor understand the importance of having an up-to-date financial, 
estate and gift plans to protect themselves and their families

http://home.thefinancialawarenessfoundation.org/
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Leadership Message

Greetings and welcome to The Financial Awareness Foundation's 2019-2020 
Foundation Report and Business Plan.

Earning and building personal wealth and managing personal finances today are 
more complicated and more important than ever. We’re living longer and need to 
earn more, save more, invest more wisely to build financial resources to care for 
ourselves and families. 

Many of us are insecure with our work and the future of our homes. We see our 
money being drained by the high cost of housing, education, taxes, quality food, 
healthcare, and life’s too many “unexpecteds.;” while dealing with the uncertainty of 
our investments, our political leadership and our domestic and global economies. 
We worry about the future, or unfortunately in many cases, simply try not to think 
about it. Until “it” happens – a financial catastrophe that could have been avoided by some advanced planning.

Our research tells us that young people, middle aged and older people know they need ‘financial knowledge’ 
but are not sure what it is. Most people have not been provided with the ‘foundation to financial knowledge’ 
what we call the essential principles to smart money management at home or from school. Without this 
empowerment people do not have the critical tools to make informed everyday money decisions throughout 
their lives. This is a large part of the reason why many people and families are:

• On the verge of running out of money prematurely

• Burdened with large amounts of student loans and other forms of debt

• Do not have nor understand the importance of having an up-to-date financial, estate and gift plans to 
protect themselves and their families

This jeopardizes their financial and physical wellness, their ability to realistically achieve and maintain their 
personal and financial dreams and enjoy a financially secure debt free future.

The lack of financial awareness, along with the financial illiteracy epidemic places a HUGE growing amount of 
pressure on families and friends, employers, nonprofits, and the ultimate safety-net the government. This is not 
only a domestic social challenge, it's an international one!

What We’re Doing
We've launched The Improving Financial Awareness & Financial Literacy Movement, a broad based media 
and education initiative built around the strategic campaign venues of Financial Literacy Month (April) and 
Estate and Gift Planning Awareness Month (October). 

The plan is to touch the majority of the general public – rich to poor, at least twice a year through these strategic 
personal finance campaign venues, with interesting, educational and motivating reminders to get and keep their 
financial house in order with a current financial, estate and gift plans.

We understand that this is a massive undertaking; but as we move into the 12th year of The Movement it’s being 
accomplished through thought leading financial service, nonprofit, and charitable gift planning organizations 
and their professionals, educational institutions, municipalities, employers, the news media, and other 
concerned organizations and individuals. 

This annual report and business plan provides the reader with a broad picture of the lack of financial awareness 
and financial illiteracy epidemic and our progress and plans to address this serious social challenge.

Valentino Sabuco
Executive Director
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The Financial Awareness Foundation was organized in 2013 and has been granted 501(c)(3) nonprofit status. 

Our Mission: The Foundation serves as a nonpolitical 'financial awareness advocate' for the general public, the 
financial service and nonprofit professionals and their organizations, educational institutions, municipalities, 
high tech companies and employers, and the news media. Our mission is to significantly help solve a major 
social problem dealing with the lack of financial awareness and financial literacy. 

Our Core Values: 
1. Public Service – Serve as a nonpolitical and neutral “financial awareness advocate” to the general 

public - poor to rich - providing them with the essential principles to smart money management, 
the 'foundation to personal finance knowledge' so they can make better every day money decisions 
throughout their lives.

2. Knowledge – Encourage and support financial education to improve financial awareness and financial 
literacy. 

3. Collaboration – Recognize, promote, and unite organizations that are championing improving 
financial awareness and financial literacy with other organizations, nonprofits, educational institutions, 
municipalities, employers, and individuals. 

4. Diversity – Promote cultural diversity within the financial services and nonprofit professions to better 
serve a diversified public.

5. Ethics – Encourage ethical behavior within financial service professions, nonprofits and charitable gift 
planners, and the business world.

Our Focus: The Financial Awareness Foundation has two main focal points that revolve around:

1. Taking an active leadership role to recognize organizations and their management, and concerned 
individuals that are championing improving financial awareness and financial literacy. We are then 
uniting them with other associations, organizations, nonprofits, educational institutions, municipalities, 
and employers; and to actively focus their vast community resources into The Improving Financial 
Awareness & Financial Literacy Movement, with its concentrated personal finance content media blitz 
every six months through the strategic campaign venues of:

• Financial Literacy Month (April)

• Estate & Gift Planning Awareness Month (October) Our founder worked with Congressman 
Thompson’s Office during 2007 and 2008 to help create this proclamation that was co-authored by 
50 bi-partisan Congresswomen and Congressmen.

The plan is to touch the majority of the general public, financial service and nonprofit professionals 
and their organizations, educational institutions and municipalities at least twice a year through these 
strategic venues, with interesting, educational and motivating reminders and tools for making wise 
lifelong financial decisions and to get and keep their financial, estate and gift plans in order.

2. The Foundation develops, assembles, and delivers exceptional 'no-cost' educational content for the 
general public and for financial service and nonprofit professionals, and educational institutions that 
support the publics financial and estate planning and charitable planning needs. 

We are hard at work to become the ‘foundation of choice’ for improving financial awareness and financial 
literacy globally, and can use your assistance.
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Here is a sampling of what we accomplished in 
2019

January 2019 –The Foundation launches the 2019 Improving 
Financial Awareness & Financial Literacy Movement 

February 2019 – The Foundation releases the 2019 versions of TFAF Personal Finance Publication Set:

• Your financial PARTNER Overview - Essential Principles to Smart Personal Financial Management
• Your financial PARTNER - The Personal Financial Management System & Form Set
• Your Estate & Gift Planning Organizer. 
To download a free copy visit http://home.thefinancialawarenessfoundation.org/publications.html

March 2019 –The Foundation continues its leadership role in promoting and supporting Financial 
Literacy Month with the announcement of our honorees of the 2019 Improving Financial Awareness & 
Financial Literacy Movement Distinguished Co-Honorary Chairs on their outstanding work

• Representing Academia Thought Leadership - Janette Brown, Ed.D, Executive Director Emerita, Vice Provost, 
USC Emeriti Center & Emeriti College, University of Southern California 

• Representing Financial and Legal Services Thought Leadership - Martin M. Shenkman, CPA, MBA, PFS, AEP 
(Distinguished), Estate planning attorney and Certified Public Accountant from Paramus, New Jersey

• Representing News Media Thought Leadership - Mark Solheim, Editor of Kiplinger’s Personal Finance 
Magazine

• Representing Nonprofit / Charitable Gift Planers Thought Leadership - Michael Kenyon, President and CEO 
of the National Association of Charitable Gift Planners.

March 2019 – Global financial literacy initiatives are increasing and we are contacted regularly for 
assistance and ideas from around the world. We have began assisting in the creation of The Improving 
Financial Awareness & Financial Literacy Movement in Kenya, Uganda and Tanzania – The East African 
Movement; this will touch ~ 150 million people; this is modeled after our work in the US.

• The East African Movement 
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-Africa-TIFA-FLM.pdf 

• The Movement in Kenya 
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-TIFA-FLMovement-Kenya-ExecSum.pdf

• The Movement in Uganda 
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-TIFA-FLMovement-Uganda-ExecSum.pdf

• The Movement in Tanzania 
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-TIFA-FLMovement-Tanzania-ExecSum.pdf 

April 2019 –The Foundation works with Lead TFAF Ambassador and Alumnus of Makerere University in 
Uganda with Dr. David Ddumba and University Council Member and Head of the Department of Physics to 
established the first International Improving Financial Awareness & Financial Literacy Research Center 
at Makerere University. They are the largest University in Uganda with a student enrollment of 35,000. We 
hope to globally link together universities and colleges through research centers like 
this.

April 2019 –To help launch the spring campaign Charles Rossmann, COO for 
Evaluations Services does a live interview of Valentino Sabuco, Executive Director for 
The Financial Awareness Foundation with a guest appearance from Marty Shenkman. 
The presentation is entitled How Improving Financial Awareness & Financial Literacy 
Can Significantly Benefit Your Business While Solving a HUGE Growing Social 
Challenge! View this years interview at

https://youtu.be/vJnupjmg6Ps 

Year in Review–
Highlights of Our 
Accomplishments
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April 2019 –The Spring Campaign for the Improving Financial Awareness & Financial Literacy Movement 
was once again a growing success; a sampling of the community wide participants such as

• The Presidential, Senate, and 22 Governors signed supporting proclamations proclaiming April as Financial 
Literacy Month. 

• Various professional associations and organizations, the American Bankers Association (ABA), American Institute of 
Certified Public Accountants (AICPA), National Association of Charitable Gift Planners (CGP), AFP's (Association 
of Fundraising Professionals),  Purposeful Planning Institute, American Academy of Attorney-CPA's, American 
Library Association, National Association of State Treasurers, WealthCounsel, ...

• Eastern University, University of Tennessee, University of Memphis, USC, Rutgers, University of Cincinnati, 
University of Florida, University of Kentucky, Penn State, University of Maine, ...

• Dave Ramsey - "here’s a sentence you may never have expected to read, Former President George W. Bush and 
President Barack Obama are in complete agreement on an issue of national importance—the need for financial 
literacy education across all the demographic segments of our population. Thanks to those two presidents, throughout 
April that vitally important issue will be at the forefront of public awareness during Financial Literacy Month."

• Citizen’s Bank again kicks off Financial Literacy Month with $1.4 Million in Charitable Contributions.

• Held in Orlando, Florida, the very first 4.01K Race For Financial Fitness™ attracted more than 300 runners and 
netted a $50,000 donation to Junior Achievement of Central Florida. Since then, this great effort has now grown to 
seven cities: Minneapolis, Kansas City, Nashville, Atlanta, Philadelphia, Detroit, Charlotte and Las Vegas.

• Gooding, a rock band teaches students about financial literacy.

• The City of Monterey and the Monterey Public Library provides a 
improving financial awareness and financial literacy gift to the Monterey 
Bay Community. 

• Girl Scouts provides financial literacy badges.

• Be sure to see the Educational Initiatives and International Sections, and 
so much more in The 2020 Improving Financial Awareness & Financial 
Literacy Report & Magazine.

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-FallCampaignReport&Magazine.pdf

June 2019 – Michael Ochieng Nyawino Executive Director of COHECF-KENYA Lead TFAF Ambassador 
from Kenya gets an international article published entitled, How to Change the World with Better Financial 
Awareness & Financial Literacy. 

https://www.urbanet.info/how-to-change-the-world-with-better-financial-awareness/

August 2019 – The Foundation prepares and launches the Fall Campaign for the Improving Financial 
Awareness & Financial Literacy Movement around Estate & Gift Planning Awareness Month. 

Peter K. Asare Nyarko, Executive Director of the Center for Financial Literacy Education - Uganda outlines 
the plans to launch The Improving Financial Awareness & Financial Literacy Movement in Ghana 2020. 

October 2019 – The Foundations continues its leadership role by developing new strategic relationships 
and recognizing organizations, their management, and concerned individuals that are championing 
improving financial awareness and financial literacy. Here a brief sampling of the community participation 
around Estate & Gift Planning Awareness Month:
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The Foundation Plans for 2020

As you can see our board, executive director, interim CTO, ambassadors, strategic partners and the many 
supporters and volunteers have accomplished quite a bit with a minimal budget and many, many long hours 
of volunteer work. The Financial Awareness Foundation is deeply grateful for the commitments and caring 
generosity from so many individuals and organizations who support and participate in our mission. Our 
numerous accomplishments and ambitious goals for the years ahead are not possible without the ongoing 
support of these generous individuals and organizations and many other concerned parties.

Our plans for the future continue to revolve around advancing our mission to significantly help solve the major 
social problem dealing with a lack of financial awareness along with the financial illiteracy epidemic. 

We envision a world in which every single person on the planet knows the secrets to personal finance!

Our priories for 2020 revolve around the following:

1. Advance our infrastructure 

2. Continue to grow The Improving Financial Awareness & Financial Literacy Movement domestically & 
internationally

3. Launch The Financial Knowledge Community Portal / Hub for the General Public, Professionals, & 
Nonprofits

4. Advance our publishing and research activities 

5. Expand & grow The International Improving Financial Awareness & Financial Literacy Research Centers 

6. Expand our capital campaign and fundraising efforts  

As we proudly present our 2019-2020 Foundation Report, please join us in celebrating our Foundation’s 
accomplishments and vision for the future. And join us and leading thought leading organizations and individual 
in supporting and advancing The Improving Financial Awareness & Financial Literacy Movement and help 
make a world of difference

We believe having better personal finance knowledge changes your world and the world around you… 
FOREVER!

Respectfully submitted,

Valentino Sabuco, Executive Director

The Financial Awareness Foundation

Help us do even more by making a tax deductible contribution today! Thank YOU.

http://home.thefinancialawarenessfoundation.org/donate.html
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Management, Organizational, & Support Structure

“There is a real solution to the lack of financial awareness along with the financial 
illiteracy epidemic that revolves around better educating the general public, financial 
service and nonprofit professionals to the essential principles to smart money management 
'the foundation to personal finance knowledge' while motivating them to get and keep the 
financial, estate and gift plans in order. 

People need access to better personal financial management tools and information, to 
communicate and work more effectively with their financial advisors and financial product 
providers, and to make better every day informed money decisions."

– Valentino Sabuco, Executive Director
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Board of Directors

The following distinguished professionals serve as the Board of Directors for The Financial Awareness 
Foundation and serve without compensation, donating their time, professional expertise, and resources to 
advance the mission of our organization.

 

Valentino Sabuco, Chairman & CEO
Founding Executive Director & Publisher of The Financial Awareness Foundation 
Sonoma County, California
www.thefinancialawarenessfoundation.org/pdf/Sabuco-TFAF-Intro.pdf

Pierce H. McDowell III, JD, Co-Founding Director
Co-Chairman and Co-Chief Executive Officer of South Dakota Trust Company, LLC 
& the South Dakota Planning Company, LLC
South Dakota
www.sdplanco.com/Planning-Information/Management-Biographies.aspx

Ken Ruff, Co-Founding Director
Interim COO and CTO, Retired businessman, Technologist & Digital Media 
Developer
Sonoma County, California

Marie Burns, CFP®, Director
Certified Financial Planner (CFP®), Financial Advocate, Principal of Mind Money 
Motion
www http://mindmoneymotion.com/about/ w.thefinancialawarenessfoundation.org/

Paul G. Schervish, M.Div., Ph.D., Co-Founding Director Emeritus
Retired Professor of Sociology and Director of the Center on Wealth and 
Philanthropy (CWP) at Boston College
www.thefinancialawarenessfoundation.org/pdf/7-3-HonoraryCoChairSchervish.pdf
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Senior Management

Valentino Sabuco, Founding Executive Director & CEO
Sonoma County, California

www.thefinancialawarenessfoundation.org/pdf/Sabuco-TFAF-Intro.pd

Ken Ruff, Founding Director
Interim COO & CTO
Sonoma County, California

Friends & Associates

The following organizations and distinguished 
professionals represent the many who have provided 
encouragement and support and assistance. 

Organizations
• Almond Board of California 

• American Academy of Attorneys-Certified Public Accountants 

• American Bar Association Section of Real Property, Trust and Estate 
Law 

• American Endowment Foundation 

• American Institute of Certified Public Accountants

• American Prosperity Group - APG

• Association of Fundraising Professionals Society of Financial Service 
Professionals

• B/R/S Group 

• CEG Worldwide, LLC 

• Center for Financial Literacy Education - CFLE Africa

• Christian Community Healthcare Foundation- Kenya 

• City of Monterey

• Community Foundation Sonoma County

• Costco

• Financial Planning Association®

• Food for the Poor 

• Forefield, a division of Broadridge Financial Solutions, Inc. 

• Friedemann Goldberg LLP 

• HeirSearch.com

• International Association of Advisors in Philanthropy 

• Kiplinger

• Littman Krooks LLP 

• Makerere University - Uganda

• Mercy-Giving

• National Academy Foundation 

• National Academy of Elder Law Attorneys 

• National Association of Charitable Gift Planners

• National Association of Estate Planners & Councils 

• National Christinan Foundation

• National Hospice and Palliative Care Organization 

• Monterey Public Library

• Partnership for Philanthropic Planning 

• Penton Wealth Management

• Planned Giving Design Center

• Plans in Place

• Save Community Care Foundation (SCCF) - Uganda

• Senior Life Source

• South Dakota Trust Company 

• Stelter Company 

• TEDI Tanzania Enlightenment Development Innovations

• TOK

• Trusts & Estates

• University of Southern California, Emeriti Center

• University of Miami School of Law

• Upton Financial

• Waltower Philanthropic Advisors, LLC
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Individuals

• Mark Alton, CFP, AEP

• Gloria Anderson

• Susan Axelrod, CFRE, RFR

• Joanna Averett, MBA, CFP®, AIF®, AEP®

• Diana Avery

• Jim Baadshaug

• Vance Barse

• Glen Belden 

• Hank Berkowitz, HB Publishing & Mking

• Jeffery Beyer

• Jon Blattmachr

• Jim Bradshaw

• Janette Brown, Ed.D.

• Marie Burns, CFP

• Mary Caburi

• Jim Carniglia

• Annie Chisambo

• Mark Charnet

• Blake Christian, CPA

• Michael Cinque 

• Shane Couturier

• Gregg & Tiffiani Clarke

• Dan Clark

• Jeff Clark

• Tracy E. Crider

• Robert G. Dodson 

• Dr. David Ddumba

• Jo Ann Engelhardt, JD, LL.M., AEP®

• Robert Eyler, Ph.D.

• Kevin Fields

• Dean Finkerberg

• Barry Flagg,  CFP®, CLU, ChFC

• Gary L. Flotron, MBA, CLU®, ChFC®, AEP®

• Patrick Flynn

• Randy Fox, PGDG

• Joseph E. Frack, CPA, CGMA 

• Julie Ann Garber, JD

• Lynn M. Gaumer, J.D.

• Vikto Gavrilovic, Afillix

• Kent Grealish

• Hollie Grandy

• Steven Goldberg, JD

• Cinthia Healy, CPA, CFE, CSA

• Rodney Heisterberg, Ph.D. 

• Joe Iglesias, CPM®

• Dr. Winston Tumps Ireeta

• Donna J. Jackson, JD

• Marty Jensen

• Leticia Karamagi

• Sidney Kess, CPA, JD, LL.M., AEP®

• Godfrey Kiirya

• Gary Klaben

• Eric Kinaitis 

• Al W. King, III, JD, LLM, AEP® 

(Distinguished)

• Michael King, JD

• Michael Kenyon

• Dr. Juma Kasozi

• Bernard A. Krooks, JD, CPA, CELA, AEP®

• Stephen Krochmal

• Brian Kulick

• Ted A. Lang, CFP

• Brett Larson

• Susan Lipp

• John Lohr

• Thomas Loker

• Marguerite Lorenz

• Kyan Mama 

• Josh Martin

• William Martin

• Pierce H. McDowell, III 

• Lorne McMillan 

• Jay McSherry

• Sarah Meltzer, MPA CFRE 

• Andrea R. Millar, CPA/PFS

• Rebecca Miller

• Laura Waller-Miller

• Peter Murphy

• Ron & Eileen Nelson

• Deborah Nixon, PhD

• Peter K. Asare Nyarko

• Michael Ochieng Nyawino 

• William O'Conor

• Lou & Ellen Odette

• Julius Picardi

• Devin Pierce, SIOR 

• Randy Pennington, CPA

• Chris Pearson,| SIOR

• Nancy Phillips

• Adam Reynolds 

• R. Wayne Reynolds

• Lana Richards

• Jack Rittenhouse, Jr., CLU®, ChFC®, AEP®

• Lena Rizkallah, JD

• Tim Rodenbush

• Bill Romeo

• Gary Ronan

• Charles Rossman, ESI Appraise

• Andrew Rothstein, Ph.D.

• Ken Ruff

• Valentino Sabuco

• Harout Samra

• Amar Sanhney

• Jay Saunders, CPA

• Marty Shankman, CPA, MBA, JD

• Paul Schervish, M.Div, Ph.D.

• Adam Sherry, JD

• Lionel Shipman

• Suzanne Simpson 

• Nicole Smith

• Sonoma State University

• Chris Sparks, PhD

• Adam Spindell

• Ammex Ssebidde

• Adam Strominger

• Jim Stovall

• Jill Suskind

• Lorrie Stealey

• Tony Steuser

• Kathryn Stewart, Knowbly

• Sirie Thongchua

• Thornton, Oliver & Keller

• Kris Toscano, CPA 

• Val Verhunce

• Inga Waite

• Jim Walsh

• Lindsay B. Waltower, M.B.A., CAP

• John Warnick

• Andrew Watt

• Tracey West

• Trish White, JD

• Ralph Widmar

• Howard Williams

• Patricia Wix

• Bruce Yenk, CFP

• Barbara Yeager 

• Laurence C. Zale 

• Carolyn Zollars

• Steve Zieger, CEBS
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Organizational Structure

The current organizational structure of The Foundation consists of, the Board of Directors, CEO, Executive 
Director and Publisher, CTO/CIO and the various Ambassadors and other interested parties that all serve as 
volunteers. 

As our improving financial awareness & financial literacy campaigns, programs, and publishing efforts 
continue to grow and expand we anticipate hiring professional staff to help manage and advance these efforts. 
The following organizational flowchart outlines how we plan to departmentalize and bring aboard needed 
personnel and professional services both internally and outsourced. 
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Governance Items

1. The Foundation Board of Directors currently consists of five highly distinguished professionals that 
include the Foundations CEO & Executive Director.

2. Our Law firm:

FRIEDEMANN GOLDBERG LLP
420 Aviation Boulevard, Suite 201
Santa Rosa, CA 95403
www.frigolaw.com

Steven M. Goldberg, Partner
Phone 707.543.4900
SGoldberg@frigolaw.com 

3. Our CPA firm:

Randy Pennington, CPA
Number On Snoopy Place
Santa Rosa, CA 95403
Phone: 707.546.2064 
randy@flyingace.net

4. The Foundation Professional Advisory Board serves as volunteer advisors to The Foundation’s 
Executive Director, Board of Directors and The Foundation. It consists of highly distinguished, 
nationally known financial, nonprofit, and technology professionals.

5. The CEO, Executive Director and Publisher serves under the direction of the Foundation's Board of 
Directors provides visionary strategic planning and helps develop, coordinate, and manages day to day 
activities and the various programs and activities of The Foundation. The Executive Director is serving 
as volunteer executive until such time as The Foundation becomes sufficiently capitalized, at which time 
will serve as a compensated executive.

6. The CTO/CIO & Operations Director serves under the Executive Director and as a back-up should the 
Executive Director be unavailable. The CTO/CIO is also serving as volunteer executive until such time as 
The Foundation becomes sufficiently capitalized, at which time will serve as a compensated executive.

7. The Committee and Subcommittee Directors and Chairs will be appointed and managed by the 
Executive Director with the approval of the Board of Directors. The Committee Directors are currently 
serving as volunteer executives until such time as The Foundation becomes sufficiently capitalized, at 
which time it is anticipated that some will serve as a compensated part or full time executives, and or 
volunteers.

8. Last year's 990-N has been filed timely.

9. Gift Acceptance Policy - a copy can be downloaded at 

 http://home.thefinancialawarenessfoundation.org/pdf/TFAF-GiftAcceptancePolicy.pdf
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We Have A Serious Problem that Requires Immediate Attention

With so many people on the path to or verge of running out of money before their life expectancy, many 
families burdened with large amounts of student loans and other forms of debt, and more than half of our 
adults (120 million) don't have nor understand why it is important to have an up-to-date financial, estate and 
gift plans to protect themselves and their families, we have a serious problem. This lack of financial awareness 
and financial literacy epidemic places a HUGE growing amount of pressure on families and friends, employers, 
nonprofits; as well as the ultimate safety net – the state and federal government.

Do You Realize?

• The majority of the adults in the US that reach the age of 70 are almost out of money, but have life 
expectancies well into their mid-80's and maybe into their 90's and beyond. That's disastrous. Who will 
be responsible for them? The choices are few, family and friends, employers, nonprofits and people with 
money, and the government as a final safety net.

• Over 120 million adults, 50% of our adult population (that could be half your family and friends 
and business associates) don’t have nor understand the importance of having a current financial, 
estate and gift plans to protect themselves and their assets and family in the event of sickness or 
when they pass away. This is a real problem, as most feel they don’t have an estate to plan for; this is 
NOT TRUE. Estate planning is not just for the wealthy or elderly; it’s important for everyone. With some 
advance planning, issues such as managing bill paying and assets in the event of sickness or disability, 
guardianship of children, care of a special needs child and long-term care needs, and distribution of 
retirement plan and other assets to the correct person(s) and nonprofit(s) at ones death can all be handled 
with sensitivity, care, and at a reasonable cost.

• Too many young people and their families are burdened with excessive education debt and other 
forms of debt. Student loan debt exceeds $1.48 trillion and is the 2nd largest class of consumer debt 
after mortgages; members of the class of 2018 graduated with an AVERAGE of $29,200 in student 
loan debt. Those with graduate degrees are significantly greater.

https://www.studentloanplanner.com/student-loan-debt-statistics-average-student-loan-debt/

• The Consumer Financial Protection Bureau released a report that examined the link between 
financial education and financial well-being. A key finding was that while many adults desire to educate 
themselves to become more financially literate, they often seek out that information only within their 
social networks. This cuts across all demographics, including education level and income. This is quite 
alarming: People are making critical life decisions based on information gained from non-experts and 
fragmented sources. 

• We have entered into the greatest wealth transfer in history. An estimated $59 trillion - divided 
among heirs, charities, estate taxes and estate closing costs - will be transferred from 116 million American 
households from 2007 to 2061 as reported by John J. Havens and Paul G. Schervish from the Center on 
Wealth and Philanthropy Boston College. 

• Without some financial, estate and gift planning a significant amount of these assets will be wasted; 
much of the remaining assets may not go to the right person(s) or organization(s), and or may not be used 
as intended. 

• This huge wealth transfer is not for all families, many will run out of money long before passing. 

• This is not just a domestic epidemic it is an international one.
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Additional Pertinent Information - From the Council for Economic Education

https://www.councilforeconed.org/news-information/research/

• 40% of Millennials say they are overwhelmed with debt.

• Over 50% of Millennials say they are living paycheck to paycheck and are unable to save for the 
future.

• 75% of credit cards carrying college students were unaware of late payment charges.

• An improving economy has done little to help people prepare for a financial emergency, with 34 
percent of adults in America – more than 72 million people -- saying that they don’t have any 
emergency savings, according to the second annual financial capability survey from Neighbor Works 
America. That is up from 29 percent of adults reporting no emergency savings in the similar survey 
one year ago. 

• 43% of Millennials use costly non-bank borrowing methods like payday loans, pawn shops, and rent-
to-own stores.

• Nearly 25% of adults admit that they do not pay their bills on time.

• Only 17 states require students to take a high school course in Personal Finance.

• Only 20 states require students to take a high school course in Economics.

• Only five states require a stand-alone course in Personal Finance for high school graduation.

• Fewer than 20% of teachers report feeling competent to teach personal finance topics.

• More than one in six students in the US does not reach the baseline level of proficiency in financial literacy.

• 72% of parents experience at least some reluctance to talk to their kids about financial matters.

• Students from states where a financial education course was required were 
 �more likely to display positive financial behaviors and dispositions
 �more likely to save
 � pay off credit cards in full each month
 � less likely to be compulsive buyers
 �more likely to take reasonable financial risks.

• State financial education requirements also have a meaningful impact on student’s financial condition 
later in life.

 � Students from state with required financial education courses have higher credit scores and a 
lower probability of delinquency as young adults.
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Quotes

• "To fully participate in society today, financial literacy is critical."(ANNAMARIA LUSARDI, DENIT 
TRUST CHAIR OF ECONOMICS AND ACCOUNTANCY, GEORGE WASHINGTON UNIVERSITY 
SCHOOL OF BUSINESS)

• "Economics education is about much more than money; it provides students with a framework for making 
good decisions that will help them and the country."(ALAN B. KRUEGER, BENDHEIM PROFESSOR 
OF ECONOMICS AND PUBLIC AFFAIRS, PRINCETON UNIVERSITY}

• "I believe that understanding personal finance and financial literacy is the most important and life-
applicable skill that students can come away with when graduating high school as these topics are one of 
life’s unavoidable eventualities."(MATTHEW GHERMAN, HIGH SCHOOL ECONOMICS TEACHER, 
2015 ALFRED P. SLOAN TEACHING CHAMPION)

• "Economics provides a framework for better understanding our increasingly complex world. Economic 
literacy is an essential part of a well-informed citizenry."(KATHLEEN BRENNAN, ECONOMICS & 
FINANCIAL LITERACY TEACHER, ALFRED P. SLOAN TEACHING CHAMPION)

• "Opening young minds to the possibilities that stem from rational economic decision making, is one of 
the greatest gifts we can give to students. They will use these skills throughout life."(DEBORAH SURIAN, 
HIGH SCHOOL ECONOMICS TEACHER, ALFRED P. SLOAN TEACHING CHAMPION)

• "Gaining an understanding of how the economy works is essential for our own well-being as well as for 
our ability to make informed choices as citizens."(BENJAMIN FRIEDMAN, WILLIAM JOSEPH MAIER 
PROFESSOR OF POLITICAL ECONOMY, HARVARD UNIVERSITY)

• "All students should graduate from high school college-and-career ready, which includes having a strong 
foundation in financial literacy. Incorporating financial literacy skills in K-12 education, as well as 
expanding learning opportunities well into adulthood, will pay off for our students’ future and the future 
of our economy."(PATTY MURRAY, US SENATE, WASHINGTON / RANKING MEMBER ON THE 
SENATE COMMITTEE ON HEALTH, EDUCATION, LABOR, AND PENSIONS)

• "If we could do one thing to change the trajectory of the next generation, it would be to help them become 
fluent in basic financial and economic principles."(ANDREW ROSS SORKIN, NEW YORK TIMES 
FINANCIAL COLUMNIST, CNBC CO-ANCHOR OF “SQUAWK BOX”) 

• "Starting early with age-appropriate and relevant financial education and consistently reinforcing those 
lessons throughout the K-12 school experience can help children and youth develop positive habits 
and skills that can make a lifetime of difference in their financial well-being."(RICHARD CORDRAY, 
DIRECTOR OF THE CONSUMER FINANCIAL PROTECTION BUREAU)

Managing personal finances today is more complicated and more important than ever. We’re living longer, but 
saving proportionately less. Scores of us feel less secure in our jobs and homes than we did in the past. We 
see our money being drained by the high cost of housing, taxes, education, health care, while dealing with 
the uncertainty of investments and our economy. We worry about the future, or unfortunately in many cases, 
simply try not to think about it.

There is a real solution to this lack of financial awareness and financial literacy epidemic that revolves 
around better educating the general public, financial service and nonprofit professionals to the essential 
principles to smart personal financial management, the foundation to personal finance knowledge, while 
motivating them to get and keep the financial, estate and gift plans in order. People need access to better 
personal financial management tools and information, to communicate and work more effectively with 
their financial advisors, and to make better every day informed money decisions. 
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Business Plans & High Priority Projects
The business plans and high priority projects for The Financial Awareness Foundation revolve around 
implementing our mission to significantly improve financial awareness and financial literacy while serving as a 
nonpolitical “financial awareness advocate”. These plans and projects include:

1. Advance Infrastructure to touch & serve more of the general public, financial service & nonprofit 
professionals & their organizations, educational institutions, municipalities, tech companies & employers.

2. Continue Growing The Improving Financial Awareness and Financial Literacy Movement 
domestically / globally to touch everyone at least twice a year with the essential principles of smart money 
management, built around the strategic campaign venues of Financial Literacy Month and six months later 
Estate & Gift Planning Awareness Month.

3. Launch The Financial Knowledge Community’s Portal/Hubs to help
• Inform and educate the general public, in an entertaining format, to the essential principles to smart money 

management.
• Motivate the public to take action to get and keep their financial house in order with an up-to-date financial, 

estate and gift plans.
• Guide the public to find the right financial professionals to cost effectively implement and update their 

financial, estate and gift plans.
• Bring together and educate financial service and nonprofit professionals to better serve their clients, general 

public and potential donors.
4. Advance Publishing & Research Activities

• Publications
 ¾Books & eBooks – we have 3 publications entitled - TFAF Personal Finance Publication Set
 ¾Feature Articles – we have a collection of over 125 feature articles
 ¾Research Reports and White Papers
 ¾Specialty materials - Smart Phone Apps, Financial Games, Calendars, Tips & Blogs

• Educational Programs & Content
 ¾The Financially Green Organization Certification Program™ for employees, organizations, and communities
 ¾The Your financial PARTNER University/College Program™ for graduating students, faculty / staff, & alumni
 ¾Seminars / Live & On-Demand Webinars – we have a scripted 'Building Blocks to Successful Financial 
Planning Series' presentations.
 ¾Complete the development of a unique multimedia eLearning platform to deliver the above content in a 
memorable, educating, and entertaining manner.
 ¾Work with K-12 through college and graduate school education providers to embed the essential principles 
of smart money management into curriculum.
 ¾Work with financial service and nonprofit organizations, educational institutions, tech companies, 
employers, membership organizations, and municipalities to provide their employees, members, alumni, 
and residents with the essential principles to smart personal financial management. 
 ¾Continuing Education (CE) for professionals

• Speakers Bureau & Strategic Relationships
5. Expand The International Improving Financial Awareness & Financial Literacy Research Centers

• Advance research projects
• Serve as a Think Tank
• Provide classes, workshops, and conferences
• Advance our personal and professional publishing activities
• House The Financial Awareness Foundation

6. Expand Capital Campaign Fundraising Efforts.
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Business Plans – High Priority Projects

1. Advance Our Infrastructure to Touch & Serve More

2. Continue Growing The Improving Financial Awareness and Financial Literacy 
Movement & Campaigns & Programs

3. Launch The Financial Knowledge Community Portal / Hub for the General Public, 
Professionals, & Nonprofit

4. Advance Publishing & Research Activities

5. Expand The International Improving Financial Awareness & Financial Literacy 
Research Centers

6. Expand Capital Campaign Fundraising Efforts
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Infrastructure to Touch More

The following provides a brief discussion around our current and planned campaigns, programs, publications, 
and projects for you to better understand what we have accomplished and are working on, and encourage you 
to assist where possible.

The Foundation's Board, executive team and the various Ambassadors have all served as a volunteer team and have 
personally underwritten all The Foundation's costs to date.

The Foundation's campaigns and programs have grown to the stage that they require ongoing “hands-on” management to 
plan, implement, and manage its campaigns, programs initiative and relationships. The Foundation is developing strategic 
plans and infrastructure to generate sustainable cash flow from current and future projects, operations, and programs to 
support our staffing, technology, and related infrastructure needs.

Ongoing efforts are currently being made to advance and improve The Foundation’s website, publishing and technology 
infrastructure, and to expand our databases and platforms to be more efficient and scalable. We are also researching 
various CRM and project management tools to better manage relationships and operations.

Since 2015 we continue to advance our interim brochure website at 

www.TheFinancialAwarenessFoundation.org

1. It's About Your Money video on our home page

2. Free downloads of TFAF - Personal Finance Publication Set 

3. Donate Now button

4. Complimentary Resources from our new Downloads tab that includes new 
navigation and materials within these subsections

• The Improving Financial Awareness & Financial Literacy Movement

• Publications & Posters

• Sample Articles for Financial Literacy

• Improving Financial Awareness & Financial Literacy Programs

• The International Movement

• TFAF Research & Reference Materials

• About The Foundation

We owe a BIG 'Thank YOU' and extension of gratitude to our board member and interim CTO 
and friend Ken Ruff for his never ending assistance and support.

 

We are ready to advance our interim brochure website into a Financial Knowledge Community Portal / Hub, a 
robust personal finance information, research and date center. To accomplish this we require additional technical and 
financial resources.
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Growing The Movement, Strategic Venue Campaigns & Programs

Financial Literacy Month & Estate & Gift Planning Awareness Month

The Financial Awareness Foundation is in an exceptional position to substantially help improve financial 
awareness and financial literacy by helping to reach the majority of the general public - poor to rich, through its 

• The Improving Financial Awareness & Financial Literacy Movement, Campaigns, & Programs

• Developing networks with positive motivational and informative messages

• Gift the annually updated TFAF Personal Finance Publication Set, educational materials, tools, and 
content.

The average individual person is bombarded with over 14,000 advertising impressions daily. To make a 
meaningful impression with quality information, these materials need to come from a trusted source and be 
received more than once. The Foundation with the assistance of the financial service and nonprofit professionals 
and their organizations, educational institutions, municipalities, tech companies and employers have the 
potential to help grow one of the most amazing, broad-based, multi-faceted, campaigns for improving financial 
awareness and financial literacy.

Through a concentrated public outreach campaign we alert, 
educate, and motivate the general public in an entertaining 
format about

• Why financial, estate and gift planning are very important to 
everyone

• The essentials principles to smart money management - the 
foundation to personal finance knowledge

• How to select and work with the right financial advisors and 
financial product providers to cost effectively get the job done

Through professional development programs we develop & 
assemble educational content to assist professionals in providing 
high-quality, cost-effective services to the public. 
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Master Plan Is A Winning Communication Model 

Supporting improving financial awareness and financial literacy is a winning opportunity for all. As leaders 
in the financial, estate and gift planning industries, we have first hand experience with the successes and 
challenges Americans face and want to help. Our goals are to globally:

• Substantially improve financial awareness and financial literacy across all ages, incomes and demographics.
• Alert the general public - poor to rich - why having a current and up-to-date financial, estate and gift plans 

are an important financial responsibility not only to themselves but also their families and loved ones.
• Inform and educate the public, in an entertaining format, to the essential principles of smart money 

management.
• Motivate the public to take action to get and keep their financial house in order with up-to-date financial, 

estate and gift plans. 
• Guide the general public find the right financial advisors and financial product providers to cost effectively 

implement and update their financial, estate and gift plans. 
• Educate financial service professionals and organizations to better serve their clients, the general public, 

and potential donors.

To help address the lack of financial awareness along with the financial illiteracy epidemic 12 years ago we 
began taking an active leadership role to recognize organizations and their management, and individuals that are 
championing improving financial awareness and financial literacy. Then uniting them with other associations, 
organizations, nonprofits, educational institutions, municipalities, employers and news media to actively focus 
this vast community resource into The Improving Financial Awareness & Financial Literacy Movement 
with its semi-annual concentrated personal finance content media blitz around the strategic campaign venues 

• Financial Literacy Month (April) 
• Estate & Gift Planning Awareness Month (October)

The plan is to touch everyone at least twice a year through these strategic campaign venues, with educational 
and motivating content, reminders and tools for making wise informed lifelong financial decisions and to get 
and keep your financial house in order by having a current financial, estate and gift plans.

Now in the 12h year below is a link to our latest edition of The Improving Financial Awareness & Financial 
Literacy Report and Magazine. This provides a sampling of the community participation, including supporting 
proclamations from 22 US State Governors, leading financial service, planned giving, and nonprofit associations 
and their professionals, and academia and news media efforts along with a comprehensive collection of reports 
including how financially literate each state and country is, and so much more.

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-FallCampaignReport&Magazine.pdf

This is a real winning approach to solving a major social challenge
• Families benefit by learning the essential principles to smart money management, which is the foundation 

to personal finance knowledge; it empowers them to make better informed productive everyday money 
decisions, work more efficiently with financial professionals & product providers to get the best results 
from time & money, get and keep their financial house in order by having a current financial, estate and 
gift plans, have the highest probability to live out a financially successful life, and pass on their values, 
knowledge and assets to future generations to make their lives and this world a better place

• Employers benefit from having less stressed and happier more productive employees 
• Financial service professionals and their companies benefit by acquiring new business from more informed 

and motivated clients.
• Nonprofits, charitable gift planners, fundraisers benefit with increased donations, planned gifts, bequests.
• Universities and Colleges benefit by having alumni, faculty and staff who are less stressed, happier and 

more productive and more philanthropic with increased current and future gifts, planned gifts, and 
naming the school to alternate beneficiary selections and bequests.

• Municipalities benefit by having happier and financially successful constituents, and a reduced strain on 
social welfare services.

• Everyone actually benefits with a stronger and financially sound economy and a better world!
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Our strategy is to touch the vast majority of the general public at 
least twice a year with a concentrated personal finance content media 
campaign through the strategic campaign venues of: 
• Financial Literacy Month (April) 

• Estate & Gift Planning Awareness Month (October) 

We understand that this is a massive undertaking, but is being 
accomplished through leading financial service and nonprofit 
associations and their members, professionals, financial service 
companies and nonprofits, small and large employers, technology 
companies, our government, and the news media that are using 
theses campaigns to semi-annually share high quality financial and 
estate planning content with their associates and the public.
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Background

In 2007 the founders of The Financial Awareness Foundation approached Congressman’s Mike Thompson 
office with the idea of creating a National Estate Planning Awareness Week Proclamation. After months of 
research and work Congressman Thompson and 49 bipartisan congressmen and congresswomen co-authored 
and passed in 2008 H.Res. 1499, which proclaims the third week in October as National Estate Planning 
Awareness Week. The full text of the proclamation, list of the authors and additional information can be found at

www.TheFinancialAwarenessFoundation.org/pdf/About-NationalEstatePlanningAwarenessWeek.pdf

We are currently working on refreshing and expanding the proclamation making the Month of October Estate 
& Gift Planning Awareness Month. We are also working to get all 50 state governors to create and sign 
supporting proclamations proclaiming October as Estate & Gift Planning Awareness Month. As such you will 
see the following reference Estate & Gift Planning Awareness Month.

After developing the above noted strategic plans and obtaining significant support and participation over several 
years from many of the leading financial service associations and nonprofit associations, in 2012 it was decided 
the general public would benefit from this concentrated personal finance content media blitz every six months. 
With the growing support and participation from many professional and nonprofit organizations and their 
professionals and other volunteers Financial Literacy Month was adopted as a strategic complementary venue 
in April six months from Estate & Gift Planning Awareness Month. You can learn more about its background 
and see the full text of this presidential and congressional proclamation at

www.TheFinancialAwarenessFoundation.org/pdf/About-NationalFinancialLiteracyMonth.pdf

Strategic Plans

Phase #1 of our communication plan was to obtain the awareness, support, and participation of the leading 
financial service organizations and from them to encourage their members and their organizations to participate. 
This was accomplished through relationships with organizations like:

1. American Academy of Attorney-Certified Public Accountants

2. American Bar Association Section of Real Property, Trust and Estate Law American Institute of Certified 
Public Accountants

3. Association of Fundraising Professionals 

4. Financial Planning Association® 

5. National Academy of Elder Law Attorneys

6. National Association of Estate Planners & Councils

7. National Association of Charitable Gift Planners

8. Society of Financial Service Professionals

9. The International Association of Advisors in Philanthropy

Together, these organizations represent nearly 1,000,000 financial service professionals and the accountants, 
attorneys, financial planners and advisors, insurance agents and brokers, trust officers, and nonprofit executive 
directors and development officers. 



The Financial Awareness Foundation

Page 28 of 50

Phase #2 was to reach out to obtain support and participation from nonprofit organizations. This is being 
accomplished through relationships with organizations like:

1. Association of Fundraising Professionals http://www.afpnet.org/   The Association of Fundraising 
Professionals (AFP) represents more than 30,000 members in 230 chapters throughout the world, working 
to advance philanthropy through advocacy, research, education and certification programs. The association 
fosters development and growth of fundraising professionals and promotes high ethical standards in the 
fundraising profession. 

2. National Association of Charitable Gift Planners (Previously - Partnership for Philanthropic 
Planning)  https://charitablegiftplanners.org/ CGP is supported by 128 local councils and over 10,000 
individual and council members, as well as charities, associations and business organizations that 
support the mission of charitable giving made most meaningful.

3. The National Academy Foundation http://naf.org/ For 30 years, NAF has refined a proven educational 
model which includes industry-focused curricula in five career themes work-based learning experiences, 
and business partner expertise: Finance, Hospitality & Tourism, Information Technology, Engineering, 
and Health Sciences. Employees of more than 2,500 companies volunteer in classrooms, act as mentors, 
engage NAF students in paid internships and serve on local Advisory Boards. NAF supports a national 
network of 89,000 students in 716 academies. 

4. Stelter Company http://www.stelter.com/ Stelter is the leader in providing full-service, multichannel 
marketing for the nonprofit community. More than 2,000 organizations across the country count Stelter 
as a trusted partner in advancing their mission. 

Phase #3, our current phase, is designed to reach out and obtain support of financial service companies, 
professional, larger employers, technology companies, colleges and universities, municipalities, and 
membership groups while advancing awareness and participation within the professional and nonprofits 
associations, and the news media. 

The lack of financial awareness along with the financial illiteracy epidemic is also a major global social 
challenge. In early 2018 The Foundation was contacted by the CEO of a Kenyan nonprofit for assistance 
in launching The Improving Financial Awareness & Financial Literacy Movement in Kenya. This has now 
expanded in the adjacent Eastern African countries of Uganda and Tanzania. See the Executive Summary and 
Movement Overview at

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-Africa-TIFA-FLM.pdf

To learn more and see the progress by reviewing our Improving Financial Awareness & Financial Literacy 
Movement Report & Magazine just click on or past the following URL into your browser

www.TheFinancialAwarenessFoundation.org/pdf/TFAF-FallCampaignReport&Scrapbook.pdf

Ways for you to participate in the financial awareness & financial literacy campaigns

We are encouraging you and other
• Financial service companies, their professionals and associations, and social networks
• Nonprofits, their professionals and associations, and their social networks
• Educational institutions, their educators, administrators 
• Larger and small employers / Technology companies 
• Municipalities and government agencies / Membership based groups / News Media

to join with their colleagues and associates to support and participate in building semiannual financial 
awareness programs, and in particular a concentrated personal finance content media blitz during the strategic 
campaign venues in April and October. 
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Here are some fun and easy ways to participate:
1. Encourage your clients, prospects, patrons, staff and associates to get and keep their financial and 

estate plans current. This can be done by place financial and estate planning editorial content into your 
website, newsletters, social media groups, local newspapers, and radio/television/web-based shows and 
ads, in support of Estate & Gift Planning Awareness Month and Financial Literacy Month. If you 
need content please contact us or see the sample articles and ads found under the Downloads tab at                          
   http://home.thefinancialawarenessfoundation.org/downloads.html 

2. Add this icon to your website with a link to

http://www.thefinancialawarenessfoundation.org/campaigns.html 

Here’s a link to download the Foundation graphic
   http://www.thefinancialawarenessfoundation.org/pdf/TFAF-master-IFAFL-Blue.jpg 

Here’s a link to download the Co-Brandable graphic
   http://www.thefinancialawarenessfoundation.org/pdf/Co-brand-FA-FL-Graphic.jpg

3. Encourage your organization and associates to host or take part in national or community-wide 
programs or provide one for your employees and customers built around financial, estate and gift 
planning during the months of April and October in support of improving financial awareness and 
financial literacy. If you need help or ideas, or 'free' scripted programs please contact us. Preview a 
version of the “Building Blocks to Successful Financial Planning” and "Building Blocks to Successful 
Estate & Gift Planning" we did with the City of Monterey and Monterey Public Library (Oldest 
public library in California) for their patrons and all Monterey Residents as a community gift at 

http://www.thefinancialawarenessfoundation.org/pdf/TFA-Monterey-FinLiteracyFlier-Spring2018.pdf

http://www.monterey.org/library/Events/Financial-Awareness-Workshops

This is a wonderful community service along with an excellent development tool for local nonprofits.
http://www.thefinancialawarenessfoundation.org/pdf/MPL-TFAFThankYouLetter.pdf 

4. Circulate financial awareness campaign materials and the Press & Industry Media Kit and Guides to your 
members, colleagues, associates, and other parties as you see appropriate and encourage them to support 
and participate in these important events. These can be found under the Campaign tab at 

www.TheFinancialAwarenessFoundation.org 

5. Financially support these amazing, broad-based, multi-faceted campaigns for improving financial 
awareness and financial literacy by reallocating existing marketing dollars and or adding new dollars to 
these important biannual campaigns.

We hope you will join us in communicating these important opportunities with your colleagues and we look 
forward to working with you on Financial Literacy Month and Estate & Gift Planning Awareness Month. 
Thank you for your assistance and support on this important endeavor.
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The Financial Knowledge Community

We are working on the content and technical specifications to launch The Financial Knowledge Community Portal 
/ Hub for the general public.

General Public Financial & Estate & Gift Planning Educational Portal / Hub Website

We have begun working on The Foundation’s Financial Knowledge Community™ Public Personal Finance Portal 
/ Hub Website as a “go-to site" for high quality financial, estate and gift planning consumer content and life 
events.

1. This will house a growing collection of rich, up-to-date content to address the general publics questions 
and needs for high-quality up-to-date financial and estate planning information and tools.

2. The website will serve the general public by supporting financial awareness and advancing financial 
literacy and by complimenting and cross supporting the improving financial awareness and financial 
literacy campaigns around National Financial Literacy Month and National Estate Planning Awareness 
Month/Week.

3. The website can be used by educational institutions, the media, employers, nonprofit organizations, 
membership organizations, financial service companies, and federal, state and local government entities 
to assist their employees, members, customers, and vendors and the general public to find high-quality 
information and resources regarding financial, estate and gift planning needs.

Phase 1 

The site vision, technical specifications and the creation and posting of the initial content is in progress. 

1. Retain and complete development of our technology team and our editorial staff

2. Complete the design and navigation elements for the user interface and content management

3. Seek consumer and professional feedback on:

4. Make appropriate edits and enhancements

Phase 2 

1. Finalize the public Portal / Hub social strategic and communication plans
2. Begin a consumer and professional newsletter / blog
3. Develop multimedia content for the site
4. Discover, develop and present new consumer publications, products and services
5. Activate technology tools that will allow editorial comments
6. Review and refresh the homepage and site on a regular basis
7. Manage the site going forward 

• Layout
• Navigation
• Ease of viewing

• Site name
• Features
• Links
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Financial Service and Nonprofit and Charitable Gift Planning Professionals Portal / Hub Website

To better serve the over 1,000,0000 financial services and nonprofit professionals and associates and the nation’s 
various financial service and nonprofit organizations and companies, The Foundation is currently exploring the 
creation of a financial service and nonprofit professionals portal / hub website that can interact with the general 
public portal / hub. 

The vision for The Foundation’s Financial Knowledge Community™ Professional Portal / Hub Website is 
to provide a very user friendly interface for financial and nonprofit professionals to quickly, easily, and cost 
effectively access the growing high volume of quality and up-to-date materials needed by financial and 
nonprofits professionals to service their clients and donors. 

These materials are currently provided by a growing number of professional publishers, associations, and 
service providers and include content such as

• Technical content, white papers and reports 

• Research materials, tax laws, and court cases

• Forms and approved documents

• Seminars and webinars

• Training programs and materials

• Continuing educations programs, and

• Other important content, data and materials 

The site will provide financial service and nonprofit professionals direct access this growing collection of 
rich content needed to best serve their clients and donors while keeping their staff's and their professional 
continuing education requirements current.

The initial phase of The Foundation’s Financial Knowledge Community™ Professional Portal / Hub is in the 
exploratory stage at this time. Based on the technology work that has and will be accomplished on the public 
Portal / Hub, a significant cost and time saving may be available by integrating technology developed from the 
public platform.
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Publishing 

The Foundation's publishing team provides ongoing content and support for The Improving Financial 
Awareness and Financial Literacy Movement, Campaigns and Programs. 

We provide the general public and professionals and their organizations with both complimentary and value-
priced publications, tools, content, workshop and webinar content and other educational materials. These 
materials are designed to further promote financial awareness and literacy.

We are working to bring innovative high quality personal finance content and tools to the general public, 
educational institutions, municipalities, employers, and financial service and nonprofit professionals. We also 
work with K-12 through college and graduate school education providers to embed the essential principles to 
smart personal financial management, the foundation to personal finance knowledge, into their curriculum 
for the next generation. And work with financial service and nonprofit organizations, educational institutions, 
employer, membership organizations, and municipalities to provide their employees, members, alumni, and 
residents with the essential principles to smart financial management.

The Foundation’s publishing team will be responsible for helping to develop and manage the public and 
professional portal / hub websites; staffing writers, editors, designers, programmers, and other publishing 
professionals; and developing The Foundation branded editorial content, publications, multi-media tools, 
programs and materials to support and promote financial awareness and financial literacy. These materials 
include:

1. Publications 
• Books & eBooks – we have completed our first 4 publications
• Feature Articles – we have completed a collection of over 125 feature articles

• Research Reports and White Papers

• Specialty materials - such as Smart Phone App development, Financial Calendars, Monthly "Financial 
Tips", blogs and other tools.

2. Educational Programs & Content
• The Financially Green Organization Certification Program™ 
• Your financial PARTNER University / College Program™ 
• Seminars / Live & On-Demand Webinars – we have two completed

• Content for Education Programs from K-12 Through Graduate School

• Specialty Programs for Larger Employers & Membership Organizations

• Specialty Programs for Financial Service Companies and Nonprofit Organizations

• Continuing Education (CE) for professionals

3. Speakers Bureau
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Publications - Overview

Books & eBooks

The Foundation’s publication division has developed its first four branded publications

1. Your financial PARTNER™ Overview – Essential Principles to Smart Personal Financial 
Management™ 

2. Your financial PARTNER – The Personal Financial Management System, and form set™

3. Your Estate & Gift Planning Organizer™

4. Six-Steps to a Successful Estate & Gift Plan™ an abridged version of Your Estate & Gift Planning 
Organizer

Your financial PARTNER™ Overview – Essential Principles to Smart Personal Financial Management™  
This publication provides the reader with an overview of the Your financial PARTNER Personal Financial 
Management System and also identifies the essential principles to 
smart personal financial management and common personal finance, 
the foundation to personal finance knowledge, mistakes to avoid and 
places them into their own booklet. We see this to be the foundation 
to personal finance knowledge and a very powerful tool to help people 
make informed and better everyday money decisions. 

This is a very special special publication; see for yourself and download 
a free copy from our website and let us know how you like it. 

Get your copy by clicking on or past the following URL into your browser  

 http://home.thefinancialawarenessfoundation.org/publications.html

We are looking for the right philanthropists, grant giving 
foundations, strategic partnerships and sponsorships, and 
concerned individuals to financially assist us. Can you help? 
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Our second publication is titled

Your financial PARTNER – The Personal Financial Management System™  & form set

 Helping You Achieve Financial Stability, Security & Freedom

Your financial PARTNER is a very important contribution to improving financial awareness and 
financial literacy movement. This is more than just 
another source of financial information and advice. It’s 
a complete personal financial management system - a 
clear step-by-step process designed to help organize your 
affairs and provides you with the essential principles to 
smart personal money management and a comprehensive 
set of common mistakes to avoid. These tools empower 
the reader to 

• Make better informed and productive everyday 
financial decisions 

• Save time and money with your financial advisors 
and service providers 

• Have the best opportunities to reach and maintain 
your personal / family financial dreams

• Enjoy a financially secure debt free future 
• Advance your philanthropic and legacy plans.

Your financial PARTNER system does not replace trusted advisors, but empowers you to gain control 
over and better manage your money.

 

What other’s say...

“I would highly recommend Your financial PARTNER  as an excellent tool for financial 
advisors and estate planners for use with their clients, as well as for consumers to 

use it with their with their families and financial advisors.” 
-Sidney Kess, Esq., CPA, 

J.D., LL.M., AEP® Distinguished

”I found the Financial Partner to provide a full range of the core essentials of 
sound money management and is written at a level that anyone who can balance a 

checkbook can understand.” 
-Robert Eyler, Ph.D., Department of Economics

Sonoma State University

Your can download your 'free' copy of this outstanding publication by clicking on or past the following 
URL into your browser  http://home.thefinancialawarenessfoundation.org/publications.html
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The third publication is titled

Your Estate & Gift Planning Organizer™ 

 Helping to Develop & Maintain a Sound Estate & Gift Plan for You & Your Family

Organizing financial information and thoughts are challenging for most of us. Your Estate & Gift Planning 
Organizer provides you with the essential principles of estate planning along with a simple six-step process. 
This streamlines the estate planning process while it helps you prepare your estate plan in a quick and easy 
manner, saving you time and money.

In over 50 pages of easy to digest content and illustrations this valuable publication educates you on various 
current estate and gift planning strategies and helps you to make informed decisions and to reach your estate 
and gift planning goals. 

Through a collection of easy to use forms this tool assists you in identifying and organizing your estate and gift 
planning information. Further it helps you to communicate your estate and gift planning goals with financial 
family and close friends, advisors and nonprofits. 

All the tools you need to better organize, plan and manage your 
estate and gift plans over your lifetime. Helps you develop and 
maintain a sound estate and gift plan for you and your family. 

Your Estate & Gift Planning Organizer does not replace trusted 
advisors, but save you time and money, working with your estate 
planning professionals to get the job done in the best way for you. 

Your Estate & Gift Planning Organizer has the potential to 
become the “key consumer tool in helping to educate the public on 
estate planning and motivating them to take action to get and keep 
their estate plans current.” 

This is an excellent tool that can be used during Estate & Gift Planning Awareness Month and throughout 
the year.

Your can download your 'free' copy of this outstanding publication by clicking on or past the following URL 
into your browser  http://home.thefinancialawarenessfoundation.org/publications.html

It is estimated that over 120 million Americans do not have up-to-date estate and 
gift plans to protect themselves and their families. 

• This makes estate and gift planning one of the most overlooked areas of 
personal financial management. 

• Estate and gift planning is not just for the wealthy; it is an important 
element of personal financial management for everyone. 



The Financial Awareness Foundation

Page 36 of 50

Feature Articles

We have a collection of over 125 feature life events articles. Each article can be presented in a half-page tabloid 
size and provides the reader with the basics on how to plan for the big events in life that currently or inevitably 
will affect their financial well-being and their families.

This library of life event features are available in a Microsoft Word® or 
Publisher®, or Adobe PDF® file formats. Most include a “Main Article” 
(averages between 1000 to 1200 words), supported by a “Checklists”, 
a “Resource Center” web-links, “Today’s Thought”, along with a special 
graphic suggestion. Many of the features also contain complementary 
down-loadable “Your financial PARTNER Forms” in a Microsoft Excel® 
file. The average overall word content of these features is ~ 1200 
words. 

The wealth of information contained in each life event feature makes 
excellent timely content for 

1. Print or online newsletters
2. Feature articles for customer communications 
3. Your website
4. Co-Branded offerings to other businesses and customers

When shared as a “library of life event features” this rich assortment financial information becomes an engaging 
collections of valuable guides, checklist, forms, thoughts, and entertaining tools that will keep readers coming 
back again and again for more and thanking you each time for access to this valuable resource.

You can download and see several samples of these life event feature articles under the Campaign tab beneath 
Downloads at www.TheFinancialAwarenessFoundation.org

Speakers Bureau

Many of the professional associations and our strategic partners have volunteer and professional speaker’s 
bureaus. We can make them available to other organizations and plan to formalize and grow this service as we 
staff up.
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Programs & Content

To further help solve the lack of financial awareness along with the financial illiteracy epidemic we are 
developing special programs for organizations and their patrons. For

1. Employers, membership based organizations, states, municipalities, unions, nonprofits, for their 
valued employees, members, clients, donors, patrons, and prospects we have The Improving Financial 
Awareness & Financial Literacy Financially Green Organization Certification Program™. To see the 
Executive Summary / Overview click on this URL

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-FinanciallyGreenOrganizationCertProgramOverview.pdf

A Financially Green Organization means “doing the right thing financially” for employees, customers, 
prospects, donors, patrons, residents, members, and the general public while actively supporting and 
working toward improving financial awareness and financial literacy. 

This thought provoking program is more than just a source educational financial information and 
advice. It is a complete personal financial management system – a clear step-by-step process designed to 
help organize the participant’s financial affairs and provides them with the essentials principles to smart 
personal money management, the foundation to personal finance knowledge. The program provides 
the participants with the sustainable tools so they can better address financial challenges and advance 
toward achieving and maintaining their personal and family financial and philanthropic goals, while 
reducing debt and the stress that surrounds this area of life.

2. Universities and Colleges for their graduating students, faculty and administrative staff, alumni, friends 
and supporters we have The Improving Financial Awareness & Financial Literacy Your financial 
PARTNER University / College Program™. To see the Executive Summary / Overview click on this 
URL

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-YourFPUniversityProgramOverview.pdf

Universities and Colleges are in a strategic position to materially improve the lives of its students, 
alumni, faculty and administrative personnel, and supporters. This happens through their current 
education programs and through a new addition to life-long learning and a life-long connection to the 
people that make up their community. By providing graduating students, faculty and administrative 
personnel, alumni, and supporters (Your Community) access to the Your financial PARTNER 
University / College Program™ you are building a lifelong bond and social media connection while 
giving your community the essential principles to smart personal financial management.

These thought provoking programs are more than just a source of financial information and advice. They 
include a complete personal financial management system – a clear step-by-step process designed to help 
organize the user’s financial affairs and provides them with the essential principles to personal financial money 
management. The program provides the user with the sustainable tools so they can better address financial 
challenges and advance toward achieving and maintaining their personal and family financial dreams, financial 
stability, security and freedom while reducing much of the stress that surrounds this area of life.
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Here is an overview of these programs

1. The sponsoring organization receives the course materials, in hard copy or digital format from 
The Financial Awareness Foundation. These materials can be co-branded, and / or customized as 
appropriate. There maybe a modest tuition associated with this program; however if the organization 
does not have a budget for this expenditure, a grant from a sponsoring organization or foundation or 
philanthropist can be utilized to underwrite the cost of materials. If that’s not possible free scholarships 
can also be provided.

2. The program begins with a fun simple quiz (online or hard-copy) to help assess the participants financial 
awareness and financial literacy.

3. The participants are then provided with a gift set of fundamental personal finance publications; in 
print or digitally formatted, filled with interesting and educational program materials that provide the 
participant with the essential principles to smart personal money management.

• Your financial PARTNER™ Overview – Essential Principles to Smart Personal Financial 
Management™

• Your financial PARTNER, The Personal Financial Management System and form set
• Your Estate & Gift Planning Organizer™

4. Accompanying these publications are two educational and entertaining presentations entitled

• Building Blocks to Successful Financial Planning™

• Building Blocks to Successful Estate & Gift Planning™ 

These presentations provide and reinforce with the attendees the essential principles to smart personal 
money management, are fun and educational, presented by qualified financial service professionals, 
last one to one and half hours, and can be recorded so participants and their family can view them on 
demand at their leisure. 

5. At the end of the initial program the participants are provided with a fun follow-up quiz to see how they 
have progressed in their financial situation and with their improved financial awareness and financial 
literacy.

6. Upon successfully going through the materials the participant will be given a certification of completion.

7. The sponsoring organization will be given a Financially Green Organization Certification Plaque and 
the privilege of calling themselves a Financially Green Organization™.

8. Ongoing materials include

• Semi-annual update seminars or webinars (live or on demand) will be provided during National 
Financial Literacy Month (April) and National Estate Planning Awareness Month/Week 
(October).

• Interesting, informative, and value educational financial content will be provided in the form of a 
newsletter, Blog, lunch room post to the organization or directly to the participant to help better 
manage life’s financial challenges.

The program is designed around the essential principles to smart money management from our publication the 
Your financial PARTNER Personal Financial Management System. This is designed to help the user save valuable 
time and money, while providing a systematic approach to help better manage finances. 

The process centers on staying organized, staying aware of money issues, and making deliberate choices about 
the ways to spend, save, insure and invest assets, instead of simply following emotions or “going with the flow.” 
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The illustration below represents the financial PARTNER System™, an 11-part process that’s divided into two 
phases: (a) Getting Organized and (b) Financial Planning.

 

Getting Organized

1. Paperwork. Everyone has primary financial documents—birth certificates, marriage certificates, current year 
net-worth statement, retirement plan beneficiary statements, deeds of trust, certificates of vehicle title, last three 
tax returns, gift tax returns, insurance policies, wills, trusts, powers of attorney, passwords, digital paperwork, 
etc. Help you organize your information and keep it in a safe central location that ties into their paper and 
digital filing systems.

2. Net Worth. Know where you stand financially by inventorying what’s owned and what’s owed; the first of the 
year is an excellent time to do this annually.

3. Cash Flow. Gain control of cash flow by spending according to a plan, not spending impulsively.

4. Employment Benefits. Understand and fully utilize employment benefits, the “hidden paycheck.” 
Understand what your employers contributes toward health insurance, life insurance, retirement plans and 
other benefits that save you money and that you then don’t need to expend yourself.
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Financial Planning

5. Goal Setting. Before you begin the financial planning process, ask yourself what’s really important financially 
and personally. These are key elements of planning for your future; they affect the options, strategies and 
implementation decisions available to you.

6. Financial Independence and Retirement Planning. A comfortable retirement, perhaps at an early age, is 
one of the most common reasons people become interested in financial planning. Determine how much money 
is a reasonable nest egg to reach and maintain your financial independence, then determines the right strategy 
to make that goal a reality.

7. Major Expenditures Planning. A home, a car, and a child’s or grandchild’s college education—these are all 
big-ticket items that are best planned for in advance. Develop sound financial strategies early on for effectively 
achieving the funding your clients need for those big bills down the road.

8. Investments Planning. For most of us, wise investing is the key to achieving and maintaining our financial 
independence as well as our other financial goals. Establish and refresh investment goals, risk tolerance and 
asset allocation models that best fit each client’s situation.

9. Tax Planning. Your financial planning should include tax considerations, regardless of your level of wealth. 
Pro-actively take advantage of opportunities for minimizing tax obligations.

10. Insurance / Risk Management Planning. Decide what to self-insure and which risks to pass off to 
insurance companies—and at what price you’re willing to do so.

11. Estate & Gift Planning. Develop or update your estate and gift plans. If you or your spouse / partner get 
sick or die without an up-to-date estate and gift plan, the management and distribution of assets can become a 
time-consuming and costly financial challenge for loved ones and survivors.

Our publications are a key element of the Financially Green Organization Certification Program™ and 
we have scripted presentation that can accompany them. We are currently developing and assembling an 
experienced eLearning platform and technology team to assist us in placing our content into and eLearning 
platform supported by digital art and multimedia. This is designed to educate, motivate, and entertain the 
viewer while we provide them with the essential principles of smart financial management. Can you help us 
with the financial resources needed to advance our program?

We are currently developing and assembling an unique eLearning 
platform to communicate placing our content into and eLearning platform 
supported by digital art and multimedia. This is designed to educate, 
motivate, entertain the viewer while we provide them with the essential 
principles to smart personal financial management, the foundation to 
personal finance knowledge Can you assist us?
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Seminars / Live & On-Demand Webinars

We have completed two scripted presentation based on our core publications entitled
• Building Blocks to Successful Financial Planning
• Building Blocks to Successful Estate & Gift Planning

You can preview a version of the “Building Blocks to Successful Financial Planning” and "Building Blocks 
to Successful Estate & Gift Planning" we did with the City of Monterey and the Monterey Public Library 
(Oldest public library in California) for their patrons and all Monterey Residents as a community gift at 

http://www.thefinancialawarenessfoundation.org/pdf/TFA-Monterey-FinLiteracyFlier-Spring2018.pdf

http://www.monterey.org/library/Events/Financial-Awareness-Workshops

We are in progress with several other educational initiatives that will be significantly advanced once we are 
properly capitalized and staffed. Some of these initiatives include 

• Content for Education Programs from K-12 Through Graduate School
• Specialty Programs for Larger Employers & Membership Organizations
• Specialty Programs for Financial Service Companies &Nonprofit Organizations
• Continuing Education (CE) for professionals

International Initiatives

Global financial literacy initiatives are increasing and we are contacted regularly for assistance and ideas from 
around the world. In 2018 we began assisting in the creation of The Improving Financial Awareness & 
Financial Literacy Movement in Kenya, Uganda and Tanzania; this will touch ~ 150 million people; this is 
modeled after our work in the US.

The East African Movement  http://www.thefinancialawarenessfoundation.org/pdf/TFAF-Africa-TIFA-FLM.pdf 

The Movement in Kenya  http://www.thefinancialawarenessfoundation.org/pdf/TFAF-TIFA-FLMovement-Kenya-ExecSum.pdf

The Movement in Uganda http://www.thefinancialawarenessfoundation.org/pdf/TFAF-TIFA-FLMovement-Uganda-ExecSum.pdf

The Movement in Tanzania http://www.thefinancialawarenessfoundation.org/pdf/TFAF-TIFA-FLMovement-Tanzania-ExecSum.pdf 

How to Change the World with Better Financial Awareness & Financial Literacy 

https://www.urbanet.info/how-to-change-the-world-with-better-financial-awareness/

This international article was written by Michael Ochieng Nyawino Executive Director of COHECF-KENYA and 
Lead TFAF Ambassador from Kenya

In 2019 at Makerere University in Uganda we established the first International Improving Financial Awareness 
& Financial Literacy Research Center; Makerere University is the largest University in Uganda with a student 
enrollment of 35,000. We hope to globally link together universities and colleges through research centers like 
this.

In many parts of the world financial literacy deals only with savings, budgeting and debt management and 
many have never heard or thought about comprehensive financial planning which also includes: helping people 
get and stay organized, establishing personal and financial goals, retirement planning, planning for major 
expenditures, investment planning, tax planning, insurance and risk management planning, and estate, gift and 
charitable planning.
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We wonder what the global societal and economic impact on the world’s markets will be if we can 
significantly increase the quality of life and buying power of THE PEOPLE around the world through The 
International Improving Financial Awareness & Financial Literacy Movement. 

We believe this will go a long way towards solving many of the world’s current social challenges while 
benefiting ‘The Entire Community’ by having happier and financially successful constituents, creating jobs 
and helping to build a robust economy, while reducing poverty, crime, and the strain on social welfare 
services. 

TFAF - International Research Center

We are in early stage exploratory discussions with several universities to house the The International 
Improving Financial Awareness & Financial Literacy Research Center. We feel that this could help 

• Advance our research projects

• Serve as a Think Tank

• Provide on-sight venues to hold classes, workshops, and conferences

• Advance our personal and professional publishing activities to 

 � Bring innovative high quality personal finance content, apps and tools to the general public, and 
financial service and nonprofit professionals.

 �Work with K-12 through college and graduate school education providers to embed the essential 
principles to smart personal financial management into their curriculum for the next generation.

 �Work with financial service companies, nonprofits, employers, membership organizations, and 
municipalities to provide their employees, members, prospects, patrons, and residents with the 
essential principles of smart financial management.

• House The Financial Awareness Foundation

In 2019 at Makerere University in Uganda we established the first International Improving Financial 
Awareness & Financial Literacy Research Center; Makerere University is the largest University in Uganda 
with a student enrollment of 35,000. We hope to globally link together universities and colleges through 
research centers like this.

Research Reports & White Papers

As we get capitalized and expand our editorial and research staff we plan to create and co-author with our 
strategic partners important professional and public orientated research reports and white papers.

White Papers - We Have a Lack of Financial Awareness & Financial Illiteracy Epidemic that Requires 
Immediate Attention

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-WhitePaper-LackofFinAware-FinlliteracyEpidemic.pdf 

Wealth Advisor Survey- News Release

http://www.thefinancialawarenessfoundation.org/pdf/2019-WealthAdvisorSurvey-NewsRelease.pdf 

Wealth Advisor Confidence Survey – Executive Summary -06/01/19

http://www.thefinancialawarenessfoundation.org/pdf/WealthAdvisorConfidenceSurveyExecSum2019.pdf
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TFAF- Improving Financial Awareness & Financial Literacy Background Resources

http://home.thefinancialawarenessfoundation.org/pdf/9-BackgroundResources.pdf

TFAF- Improving Financial Awareness & Financial Literacy Movement Report & Magazine

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-FallCampaignReport&Magazine.pdf 

TFAF- Key Financial Literacy Definitions - In many parts of the world financial literacy deals only with 
savings, budgeting and debt management and many have never heard or thought about comprehensive financial 
planning which also includes: helping people get and stay organized, establishing personal and financial goals, 
retirement planning, planning for major expenditures, investment planning, tax planning, insurance and risk 
management planning, and estate, gift and charitable planning.

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-FinancialLiteracyDefinitions.pdf

Specialty Support Materials 

As we get capitalized and expand our staff we plan to support the improving financial awareness campaigns 
with the development of innovative tools such as an eLearning platform to deliver the essential principles to 
smart personal financial management - the foundation to personal finance knowledge, Smart Phone Apps, 
Financial Awareness Calendars, and Weekly and Monthly "Financial Tips".

Future Activities in Planning

Major Scholarship Challenge

Launch a Major Scholarship Challenge to provide support and needed tools for the next generation of financial 
service and nonprofit professionals

It is a goal of The Financial Awareness Foundation to assist the next generation of financial service advisors, 
financial product providers and nonprofit professionals cost effectively get a quality education so they can 
effectively serve the general public. We plan to do this by challenging and assisting financial service and 
nonprofit accrediting organization and their professionals to help create and fund local educational scholarships 
for students who plan to enrolled in or are already enrolled within college and university financial, estate 
and gift planning professional courses and curriculum and to help fund student attendance at professional 
association's conferences, seminars and events.
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As a 501(c)(3) nonprofit organization, The 
Financial Awareness Foundation is in a 
unique position to assist the public to improve 
financial awareness and financial literacy while 
providing high-level tools to the professional 
community so they can cost effectively serve 
the general public.

We are looking for the right philanthropists, 
grant giving foundations, strategic partnerships 
and sponsorships, and concerned individuals to 
assist us. Can you help us? 
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Finances

Capital Campaign

Over ten years of planning and thousands of volunteer hours have gone into developing the strategic plans and 
the foundation's infrastructure along with the initial The Improving Financial Awareness & Financial Literacy 
Movement, campaigns, programs, content and other intellectual properties. 

Up to now The Foundation’s executive team, Board of Directors, Advisory Board, Ambassadors and the various 
associates are entirely a volunteer team. The Foundation has grown to the stage that it requires ongoing “hands-
on” management, an advanced website and technology tools to strategically plan, implement and manage The 
Movement, campaigns, relationships, programs, content and initiatives. 

Our capitalization goals are to raise $10 million over the next 3 years to properly capitalize The Foundation 
with appropriate staff and technology infrastructure, and robust communication tools. This will allow us to 
further advance and support our campaigns, programs, content and work to touch and empower more to make 
better informed everyday money decisions. 

We are seeking lead philanthropists and / or strategic partners who see the importance of our mission and 
appreciate our accomplishments to-date and who will assist us by initially capitalizing us with $1 million each 
along with other appropriate resources. Further we are also looking for additional strategic partners, volunteers, 
donors and supporters to help with The Movement, campaigns and programs.

There is an old saying, 'Give a hungry man a fish and you’ll feed him for a day. Teach him how to fish and 
you’ll feed him for a lifetime.'

Our Plan for a Financially Literate World will help do just that. It is absolutely essential that each and every 
one of us have a solid understanding of the personal financial knowledge that shapes our lives. Teaching the 
essential principles of smart money management, the foundation to personal financial knowledge will help in 
so many ways. First, it will change poverty to self-reliance. It will also change self-doubt to self-confidence, and 
as this knowledge spreads, we will reduce poverty, which will help reduce corruption globally, thus leading the 
way to a much smarter, stronger and stable world economy.

The current facts are very frightening

• A large percentage of our population is on the path to run out of money before death.

 �  Who will take care of the millions of senior citizens when they run out of money?

• Many families are burdened with enormous amounts of student loan and other personal debt?

 �  Who will pay back this debt?

• Over half our adult population is without the personal financial knowledge to understand the necessity of 
having financial, estate and gift plans to protect themselves and their families.

• Having limited personal financial knowledge encourages the unscrupulous to take advantage to them.

This lack of financial knowledge places a HUGE and growing amount of pressure on the individual, their 
families and friends, employers, nonprofits, as well as the ultimate safety net of the local, state and federal 
government.

This is not just a US epidemic it’s an international one. Our political leaders need to become more personally 
financial literate themselves so they can truly understand the long term effects on their tax and social legislation. 
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The Financial Awareness Foundation is grateful 
for the ongoing support of its volunteers, 
supporters, and strategic partners for their 
valued contribution of endless hours of work, 
for sharing their extensive intellectual property 
and for their financial resources.
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We can use additional financial resources to empower more people with personal financial knowledge and 
the essential principles to personal money management so they can make better informed everyday money 
decisions throughout their lives. This will significantly improve many more people’s financial lifestyles and 
individual beliefs, provide them the best possibilities to reach and maintain their financial dreams while 
being less dependent on family and friends, nonprofits and the ultimate safety net the governments. 

Your financial and strategic support is needed to help us attract the capital required to secure and assemble 
the in house team of highly qualified professionals and support staff, and technical tools and assistance to 
take our initial work to the next level. 

We Welcome Your Support In Being Part of the Solution!  Thank you for your consideration

Once properly capitalized as a 501(c)(3) nonprofit organization The Financial Awareness Foundation 
anticipates generating sustainable operating resources to implement its programs and financial awareness 
campaigns, and support a lean professional staff through fees and sponsorships from speaking engagements, 
its programs, co-branding and licenses fees from publications, research documents, and content; generous 
grants, sponsorships, donations, and contributions of time, services, intellectual property, and money 
from the public and supporters, dedicated volunteers, philanthropists, supporting nonprofits, educational 
institutions, and associated financial service organizations and technology companies that see the 
importance of our work. 

Immediate Financial & Strategic Needs

1. Executives & Staff - We need to secure the appropriate financial resources to attract and bring aboard 
a select group of qualified professional associates and staff member to complement our core improving 
financial awareness and financial literacy team so we can accelerate our efforts and impact. 

2. eLearning Platform - We need to secure the funding to complete the development of a very special 
online tool and communication system to better educate the masses on the essential principles to smart 
money management. We have identified several potential programming associates, have created and 
secured over 90% of the initial content required, and are now working on the technology vision and 
technical specification documents. 

3. Infrastructure – We need to secure appropriate funding to acquire and populate a cloud based 
integrated or combined - Document Management System, Content Management System, Project 
Management System, CRM, HR, and Accounting System to allow us to accelerate our growth with a 
small dedicated and committed team of qualified professions and staff.

4. Technology Programming – We need to secure appropriate financial resources to retain the 
programming assistance and website design expertise that will allow us to release our The Financial 
Knowledge Community™ for our Public, Professional and Nonprofit Portal / Hubs, and assist us with a 
viral inventory of consumer and professional improving financial awareness and financial literacy tools 
and applications for the smart phones, tablets, and desktop applications.

5. The International Improving Financial Awareness & Financial Literacy Research Centers - We 
have established our first University Research Center are now looking for additional Universities 
and associated financial resources to establish additional The International Improving Financial 
Awareness & Financial Literacy Research Centers and link them together..
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A neighbor calls and says, “My mother’s leaving for a trip 
tomorrow evening: can you put together a living trust for 
her by then?”

–Robert G. Alexander, JD, LL.M., AEP®, EPLS
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Donor Contribution Form

Have You Ever Heard Someone Say…
           “Doesn’t the government provide for that?” 

                                                          “Estate and financial planning are too complicated and expensive.”

                   “All my property is titled in joint tenancy with my spouse so I don’t need a will.”

                                       “Financial and estate and gift planning is only for the rich.” 

                                                                                 “I’m too young to do estate or financial planning.”

The Financial Awareness Foundation is a 501(c)(3) nonprofit organization. We serve as a nonpolitical  
“financial awareness advocate” for the general public, the financial service and nonprofit professionals and their 
organizations, educational institutions, municipalities, tech companies and employers, and the news media.

Our mission is to significantly help solve a major social problem dealing with the lack of financial awareness and 
financial literacy. We believe that teaching financial literacy and the essential principles of smart money management, 
the foundation to personal finance knowledge, are so very important. This gives people the tools to address every 
day money decisions in a more informed manner thus providing them the best possibilities to reach and maintain 
their personal and family goals; and pass on their values, knowledge and assets to future generations to make their 
lives and this world a better place.

WE CAN’T DO THIS ALONE – WE NEED YOUR HELP!
Please consider making a ‘Tax-deductible Contribution’ to The Financial Awareness Foundation by completing 
and returning this page. Unless you request otherwise, your contribution maybe recognition on The Financial 
Awareness Foundation website and in next year’s Foundation Report. Thank you for your consideration.

To learn more about us, link to www.TheFinancialAwarenessFoundation.org

Click here  or go to http://home.thefinancialawarenessfoundation.org/donationgateway.html
To make your tax deductible online contribution or enclosed a check payable to “The Financial Awareness 
Foundation” or complete the following credit card form.

Please accept my contribution of $___________

Charge My VISA/MC/AMEX #________________________________________________________ Exp. Date_______

Name of Cardholder____________________________________________ Signature___________________________

Address_________________________________________________________________________________________

Telephone Number____________________________Email_______________________________________________

Call, email, or mail your generous contribution to us at:
The Financial Awareness Foundation 
Valentino Sabuco, Executive Director
959 Golf Course Drive, #273
Rohnert Park ♦ Sonoma County ♦ CA  USA   94928
707.586.8620 ♦ V.Sabuco@TheFinanicalAwarenessFoundation.org

http://home.thefinancialawarenessfoundation.org/donate.html
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