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So What is Financial Literacy?

Financial Literacy is the understanding and effective use of the essential
principles to smart personal financial management to address everyday
financial decisions in an informed manner, thus empowering people to
e Make better informed and productive everyday money decisions
¢ Save time and money with their financial advisors and service
providers
e Have the best opportunities to reach and maintain their personal /
family financial dreams
e Enjoy a financially secure debt free future
¢ Advance their philanthropy and legacy plans.
— The Financial Awareness Foundation

Most Americans lack personal finance knowledge for making appropriate financial
decisions in the normal course of life. On average, U.S. adults answered 50% of the
P-Fin Index questions correctly. In addition, there is essentially a 50/50 split
between those who were able to answer one-half of the index questions correctly
and those who were not able to do so. - The TIAA Institute-GFLEC Personal
Finance Index - https://www.tiaainstitute.org/sites/default/files/presentations/2018-
04/T1IAA%20Institute_ GFLEC P-Fin%20Index_April%202018.pdf
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Improving Financial Awareness & Financial Literacy Movement
Summary Update

Greetings Friends and Colleagues:

To all those who participated in the First Half 2018 Improving Financial
Awareness & Financial Literacy Movement & Campaigns “Thank YOU”
for your support and efforts in making this the best ever!!!

For those just learning about the movement and campaigns, or who
have not participated in the past, please mark your calendars to
partake in the Improving Financial Awareness & Financial
Literacy Movement with its concentrated personal finance content
media blitz built around the strategic campaign venues of Financial
Literacy Month (April) and six month later during the 10"
anniversary of Estate Planning Awareness Month / Week
(October).

The plan is to touch the majority of the general public — rich to poor, financial service and
nonprofit professionals and their organizations, educational institutions and municipalities
at least twice a year through these strategic venues, with educational and motivating
reminders and tools for making wise lifelong financial decisions and encourage them to get

and keep their financial, estate and gift plans in order.

Be a part of this important movement and campaigns for improving financial awareness

and financial literacy and help make a B1G difference, while you increase your bottom line.
The following provides you with

1. Highlights of the first half of 2018 improving financial awareness and financial

literacy activities

2. An overview of the lack of financial awareness and the financial illiteracy epidemic
and why it places a HUGE growing amount of pressure on families and friends,
employers, nonprofits; and the ultimate safety net — the state and federal

government
3. Outline of a solution and master plan

4. Fun ways for helping to solve this growing social problem while improving your

bottom line

5. Digest and summary of recent reports & white papers related to the financial

illiteracy epidemic

6. Community support, participation, and other improving financial awareness &

financial literacy programs / activities
7. Additional background information
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2018 Improving Financial Awareness & Financial Literacy Movement First
Half Highlights

Following is a brief preview of what our colleagues, a number of our government officials,
financial service and nonprofit professionals and their organizations, educational
institutions, municipalities, employers, philanthropists, the news media, and other
concerned supporters are doing to improve financial awareness and financial literacy.

Proclamations

Joining President Trump, the Senate and the following State Governor’s signed supporting
proclamations proclaiming April as Financial Literacy Month: (Pg 40)

1. Governor Asa Hutchinson, Arkansas 11. Governor Roy Cooper, North Carolina

2. Governor Jerry Brown, California 12. Governor Mary Fallin, Oklahoma

3. Governor John Carney Delaware 13. Governor Kate Brown, Oregon

4. Governor Nathan Deal, Georgia 14. Governor Tom Wolf, Pennsylvania

5. Governor Butch Otter, Idaho 15. Governor Dennis Daugaard, South Dakota

6. Governor Matt Bevin, Kentucky 16. Governor Bill Haslam, Tennessee

7. Governor Rick Snyder, Michigan 17. Governor Greg Abbott, Texas

8. Governor Mark Dayton, Minnesota 18. Governor Phil Scott, Vermont

9. Governor Phil Bryant, Mississippi 19. Governor Jay Inslee, Washington

10. Governor Christopher Sununu, New 20. Governor Scott Walker, Wisconsin
Hampshire

Wouldn’t it be great if we can get all 50 governors to do proclamation for
every Financial Literacy Month and Estate Planning Awareness Month!
With a little effort we can help make this happen!

Can you assist by contacting your state governor and provide them with such
a request and a sample draft proclamation with research footnotes to
consider?

Use the following link to download a sample draft proclamation

http://www.thefinancialawarenessfoundation.org/pdf/DraftimprovingFinancialAwareness-NFLM-NEPAW-Proclamation.pdf
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The 2018 Improving Financial Awareness & Financial Literacy Movement
Distinguished Honorary Co-Chairs

Representing Academia Thought Leadership

Janette Brown, Ed.D, Assistant Vice Provost, USC Emeriti Center, USC Davis School of
Gerontology, University of Southern California. Dr. Janette Brown is the assistant vice provost
for the USC Emeriti Center, adjunct faculty at the USC Davis School of Gerontology and serves
as volunteer executive director for AROHE.org (Association of Retirement Organizations in
Higher Education). She connects the university and community with the valued USC retiree
community and creates programs and partnerships that are interdisciplinary, multigenerational
and multicultural. Janette has conducted survey research on campus-based retiree organizations,

has a background in career services and experiential learning, and has given presentations in the US and abroad.
She provides consulting advice for universities, and has authored and co-authored book chapters for the American
Council on Education and other higher education organizations.

Representing Financial and Legal Services Thought Leadership

Martin M. Shenkman, CPA, MBA, PFS, AEP (distinguished), JD. Martin “Marty” Shenkman, is
an estate planning attorney and Certified Public Accountant from Paramus, New Jersey. He is a
widely quoted expert on tax matters and a regular source for numerous financial and business
publications, including The Wall Street Journal, Fortune, Money, The New York Times, and has
appeared as a tax expert on numerous television and cable television shows including The Today
Show, CNN, NBC Evening News, CNBC, MSNBC, CNN-FN and others. He has authored over 40
books and more than seven hundred articles. He is also active in numerous charitable

organizations, sitting on many boards and planned giving committees and lectures regularly for these and other

organizations

Representing News Media Thought Leadership

Randy A. Fox, Editor in Chief of Planned Giving Design Center a national website and
newsletter for philanthropic advisors. Randy’s exceptional ability to make the most complex and
technical materials clear and relevant has given him the opportunity to have been a regular
contributor to numerous publications. Randy also co-foundered and is an active principle of Life
Legacy Case Design, a back office for professional advisors engaged with high net worth families,
and EzCharitable, an online philanthropic giving training resource for professionals. He’s past
president Board of the International Association of Advisors in Philanthropy and recipient 2015

Fithian Leadership Award.

Representing Nonprofit / Charitable Gift Planning Community Thought Leadership

Michael Kenyon, President and CEO of the National Association of Charitable Gift Planners
the leading organization setting standards, providing education, resources and advocacy for
charitable gift planners. He oversees the CGP Indianapolis based staff and a national network of
over 100 councils and 8,000 CGP members promoting the value of charitable gift planning to
legislators in D.C. and nationally speaks on the role of advocacy in the nonprofit sector.

and other leading financial service, nonprofit, and charitable gift planning professional and their

organizations, small and large employers, municipalities, the news media, and other concerned individuals and
organizations in supporting and participating in these strategic venues.

Webinar about The Improving Financial Awareness & Financial Literacy

Movement

Appraise By Evaluation Services, Inc. helped launch the spring campaign

You can view or access the presentation to listen while you drive here.

https://www.youtube.com/watch?v=gaUrcXqilFo&feature=youtu.be
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Sampling of What Others Are Doing

Professional Associations

e American Academy of Attorney-CPAs
Helps launches the spring campaign (Pg 68)

http://www.multibriefs.com/briefs/AAACPA/AAACPA041818.php

¢ Association of Fundraising
Professionals
Helps launch the spring campaign (Pg 78)

http://www.afpnet.org/Audiences/MemberNewsDetail.cfm?1

temNumber=37253

¢ National Association of Charitable Gift
Planners
Encourages members to participate. (Pg 79)

https://charitablegiftplanners.org/news/press-release-cgp-
partners-promote-financial-literacy-month-april

¢ National Association of State
Treasurers
Provides state treasurers with a pre-packaged
comprehensive set of materials on how to

commence a financial literacy program (Pg 65)
https://nast.org/financial-literacy/

News Media / Publishing
e Forbes
April Is Financial Literacy Month - Why Financial

Wellness Matters (Pg 90)

https://www.forbes.com/sites/markavallone/2018/03/31/april-is-financial-
literacy-month-why-financial-wellness-matters/#1605e2cd6f13

e Planned Giving Design Center
Launches National Estate Planning Awareness
Month (Pg 71)
https://www.pgdc.com/pgdc/april-14th-anniversary-national-
financial-literacy-month

Universities & Colleges

e University of Southern California —
Emeriti Center
and The Financial Awareness Foundation
provide a gift of financial knowledge to the
graduating class. (Pg 175)

https://emeriti.usc.edu/resources/financial-literacy/

Nonprofits

e The Financial Awareness Foundation
Provides 12 month Financail Fitness Plan
and a Set of Free Publications — (Pg 228)

http://www.thefinancialawarenessfoundation.org/

e Council for Economic Council

Posts student video why improving financial
literacy is so very important (Pg 88)
http://councilforeconed.org/events/financial-literacy-month/

https://www.youtube.com/embed/CaEPKyNg71k?autoplay=1
e Jump$tart

Supports National Financial Literacy Month (Pg

158)
https://www.jumpstart.org/what-we-do/financial-literacy-
month/

e SEC

Promotes Investor Awareness during National
Financial Capabilities Month (Pg 75)

https://www.sec.gov/news/press-release/2018-54

Financial Service Companies

e Evaluation Services, Inc.
Kicks off Financial Literacy Month with a video
(Pg 86)

http://investor.citizensbank.com/about-us/newsroom/latest-
news/2017/2017-04-03-143015078.aspx

e American Endowment Foundation
Does a webinar The Building Blocks to

Successful Estate & Gift Planning (Pg 121)
https://marketing.aefonline.org/acton/form/9733/0101:d-
0002/0/-/-/-/-/index.htm?sid=TV2:A9uiimvQJ

International

e Prakash Koirala Uses Piggy Banks To

Empower Nepalese Students

Prakash and his company FinLit are working on
financial empowerment as an approach to poverty
reduction that focuses on improving the financial
security of low-income people. (Pg 214)

http://kwhs.wharton.upenn.edu/2018/04/prakash-koirala-
financial-literacy-champion-nepal/

http://finlitnepal.com/
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The University of Memphis

Supports National Financial Literacy Month (Pg
179)

http://news.psu.edu/story/461359/2017/04/10/impact/pro
fessors-efforts-part-governors-financial-capability-month

Community Wide

Monterey Public Library

Provides the Monterey Bay Community with

several important presentations — (Pg 81)
http://www.thefinancialawarenessfoundation.org/pdf/TFA-
Monterey-FinLiteracyFlier-Spring2018.pdf

http://www.monterey.org/library/Events/Financial-
Awareness-Workshops

https://www.facebook.com/montereypubliclibrary

Girl Scouts
Provides Financial Literacy Badges (Pg 167)

http://blog.qgirlscouts.org/2017/04/financial-literacy-
requires-more-than.html

CFA Society Boston

Does the CFS Society Boston’s Financial
Literacy Initiative — Understanding Personal
Finances (Pg 164)

https://www.cfaboston.org/CFAB/Advocacy/Financial_Literacy_ Initia
tive/CFAB/Landing_Pages/Fin_Lit_Landing_Pages/Financial_Literacy
Initiative.aspx?hkey=3c81067a-3334-4287-b25d-5c75da3d0680

Special Reports

Survey of States - How is your state
doing?
2016 Survey of the States: Economic and

Personal Finance Education in Our Nations
Schools (Pg 26 & 32)

https://wallethub.com/edu/most-and-least-financially-
literate-states/3337/

PISA 2015 Results Students’ Financial
Literacy Volume 1V—
How students fair internationally (Pg 24 & 205)

http://www.oecd.org/education/pisa-2015-results-volume-
iv-9789264270282-en.htm

Kenya - Christian Community
Healthcare Foundation- Kenya

(COHECF-KENYA)

We are helping to launch The Improving Financial
Awareness & Financial Literacy Movement in Kenya.
(Pg 209)
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-
TIFA-FLMovement-Kenya-ExecSum.pdf

http://cohecfkenya.org/improving-financial-literacy-
project/

Financial Service Professionals

Tayne Law Group

Provides a Blog support Financial Literacy
Month ( Pg 144)

https://attorney-newyork.com/financial-attitude-financial-
literacy/

J&F Advisors LLC
Detroit based CPA firm promotes Financial
Literacy Month ( Pg 103)

https://michronicleonline.com/2018/04/02/jf-advisors-promotes-
financial-literacy-month-to-small-business-owners/

TD Ameritrade
Helps launch Financial Literacy Mont: with The
Importance of Investor Education (Pg 162)

https://tickertape.tdameritrade.com/personal-finance/financial-
literacy-month-investor-education-14933

Interested Parties

Gooding

Rock band teaches students about financial
literacy — (Pg 93 & 114)

https://www.goodingmusic.com/for-good/financial-literacy-tour/

Financial Literacy Legislation

Twenty-nine states and Puerto Rico have
financial literacy legislation in the 2018
session. (Pg 168)

http://www.ncsl.org/research/financial-services-and-
commerce/financial-literacy-2018-legislation.aspx

And so much more as you will soon see
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VERY IMPORTANT MESSAGE

“Basic financial literacy is an essential life skill.
Individuals make financial decisions for themselves at
all ages: from children deciding how to spend their
pocket money to teenagers entering the world of work,
from young adults purchasing their first home to older
adults managing their retirement savings. Financial
literacy helps individuals to navigate these decisions
and strengthens their financial well-being. In this
spirit, it also promotes inclusive growth and more
resilient financial systems and economies.

For the second time, the latest edition of the OECD’s Programme
for International Student Assessment (PISA) — which serves as the
world’s premier yardstick for evaluating the quality, equity and
efficiency of school systems — assessed the financial literacy of 15-
year-old students. In particular, it examined their capacity to apply
their financial knowledge and skills to real-life situations involving financial issues and
decisions.

The results call for greater investments in financial literacy from a young
age. Students performing at the highest levels of proficiency in financial
literacy are more likely than lower-performing students to be oriented
towards saving, to expect to complete a university education, and to work in
a high-skilled occupation. This suggests that financially literate students
may be better able to recognise the value of investing in their human and
financial capital.

But PISA 2015 data show that far too many students around the world are failing to attain
a baseline level of proficiency. Even in countries and economies that perform at or above the
OECD average — including Australia, Italy, the Netherlands, Poland and the United States —
at least one fifth of students perform below the baseline level of proficiency. This means that
these students cannot even recognise the value of a simple budget or understand the
relationship between how much a vehicle is used and the costs incurred.

There is thus an urgent need for all countries, regardless of their economic
and financial development, to improve the financial literacy of their
students. While we don’t yet have all the answers, the PISA 2015 Financial Literacy
Assessment shines the spotlight on a number of important policy considerations.”

-From the Forward of the PISA 2015 Results — Report
http:// www.oecd.org/education/pisa-2015-results-volume-iv-9789264270282-en.htm
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Big Social Challenge That Requires Immediate Attention

So many people are on the verge of running out of money prematurely. Many families are
burdened with large amounts of student loans and other forms of debt; more than half of
our adults in America (120 million — poor to wealthy) do not have an up-to-date financial,
estate and gift plans to protect themselves and their families. We have a serious problem.
This lack of financial awareness, along with the financial illiteracy epidemic places a
HUGE growing amount of pressure on families and friends, employers, nonprofits; as well as
the ultimate safety net the state and federal government. This is not just a US epidemic it’s
an international one.

Many people don’t realize that

¢ The majority of the adults in the US that
reach the age of 70 are almost out of
money, but have life expectancies well into
their mid-80's and maybe into their 90's.
That's disastrous. Who will be responsible for
them? The choices are few, family and friends,
employers, nonprofits and people with money,
and the government as a final safety net.

e Over 120 million adults, 50% of our adult
population (that could be half your family and
friends and business associates, and for
universities and nonprofits half your
potential donors) don’t have nor
understand the importance of having a
current estate & gift plan to protect
themselves and their assets and family in the
event of sickness or when they pass away.
This is a real problem, as most feel they don’t
have an estate to plan for; this is NOT TRUE.
Estate planning is not just for the wealthy or
elderly; it's important for everyone. With some
advance planning, issues such as managing bill paying and assets in the event of
sickness or disability, guardianship of children, care of a special needs child and long-
term care needs, and distribution of retirement plan and other assets to the correct
person(s) and nonprofit(s) at ones death can all be handled with sensitivity, care, and
at a reasonable cost.

0 To execute a will and powers of attorney, you must have the legal ability to
enter a contract, meaning that in California you must be mentally competent
and at least 18 years old.

o0 As you may know if people don’t have an estate plan, their assets may not pass
to their desired party, and there is no way for their assets (significant or
modest) to get to their favorite charities or causes unless some advance
arrangements are made. Asset pass at death by title, beneficiary designation,
and if there is no will or trusts via the state laws of intestate succession which
by default goes to close, then distant, family; if none exist they then revert to
the state of domicile after taxes and costs.

o What could Prince’s estate of $300+ million do in the right hands? Music
scholarships, teach entrepreneurism, help advance cures for health problems,
help feed many, improve financial awareness and financial literacy, etc.
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e Too many young people and their families are burdened with excessive education debt
and other forms of debt. Student loan debt exceeds $1.3 trillion and is the 2nd
largest class of consumer debt after mortgages; members of the class of
2016 graduated with an AVERAGE of $37,000 in student loan debt. Those
with graduate degrees are significantly greater.

¢ The Consumer Financial Protection Bureau released a report last January that
examined the link between financial education and financial well-being. A key finding
was that while many adults desire to educate themselves to become more financially
literate, they often seek out that information only within their social networks. This
cuts across all demographics, including education level and income. This is quite
alarming: People are making critical life decisions based on information gained from
non-experts and fragmented sources.

¢ We have entered into the greatest wealth transfer in history. An estimated $59
trillion - divided among heirs, charities, estate taxes and estate closing costs
expectancies well into their mid-80's and maybe into their 90's. That's disastrous.
Who will be responsible for them? The choices are few, family and friends, employers,
nonprofits and people with money, and the will be transferred from 116 million
American households from 2007 to 2061 as reported by John J. Havens and Paul G.
Schervish from the Center on Wealth and Philanthropy Boston College.

¢ Without some financial and estate planning a significant amount of these
assets will be wasted; much of the remaining assets may not go to the right
person(s) or organization(s), and or may not be used as intended.

e However, this huge wealth transfer is not for all families, many will

¢ This is not just a domestic epidemic it is an international one.

Managing personal finances today is more complicated and more important than ever. We're
living longer, but saving proportionately less. Scores of us feel less secure in our jobs and
homes than we did in the past.

Most people are not taught the essential principle to smart personal financial management at
home or in school, thus they don’t have the proper tools to address every day financial
decisions in an informed manner. This jeopardizes their financial and physical wellness, their
ability to realistically achieve and maintain their personal and financial dreams, let alone
enjoy a financially secure debt free future.

People need access to better personal financial management tools and information, to
communicate and work more effectively with their financial advisors, and to make better every
day informed financial decisions.

To learn more about this empidemic review our white paper

We Have a Lack of Financial Awareness & a Financial llliteracy Epidemic

that Requires Immediate Attention
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-WhitePaper-LackofFinAware-FinlliteracyEpidemic.pdf

Together we have the potential to advance and contribute to one of the most
amazing, broad-based, multifaceted campaigns for improving financial awareness
and financial literacy.
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The Master Plan and How Everyone Benefits

There is a real solution to this lack of financial awareness and financial literacy epidemic that
revolves around better educating the general public, financial service and nonprofit
professionals to the essential principles to smart personal financial management — the
foundation to personal finance knowledge - while motivating them to take appropriate
actions. People need access to better personal financial management tools and information,
to communicate and work more effectively with their financial advisors, and to make better
every day informed money decisions. We can use your assistance.

You can play an integral role in joining with your colleagues from the financial service,
nonprofit, academic communities, employers, government agencies, and the news media in
supporting and actively participating in building semiannual financial awareness programs to
touch the vast majority of the general public. This can be accomplished with the subtle
concentrated personal finance content media blitz around the strategic campaign
venues of:

e National Financial Literacy Month (NFLM - April)

e National Estate Planning Awareness Month / Week (NEPAW - 3rd Week in October)

The plan is to touch the majority of the general public, high net worth individuals, financial service
and nonprofit professionals and their organizations at least twice a year through these strategic
campaign venues, with educational and motivating reminders to get and keep your financial,
estate and gift plans in order.

The objective is to encourage you and other financial / nonprofit / education professionals and
their organizations, employers, municipalities, and the news media to actively participate in this
movement to alert, educate, motivate, and assist everyone to cost effectively establish and keep
their estate and financial plans and gifting plans current. 120 million America's-half the adults;
rich to poor - don't have plans, that's a lot of quality business for the

financial service and nonprofit professionals!

Please join us and other financial service and nonprofit
organizations and professional associations such as: the
American Institute of Certified Public Accountants, the
Society of Attorney-Certified Public Accountants, the
American Bar Association, the Association of Fundraising
Professionals, the Society of Financial Service
Professionals, the National Academy of Elder Law
Attorneys, National Association of Estate Planners and
Councils, the National Association of Charitable Gift Planners,
the Financial Planning Association®, and The International
Association of Advisors in Philanthropy that have supported
National Financial Literacy Month and National Estate Planning
Awareness Month/Week.
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We understand that this is a massive undertaking. As we move into the 10" year of the
Improving Financial Awareness & Financial Literacy Movement it's being accomplished
through leading organizations and their associates that include:

Financial service associations and their members
Nonprofit associations and their members
Financial service professionals and their companies
Nonprofits / Employers / Technology companies
Educational institutions

Government entities

News media

Together these organizations represent nearly 1,000,000

financial professionals. The accountants, attorneys, estate planners, financial planners and
advisors, insurance agents and brokers, trust officers, and nonprofit executive directors and
development officers that are members of these organizations are helping to mobilize the
financial and estate planning and nonprofit communities by providing support, tools, and
education for their professionals and the general public they serve.
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Who benefits from this undertaking?

What a great chance for you to create goodwill and new revenue opportunities while
performing a very important and valuable community service.

You benefit by being
recognized as a thought
leader that is significantly
helping to solve a major
social problem. This will
create goodwill for you and
your organization that will
attack new patrons, retain
existing ones, and build
support for your own other

initiatives.

You, your employees,
patrons, and prospects
benefit by receiving

personal financial and
estate planning materials
to improve their personal

financial position and
receive a powerful
campaign and program to
use within your

organization to generate

new sources of revenues.

Families benefit by learning

the essential fundamentals of smart financial management so they can make better
every day informed financial decisions, and have the best possibilities to reach and
maintain their personal financial freedom, security and advance their personal
philanthropy.

Financial advisors and their organizations benefit by acquiring new business from
more informed and motivated clients.

Employer benefit from having less stressed and happier more productive employees.
Nonprofits benefit with increased donations, planned gifts, alternate beneficiary
selections and bequests from more informed and motivated donors and volunteers.
Philanthropists benefits by helping to solve a major social problem that leads to better
world.

Universities benefit by having alumni, faculty and staff who are less stressed, happier
and more productive and more philanthropic.

News media benefits by providing their readers with timely valuable information.
Municipalities, states, and the federal government benefits by having more productive,
happier, and more financially stable constituents; with less demands on their social
welfare resources.

Everyone actually benefits with a stronger and financially sound economy.

Together we have the potential to help solve a this major social challenge by advancing and
contributing to one of the most amazing, broad-based, multifaceted moments for improving
financial awareness and financial literacy movement while advancing philanthropy.
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Ways to Partake in The Improving Financial Awareness &
Financial Literacy Movement & Campaigns

Remember the plan is to touch the majority of the general public — poor to rich, financial service
and nonprofit professionals and their organizations at least twice a year through these strategic
venues, with educational and motivating reminders to get and keep their financial, estate and gift
plans in order.

1. Place financial and estate planning editorial content into your website, newsletters,
social media groups, your chapters local newspapers, and radio/television/web-based
shows and ads, in support of National Financial Literacy Month (April) and
National Estate Planning Awareness Month/Week (3™ week in October). If you
need some financial and estate planning content contact us.

2. Add the We Support Improving Financial Awareness & Financial
Literacy Co-Branded Icon to your website with a link to

http://home.thefinancialawarenessfoundation.org/campaigns.html

Co-Brand by placing
your logo here

—

Here’s a link to download the Foundation graphic

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-master-1FAFL-Blue.jpg

Here’s a link to download the Co-Brandable graphic

http://www.thefinancialawarenessfoundation.org/pdf/Co-brand-1FAFL-BlI-Graphic.jpgd

3. Add an “Improving Financial Awareness & Financial Literacy Page to your
website. This is an excellent opportunity to show your support and to provide your
employees, clients, prospects, and members of your community with a great platform
to share important financial information.

4. Host and present a ‘general public’ and a ‘professional’ national webinar built
around built around personal financial and estate planning during the months of April
and October. If you need content ideas or a scripted webinar contact us.
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5. Provide local seminars and workshops. Encourage your local

e Financial Planning Association e International Association of
Chapter Advisors in Philanthropy

e Estate Planning Council Chapter

e Partnership in Philanthropic e Society of Financial Service
Planning Council Professionals Chapter

e Association of Fundraising ¢ Nonprofits

Professionals Chapter

and their financial professional associates to join in with you to host or take part in
community-wide programs built around personal financial and estate planning
during the months of April and October in support of improving financial awareness
and financial literacy.

6. Circulate financial awareness campaign materials and the Press & Industry
Media Kit and Guides to your members, colleagues, associates, and encourage them
to support and participate in these important events. These can be found under the
Campaign tab on www.TheFinancialAwarenessFoundation.org beneath downloads.
We can work with you to customize and co-brand an Improving Financial Awareness
& Literacy Campaign Guide & Information Kit to meet your needs.

7. Ask your State Governor and other political contacts to provide supporting
proclamations for National Financial Literacy Month April and for Estate Planning
Awareness Month in October. Semi-annually contact your state governor and
request a supporting proclamation for

e Financial Literacy Month (April)
o Estate & Gift Planning Awareness Month (October)

Here’s a link to further background materials and sample proclamations; this only
takes a few minutes!

http://home.thefinancialawarenessfoundation.org/pdf/DraftimprovingFinancialAwareness-NFLM-NEPAW-
Proclamation.pdf

8. Build and schedule some of your organizations annual marketing,
branding, advertising, and social media programs and conferences around
these strategic venues for improving financial awareness and financial literacy to
take full advantage of the concentrated media blitz on your members, their
organization’s employees, donors, and prospects.

9. Further possibilities and ideas are provided later in this report.

We hope you will join us in communicating these important opportunities with your
colleagues and we look forward to working with you on Estate & Gift Planning
Awareness Month and Financial Literacy Month and the Improving Financial
Awareness & Financial Literacy Movement.
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Additional Information

Full text of Improving Financial Awareness & Financial Literacy
Resolutions

To see the full text of the National Financial Literacy Month and National Estate Planning
Awareness Month/Week resolutions click onto, or cut and paste the following link into your
web browser.

http://www.thefinancialawarenessfoundation.org/pdf/About-NationalFinancialLiteracyMonth.pdf

http://www.thefinancialawarenessfoundation.org/pdf/About-NationalEstatePlanningAwarenessWeek. pdf

Press & Industry Media Kit, Councils & Branch Office
Information Kit

To download the Planner Press & Industry Media Kit and the Councils / Chapters / Branch
Office Guide & Information Kit under the Campaign tab at

http://home.thefinancialawarenessfoundation.org/campaigns.html

Together we have the potential to help solve a major social challenge around the lack of
financial awareness and the financial illiteracy epidemic.
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Distinguished Honorary Chairs

2009 & 2010 2012 & 2013 2014 Fall & 2015

Sidney Kess, Esq., JD, LLM, CPA, AEP®
(Distinguished) nationally
renowned tax expert / author,
educator and lecturer.
Recipient of the AICPA’s Gold
Medal Award for his
contributions to the

profession, 2015 winner of the NYSSCPA'’s

Dr. Emanuel Saxe Outstanding CPA in

Education, and selected by CPA Magazine

as the “Most Influential Practioner”

2011 & 2012

Sidney Kess, Esq., JD, LLM, CPA, AEP®
(Distinguished) nationally
renowned tax expert / author,
educator and lecturer.
Recipient of the AICPA’s Gold
Medal Award for his
contributions to the

profession, 2015 winner of the NYSSCPA'’s

Dr. Emanuel Saxe Outstanding CPA in

Education, and selected by CPA Magazine

as the “Most Influential Practioner”

Andrea R. Millar, CPA/PFS, leads the
American Institute of Certified
Public Accountants (“AICPA™)
Personal Financial Planning
(“PFP”) Division

Jonathan Blattmachr, Esq., AEP®
(Distinguished),
recognized as one of the
country’s most creative
trusts and estates
lawyers, author and
speaker

Janet Novack, leading financial
journalist, exceptional
communicator, and the
Washington D.C. Bureau
Chief & Executive Editor
for Forbes

2013 & 2014 Spring

Joanna Averett, MBA, CFP®, AIF®,
AEP®, is the Past President
of the National Association
of Estate Planners &
Councils, President of The
NAEPC Education
Foundation, and VP and

Wealth Management Advisor at First

American Trust.

Jim Stovall, is President of the
Emmy Award-winning
Narrative Television
Network, a highly sought
after best-selling author
and platform speaker, and

philanthropist.

Paul G. Schervish, M.Div., Ph.D.,
Professor of Sociology and
Director of the Center on
Wealth and Philanthropy
at Boston College, 2013
recipient of the
Distinguished Career
Award from the American
Sociological Association’s section on
Altruism, Morality & Social
Solidarity.

Paul G. Schervish, M.Div., Ph.D.,
Professor of Sociology and
Director of the Center on
Wealth and Philanthropy
at Boston College, 2013
recipient of the
Distinguished Career Award
from the American Sociological
Association’s section on Altruism,
Morality and Social Solidarity.

Jim Stovall, is President of the
Emmy Award-winning
Narrative Television
Network, a highly sought
after best-selling author
and platform speaker, and

philanthropist. The Gift of a

Legacy, based on Jim’s novel, is in

pre-production with an anticipated

2015 release date.

Andrew Watt, FInstF, Pres. & CEO,
of the Association of
Fundraising Professionals
(AFP), representing
individuals and
organizations that raise

more than $100 billion in charitable

contributions every year around the
world for countless causes.

2016

Representing Academia, Patricia
D. White, JD, Dean of
the University of Miami
School of Law. Her legal
career spans four decades
as an attorney and an

educator. Dean White is

transformative and a visionary;

National Jurist Magazine named her

as one of the most influential people

in legal education in 2015 - 2013.

Representing Nonprofits,
Andrew Watt, FInstF,
Pres. & CEO, of the
Association of Fundraising
Professionals (AFP),
representing individuals
and organizations that raise more
than $100 billion in charitable
contributions every year around the
world for countless causes.
Representing News Media,
Susan R. Lipp, Editor in
Chief of Trusts & Estates
magazine, the
WealthManagement.com
Journal for estate-planning
professionals, and a member of the
Penton Wealth Management team.
She oversees both the print and
online version of T & E, as well as
the monthly e-newsletter articles.
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2017

Representing Academia Thought
Leadership Patricia D.
White, JD, Dean of the
University of Miami School
of Law. Her legal career
spans four decades as an
attorney and an educator.
Dean White is transformative and a
visionary; and the National Jurist
Magazine named her as one of the most
influential people in legal education in
2015, 2014, and in 2013.

Representing Financial and Legal
Services Thought
Leadership John A.
Warnick, JD, CEO &
Founder of the
Purposeful Planning
Institute. Along with his

duties as the CEO of PPI, John A. is a

practicing estate planning attorney who

balances his enthusiasm for tax savings
with in-depth discovery and purposeful
questions to ensure the planning is
congruent with his client’s core values.

John A. delivers workshops across the

country for estate planning attorneys

and financial planners sharing the six
paradigms of Purposeful Planning and
the Seven Keys of Purposeful Trust and

Gift. Received his BA magna cum laude

from Brigham Young University and his

JD from George Washington University.

Representing News Media Thought
Leadership
Randy A. Fox, Editor in
Chief of Planned Giving
Design Center a national
website and newsletter for
philanthropic advisors. Randy’s
exceptional ability to make the most
complex and technical materials clear
and relevant has given him the
opportunity to have been a regular
contributor to numerous publications.
Randy also co-foundered and is an
active principle of Life Legacy Case
Design, a back office for professional
advisors engaged with high net worth
families, and EzCharitable.

Representing Nonprofit/Charitable
Gift Planning Community
Thought Leadership
Michael Kenyon,
President and CEO of the
National Association of
Charitable Gift Planners the leading
organization setting standards,
providing education, resources and
advocacy for charitable gift planners. He
oversees the CGP Indianapolis based
staff and a national network of over 100
councils and 8,000 CGP members
promoting the value of charitable gift
planning to legislators in D.C. and
nationally speaks on the role of

advocacy in the nonprofit sector.

2018

Representing Academia Thought
Leadership Janette Brown,
Ed.D, Assistant Vice Provost,
USC Emeriti Center, USC
Davis School of
Gerontology, University of
Southern California. Dr.
Janette Brown is the assistant vice provost
for the USC Emeriti Center, adjunct faculty at
the USC Davis School of Gerontology and
serves as volunteer executive director for
AROHE.org (Association of Retirement
Organizations in Higher Education).
Representing Financial and Legal
Services Thought
Leadership - Martin M.
Shenkman, CPA, MBA, PFS,
AEP (distinguished), JD.
Martin “Marty” Shenkman, is
an estate planning attorney
and Certified Public Accountant from
Paramus, New Jersey. He is a widely quoted
expert on tax matters and a regular source
for numerous financial and business
publications, including The Wall Street
Journal, Fortune, Money, The New York
Times, and has appeared as a tax expert on
numerous television and cable television
shows including The Today Show, CNN,
NBC Evening News, CNBC, MSNBC, CNN-
FN and others. He has authored over 40
books and more than seven hundred articles.
He is also active in numerous charitable
organizations, sitting on many boards and
planned giving committees and lectures
regularly.

Representing News Media Thought
Leadership
Randy A. Fox, Editor in
Chief of Planned Giving
Design Center a national
website and newsletter for
philanthropic advisors. Randy’s
exceptional ability to make the most
complex and technical materials clear
and relevant has given him the
opportunity to have been a regular
contributor to numerous publications.
Randy also co-foundered and is an
active principle of Life Legacy Case
Design, a back office for professional
advisors engaged with high net worth
families, and EzCharitable.

Representing Nonprofit/Charitable
Gift Planning Community
Thought Leadership
Michael Kenyon,
President and CEO of the
National Association of
Charitable Gift Planners the leading
organization setting standards,
providing education, resources and
advocacy for charitable gift planners.
He oversees the CGP Indianapolis
based staff and a national network of
over 100 councils and 8,000 CGP
members promoting the value of
charitable gift planning to legislators in
D.C. and nationally speaks on the role
of advocacy in the nonprofit sector.
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So What is Financial Literacy?

Financial Literacy means possessing the skills and knowledge on
financial matters to confidently take effective action that best fulfills
an individual’s personal, family and global community goals.

- The National Financial Educators Council

Financial literacy is the ability to understand how money works in the
world: how someone manages to earn or make it, how that person
manages it, how he/she invests it, or how that person donates it to
help others. — McGraw Hill Financial Inc.
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Recent Financial Awareness & Financial Literacy Reports

1. Financial Education and Empowerment Committee - STATE
TREASURY PROGRAM CENSUS - By State (updated April 4, 2017).
Check out what your state is doing to help promote financial

awareness and financial literacy.
http://nast.org/wp-content/uploads/2017/04/Financial-Literacy-Census-April-2017-1.pdf

2. OECD/INFE International Survey of Adult Financial Literacy Competencies

Assessing the levels of financial literacy in the population is a key
component of a successful national strategy for financial education,
enabling policy makers to identify gaps and design appropriate responses.
International comparisons increase the value of such an assessment by
allowing countries to benchmark themselves with other countries. Where
similar patterns are identified across countries, national authorities can
work together to find common methods for improving financial literacy
within their respective populations.

Addressing a call by G20 Leaders to develop practical tools for financial
literacy measurement, the OECD/INFE has conducted an international data
collection exercise to measure financial literacy and financial inclusion. A
total of 51,650 adults aged 18 to 79 from 30 countries and economies
participated in the survey.

The survey results were released at the Global Symposium on Financial Education in
Auckland, New Zealand, on 12 October 2016.

http://www.oecd.org/finance/oecd-infe-survey-adult-financial-literacy-competencies.htm

3. PISA 2015 Results — Students’ Financial Literacy Volume 1V— -
May 2017

Basic financial literacy is an essential life skill. Individuals make financial
decisions for themselves at all ages: from children deciding how to spend their
pocket money to teenagers entering the world of work, from young adults
purchasing their first home to older adults managing their retirement savings.

Financial literacy helps individuals to navigate these decisions and strengthens
their financial well-being. In this spirit, it also promotes inclusive growth and
more resilient financial systems and economies.

For the second time, the latest edition of the OECD’s Programme for
International Student Assessment (PISA) — which serves as the world’s premier yardstick for
evaluating the quality, equity and efficiency of school systems — assessed the financial
literacy of 15-year-old students. In particular, it examined their capacity to apply their
financial knowledge and skKills to real-life situations involving financial issues and decisions.

The results call for greater investments in financial literacy from a young age. Students
performing at the highest levels of proficiency in financial literacy are more likely than
lower-performing students to be oriented towards saving, to expect to complete a university
education, and to work in a high-skilled occupation. This suggests that financially literate
students may be better able to recognize the value of investing in their human and financial
capital.

But PISA 2015 data show that far too many students around the world are failing to attain
a baseline level of proficiency. Even in countries and economies that perform at or above
the OECD average — including Australia, Italy, the Netherlands, Poland and the United
States — at least one fifth of students perform below the baseline level of proficiency. This
means that these students cannot even recognize the value of a simple budget or
understand the relationship between how much a vehicle is used and the costs incurred.
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There is thus an urgent need for all countries, regardless of their economic and financial
development, to improve the financial literacy of their students. While we don’t yet have all
the answers, the PISA 2015 Financial Literacy Assessment shines the spotlight on a number
of important policy considerations.

http://www.oecd.org/education/pisa-2015-results-volume-iv-9789264270282-en.htm

The Consumer Financial Protection Bureau released a report in
January that examined the link between financial education and financial well-
being. A key finding was that while many adults desire to educate themselves
to become more financially literate, they often seek out that information only
within their social networks. This cuts across all demographics, including
education level and income. This is quite alarming: People are making
critical life decisions based on information gained from non-experts and
fragmented sources.

https://s3.amazonaws.com/files.consumerfinance.gov/f/documents/201703_cfpb_StateEngagementProject.pdf

http://files.consumerfinance.gov/f/201501_cfpb_report_financial-well-being.pdf

State Personal Income

State personal income increased 4.3 percent at an annual rate in the first
quarter of 2018, after increasing 4.7 percent in the fourth quarter of
2017, according to estimates released today by the Bureau of Economic
Analysisl (table 1). Personal income increased in all states and the
District of Columbia. The percent change in personal income across all
states ranged from 7.4 percent in Washington to 2.0 percent in Idaho.

https://www.bea.gov/newsreleases/regional/spi/sqpi_newsrelease.htm

Consumer Financial Literacy Survey

According to the National Foundation for Credit Counseling’s (NFCC) 2016
Consumer Financial Literacy Survey, 45 percent of adults gave themselves
grades C, D or F with regard to their personal finance knowledge, 26 percent
have not saved anything for retirement, 31 percent have no savings other
than retirement savings, 60 percent do not have a budget and 22 percent do
not pay their bills on time. Such negative financial outcomes and low levels of
consumer knowledge and confidence make it crystal clear that financial
literacy in America should be a national priority.

Champlain College’s Center for Financial Literacy is based in Vermont. We
have participated in a variety of state task forces, commissions and boards focused on
increasing the financial literacy and capability of Vermonters. Each of these groups started
their efforts the same way, by trying to obtain data on how financially literate or capable our
adult citizens are and wondering how well they fare compared to our neighboring states or
the nation. Although data on these subjects exist in all states, it is often hard to find and is
dispersed in reports and websites or gathered by private enterprises for use by paying
customers. Organizations that gather data on these subjects often wish that there was a
report that collected state-specific data in one place, and that indicated how each state was
doing against its peers and the nation.

http://www.champlain.edu/centers-of-excellence/center-for-financial-literacy/national-report-card-on-adult-financial-literacy
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7.

10.

11.

Fall Improving Financial Awareness & Literacy Movement Report
& Magazine™. The Financial Awareness Foundation reported that the fall
campaign around National Estate Planning Awareness Month / Week was very
successful. See what your colleagues are doing and learn how you can
participate in this broad-based, multifaceted strategic venue for improving
financial awareness and financial literacy.

http://www.thefinancialawarenessfoundation.org/pdf/TFAF-FallCampaignReport&Scrapbook.pdf

2016 U.S. Trust Study of High Net Worth Philanthropy

The 2016 U.S. Trust® Study of High Net Worth Philanthropy examines the giving
patterns, priorities, and attitudes of America’s wealthiest households for the year
2015. This study is the sixth in a series of biennial studies, researched and
written by the Indiana University Lilly Family School of Philanthropy in
partnership with U.S. Trust. All of these studies provide valuable information
about high net worth giving across multiple dimensions that can be used by
nonprofit professionals, charitable advisors, donors, and others interested in
philanthropy and the nonprofit sector:

https://newsroom.bankofamerica.com/press-kits/us-trust-study-high-net-worth-philanthropy
The 2016 National State of Financial & Economic Education-
Council for Economic Education

This is a very interesting presentation that shows the maginitude of the lack of
financial awareness and financial literacy empidemic.
http://www.surveyofthestates.com/

Survey of the States: Economic and Personal Finance Education

in Our Nation’s Schools - Council for Economic Education

The 2016 Survey of the States shows that there has been slow growth in

personal finance education in recent years and no improvement in economic

education. 2016 Key Findings

e Since 2014, two additional states include personal finance in their K-12
standards and require those standards to be taught.

e While more states are implementing standards in personal finance, the
number of states that require high school students to take a course in
personal finance remains unchanged since 2014 — just 17 states.

e Only 20 states require high school students to take a course in economics
— that’s less than half the country and two fewer states than in 2014.

e There has been no change in the number of states that require standardized testing of
economic concepts — the number remains at 16.

http://councilforeconed.org/wp/wp-content/uploads/2016/02/sos-16-final. pdf
http://councilforeconed.org/policy-and-advocacy/survey-of-the-states/
http://www.surveyofthestates.com/#2016

Financial literacy and financial inclusion in Vietnam: A way back
and forth — February 2018 — By GIZ Financial litera cy strategies and
programs need to be improved in Vietham. A survey on financial literacy has just
been conducted and its findings need to be shared with the relevant stakeholders.
A tailored made financial literacy survey for Vietnam taking into account the
distinctive features of the country would be an advantage. There are few programs
in place in the public or private sectors regarding financial literacy and a national
strategy on financial literacy needs to be developed. Regulators still play a limited
role in relation to improving financial literacy

http://mefin.org/files/G1Z%20RFPI_Vietnam_Financial%20Literacy_ financial%20inclusion.pdf

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 26



12. 2015-National Standards in K-12 Personal Finance — By
Jumpstart — These National Standards delineate the personal finance
knowledge and ability that young people should acquire throughout their
kindergarten through 12th grade school years (K-12) to emerge as
independent adult consumers, fully prepared to make wise financial decisions
for a lifetime of economic well-being. The National Standards represent the
framework of a comprehensive personal finance curriculum that begins early in
elementary school, builds on foundational knowledge and results in high school
graduates who are competent, confident managers of their own money.

http://www.jumpstart.org/assets/files/2015 NationalStandardsBook.pdf

13. Student Debt and the Class of 2016 by The Institute for College Access &
Success. Student Debt and the Class of 2016 is TICAS’ twelfth annual report

on the student loan debt of recent graduates from four-year colleges,

documenting the rise in student loan debt and variation among states as well as

colleges. Unless otherwise noted, the figures in this report are only for public

and nonprofit colleges, because virtually no for-profit colleges report what their

graduates owe.

State averages for debt at graduation ranged from a low of $20,000 (Utah) to

a high of $36,350 (New Hampshire), and new graduates’ likelihood of having

debt varied from 43 percent (Utah) to 77 percent (West Virginia). In 17 states,

average debt was more than $30,000. Many of the same states appear at the high and low
ends of the spectrum as in previous years. High-debt states remain concentrated in the
Northeast and Midwest, and low-debt states are mainly in the West. See page 7 for a
complete state-by-state table. At the college level, average debt at graduation covers an
enormous range, from $4,600 to $59,100.

https://ticas.org/sites/default/files/pub_files/classof2016.pdf

14.HIGH-PERFORMANCE TEAMING & PROFESSIONAL
COLLABORATION - A MULTI-DISCIPLINARY TEAM APPROACH
TO ESTATE PLANNING by NAEPC Over the past several decades, the
estate planning world has become increasingly complex and inter-dependent:
Everything any advisor does impacts the work of the remaining team
members. The purpose of this white paper, then, is to offer guidance on
collaboration-related topics and to encourage the multi-disciplinary
professionals who are part of an estate planning team to incorporate
collaboration more deliberately into their everyday practice.

http://www.naepc.org/assets/national/files/High%20Performance%20Teaming%20White%20Paper%2002_25_16.pdf

15.

Bridging the Financial Literacy Gap: Empowering
teachers to support the next generation by PWC. This
report found

Many teachers believe financial literacy should start as early as

elementary school, but most don't feel comfortable teaching it.

Four primary barriers exist, according to the report: teachers say

they lack appropriate curriculum, qualifications and take-home

materials to teach financial literacy, and financial education isn’t

seen as a critical skill for college and career readiness.

Millennial teachers are twice as likely to seek funding for missing materials as their

more seasoned counte rparts.

http://www.pwc.com/us/en/about-us/corporate-responsibility/assets/pwc-financial-education-report.pdf
http://www.educationdive.com/news/report-teachers-uncomfortable-teaching-financial-literacy/417061/
http://www.pwc.com/us/en/about-us/corporate-responsibility/assets/pwc-financial-education-report.pdf
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16.

17.

18.

What It’s Worth — Strengthening the Financial Futures of

Families, Communities and the Nation - Joint project of the

Corporation for Enterprise Development (CFED) and the

Federal Reserve Bank of San Francisco. “THE PROBLEM: GROWING

FINANCIAL INSECURITY IN AMERICA Decades ago, few would have

anticipated the dramatic increase in the complexity of the American

economy, financial systems, and social safety nets, or how that complexity

would transform the economic lives of individuals and families. Today, nearly

every aspect of American life, Where We Are: Understanding The Financial

Lives Of America’s Households from employment to housing to the

generational transfer of wealth (and poverty) is tied to financial systems and

other institutional structures, such as the workplace. Although these systems

and structures provide valuable benefits, including the democratization of credit and
technology-driven cost savings in the delivery of products and services, they bring new risks
to consumers as well. The fact is, it’'s hard to be a consumer of financial services these days.
Anyone who visits the website of a major financial institution or drives through a busy street
filled with billboards advertising check-cashers and payday lenders can appreciate the pace
and extent of change in the financial services marketplace in recent decades. This
increasingly complex marketplace demands corresponding savvy to navigate successfully.”

http://www.strongfinancialfuture.org/wp-content/uploads/2015/12/What-its-Worth_Full.pdf

Foundations of Financial Well-Being: Insights into the Role of
Executive Function, Financial Socialization, and Experience-
Based Learning in Childhood and Youth by Michal Grinstein-Weiss
and Margaret S. Sherraden Financial well-being is a multifaceted concept that
transcends both traditional financial literacy and the broader notion of
financial capability. According to the Consumer Financial Protection Bureau,
financial well-being entails having control over one’s finances day-to-day and
month-to-month, having the capacity to absorb financial shocks, being on
track to meet financial goals, and having the financial freedom.
http://onlinelibrary.wiley.com/doi/10.1111/joca.2015.49.issue-1/issuetoc
http://onlinelibrary.wiley.com/doi/10.1111/joca.12068/pdf

S&P Ratings Services Global Financial Literacy Survey - Financial literacy is a
critical barrier to financial and economic participation. Because of a lack of knowledge about
finance and financial products, many people — especially the poor and women
— are not able to access banking and financial services, and are therefore
kept out of financial markets. McGraw Hill Financial (MHFI)’s Corporate
Responsibility commitment is to contribute to closing the global financial
inclusion gap. We believe that increased financial literacy is linked to financial
inclusion, economic opportunity, and the development of stronger capital
markets all over the world. MHFI worked with Gallup to create the S&P
Ratings Services Global Financial Literacy Survey — one of the most extensive
measurements of global financial literacy to date. The survey was based on
interviews with more than 150,000 adults across 148 countries. Of the 148
countries targeted for data collection in 2014, 144 countries successfully
collected data and met Gallup quality standards.

https://www.mhfi.com/corporate-responsibility/global-financial-literacy-survey
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19. 2015 Billionaires Report, "Billionaires: Master architects of great wealth
and lasting legacies,”" UBS and PwC have launched the revealing
entrepreneurship that is a strong driver of wealth creation globally and that
[most] billionaires are looking to philanthropy to establish their legacy. The
survey of 1,300 billionaires analyses data from the last 19 years across the 14
largest billionaire markets, accounting for 75% of global billionaire wealth. The
report examined the differences between billionaires’ wealth creation,
preservation and philanthropic practices across the U.S., Europe and Asia.

http://www.pwc.com/en_GX/gx/financial-services/publications/assets/pwc-ubs-billionaire-report.pdf

20. The American Community Survey (ACS) is an ongoing survey that provides vital
information on a yearly basis about our nation and its people. Information from
the survey generates data that help determine how more than $400 billion in
federal and state funds are distributed each year. Through the ACS, we know
more about jobs and occupations, educational attainment, veterans, whether
people own or rent their home, and other topics. Public officials, planners, and
entrepreneurs use this information to assess the past and plan the future. When
you respond to the ACS, you are doing your part to help your community plan
hospitals and schools, support school lunch programs, improve emergency
services, build bridges, and inform businesses looking to add jobs and expand to
new markets, and more.

http://www.census.qgov/acs/www/data/data-tables-and-tools/

21. The Millennials, JPMorgan Asset Management makes the argument that not
only should people in their twenties save money, but they should be saving 15% of
their income if they want to be prepared for everything life will throw at them. And
for those who think, “what could possibly happen to me?” the report, provides a
rude awakening.

https://www.jpmorganfunds.com/blobcontent/690/439/1323431015884_ RI-WP-MILLENNIALS.pdf

22. The Aegon Retirement Readiness Survey revealed only 12% of people
around the world say that they are very prepared and already saving enough for
their retirement. In fact, 39% don’t have a retirement plan at all.
http://www.aegon.com/Documents/aegon-com/Research/2015-Retirement-Survey/Aegon-
Retirement-Readiness-Survey-2015-Global-Report. pdf

23. FINANCIAL LITERACY AMONG THE US. Financial Literacy Among the US:
Actual and Further Investigation The lack of financial literacy is an issue that has
been affecting the population of the United States. In general terms and as itself
suggests, lack of financial literacy is the absence of literacy in personal financial
transactions. It is important to highlight that for the purposes of this study, a new
definition of financial literacy was developed which was possible because this term
does not have an accepted universal definition. The new definition is based in the
principles that Huston stated which are: “financial literacy could be conceptualized
as having two dimensions -- understanding (personal finance knowledge) and use
(personal finance application).
http://media.wix.com/ugd/392ce8 eec3d0bOace74af5b6be037f44567033.pdf

24. A Golden Age of Philanthropy Still Beckons: National Wealth
Transfer and Potential for Philanthropy? by Paul Schervish and John
Havens’, from the Boston College Center of Wealth and Philanthropy. This report
predicts U.S. wealth transfer of $59 Trillion, with $6.3 trillion in charitable bequests
from 2007 to 2061 and additional lifetime giving of $20.6 Trillion. A free copy of this
important report can be obtained at

http://www.bc.edu/content/dam/files/research_sites/cwp/pdf/A%20Golden%20Age%200f%20Philanthropy%620Still
%20Bekons.pdf
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25.

26.

27.

28.

29.

Neighbor Works America marks the beginning of National Financial Capability
month, and to call attention to the fragility of many families’ finances despite an
improving economy and a stock market chasing records released a survey that found
that 1/3 of US Adults have no emergency savings.

http://www.neighborworks.org/Media-Center/Press-Releases/2015-Archive/March/One-in-three-U-S-adults-has-no-
emergency-savings

MasterCard Financial Literacy Index Report (2014H1) The
ongoing drive to equip consumers with essential financial skills and inculcate a
culture of effective financial learning throughout life is manifested through
various financial knowledge enhancement strategies and programs that have
been initiated across many countries. Although the issue of financial wellbeing
has progressively gained recognition as a vital and important life skill, many
are still finding it challenging to deal with financial complexities on a daily
basis. This is reflected in MasterCard’s latest 2014H1 Financial Literacy Index results which
underscore that progress towards improving financial well-being remains stagnant in the
majority of markets in Asia Pacific.

http://www1l.mastercard.com/content/intelligence/en/research/reports/2015/mastercard-financial-
literacy-index-report-2014h1.html

2018’s The Most & Least Financially Literate States in America by John S
Kiernan After the Great Recession, it became clear that more people
needed to learn financial literacy. The housing-market collapse and
following financial crisis reminded Americans of our obsession with debt
and the dangers of quick access to finances for under-informed
consumers. But how much have we learned since, and what are we
doing to help future generations avoid repeating our mistakes?

Not enough, it would seem. We ended 2017 with $92.2 billion in new
credit-card debt, the highest increase since 2007. That's unsurprising, considering that only
two in five adults actually have a budget. For the first time ever, total American credit card
debt has passed $1 trillion, so it's clear that better financial education is necessary to try to
turn this trend around. But the problems aren’t as pronounced in every state; some are
more responsible than others.

https://wallethub.com/edu/most-and-least-financially-literate-states/3337/

Report on the Economic Well-Being of U.S. Households in 2015

- May 2017 by The Federal Reserve Board - Overall, the modest
improvements in financial wellbeing that were observed in recent years

continued into 2016. However, those with more education appear to have

driven most of the observed gains in well-being relative to the previous year.

= Seventy percent of adults report that they are either living comfortably or

doing okay financially, compared to 69 percent in 2015 and 62 percent when

the question was first asked in 2013. However, 30 percent, or approximately

73 million adults, are either finding it difficult to get by or are just getting by financially.

https://www.federalreserve.gov/publications/files/2016-report-economic-well-being-us-households-201705.pdf

Financial Capability in the United States 2016 — FINRA Investor Education
Foundation — July 2016 - Wwhile many Americans are benefiting from the
economic recovery of recent years, real median household income is still catching
up to its pre-recession level. The 2015 NFCS shows that large segments of society
continue to face financial difficulties, particularly minority populations and those
without a college education.

http://www.usfinancialcapability.org/downloads/NFCS 2015 _Report Natl Findings.pdf
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30.The Effect of Financial Education on the Quality of Decision Making —
August 2016 — By Sandro Ambuehl, B. Douglas Bernheim, and Annamaria Lusardi
WP 2016-2. We introduce a method for measuring the quality of financial decision
making built around a notion of financial competence, which gauges the alignment
between individuals’ choices and those they would make if they properly
understood their opportunities. We use it to document the potential pitfalls of the
types of brief rhetoric-laden interventions commonly used for adult financial
education. Motivational rhetoric can render the effects of such interventions
indiscriminate even when people appear to understand and internalize the targeted
concepts. Conventional methods of evaluation involving financial literacy, self-reported
decision strategies, and directional effects on choices do not reliably detect these
deficiencies.

http://aflec.org/wp-content/uploads/2016/08/WP-2016-2-The-Effect-of-Financial-Education-on-the-
Quality-of-Decision-Making.pdf?x87657

31.The Standard & Poor’s Ratings Services Global Financial Literacy Survey —
By Leora Klapper World Bank Development Research Group Annamaria Lusardi The
George Washington University School of Business Peter van Oudheusden World Bank
Development Research Group — 2015. The Standard & Poor’s Ratings Services
Global Financial Literacy Survey is the world’s largest, most comprehensive global
measurement of financial literacy. It probes knowledge of four basic financial
concepts: risk diversification, inflation, numeracy, and interest compounding.

The survey is based on interviews with more than 150,000 adults in over 140

countries. In 2014 McGraw Hill Financial worked with Gallup, Inc., the World Bank
Development Research Group, and GFLEC on the S&P Global FinLit Survey.

http://gflec.org/initiatives/sp-global-finlit-survey/

32.The TIAA Institute-GFLEC Personal Finance Index (P-Fin Index) — 2018.
This is an annual barometer of knowledge and understanding which enable sound
financial decision making and effective management of personal finances among
U.S. adults. It is unique in its capacity to examine financial literacy across eight
areas of personal finance in which individuals routinely function. The 2018 data
represents the second wave of the P-Fin Index. Most Americans lack personal
finance knowledge for making appropriate financial decisions in the normal course of life. On
average, U.S. adults answered 50% of the P-Fin Index questions correctly. In addition,
there is essentially a 50/50 split between those who were able to answer one-half of the
index questions correctly and those who were not able to do so.
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How Financially Literate is Your State?
https://wallethub.com/edu/most-and-least-financially-literate-states/3337/

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 32



2018 Improving Financial Awareness & Financial Literacy Movement Report & Magazine™ Part |
Page 33




2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 34




2018 Improving Financial Awareness & Financial Literacy Movement Report & Magazine™ Part |
Page 35



2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 36



Annual Financial Service & Nonprofit Association Conferences
Please let us know when your conference is

Organization

Date / Location

Registration

American Academy of
Attorney-CPAs

American Bar Association

Association for Fund Raising
Professionals

Financial Planning
Association

The National Academy of
Elder Law Attorneys

National Association of
Charitable Gift Planners
National Association of
Estate Planners & Councils
Purposeful Planning Institute

National Conference

Annual Meeting

National Conference

Annual Conference

Annual Conference

National Conference
National Conference

Rendezvous & Fusion
Collaboration

November 4-6,2018, Miami

July 27, 2018 To August 7,
2018, Chicago

March 31 - April 2, 2019, in
San Antonio, TX

October 3-5, Chicago

Ft. Worth, Texas

Essentials Practicum:
Wednesday, May 8 — 11, 2019
October 17-19, 2018 - Las
Vegas

November 6 - 9, 2018 - Ft.
Lauderdale, Florida

July 24 - 27, 2018 Denver,
Colorado

Link
https://netforum.avectra.co
m/eweb/DynamicPage.asp
x?Site=AAA-
CPA&WebCode=EventDet
ail&evt key=f24adc42-
1010-444e-865¢c-
d01fbd06a38e
https://shop.americanbar.or
a/ebus/ABAEventsCalenda
r/EventDetails.aspx?produc
t1d=214483626&ptype=AB
A%20Annual%5EWEB_FA
CET_2~Events~ABA%20A
nnual
http://www.afpnet.org/Profe
ssional/content.cfm?ltemN
umber=3097
https://fpaannual.org/? ga=
2.42954341.1129538515.1
531692949-
2005964834.1531692949
https://www.naela.org/Web/
Home Page/Education.asp
X

https://charitablegiftplanner
s.org/cgp-conference-2018

http://www.naepc.org/confe
rence

http://purposefulplanningins
titute.com/
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Community

Participation
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Community Support & Participation

Sampling of Activities & Efforts

The following is a sampling of what many professional associations and members, financial
service professionals and organizations, nonprofit and charitable giving professionals and
organizations, government officers, and other concerned parties that are participating in
this important campaign.

If your organization participated in the Financial Literacy Month or other first half of
year improving financial awareness activities and you do not see a copy of your URL,
article, or profile of your event please email us your organizations information and we will
gladly add it into the Improving Financial Awareness & Financial Literacy
Movement Report & Magazine™ Part I.

If you would like to receive future mailing of improving financial awareness & financial
literacy campaigns and related information please register here

http://home.thefinancialawarenessfoundation.org/constantcontact.html

Where possible we have included a URL link on the top of the page for you to locate the
activity and get a clearer full view of the content.
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Proclamations

Following is a listing and copies of supporting proclamations that were made in support of
National Financial Awareness Month, National Financial Capability Month, and Financial
Awareness Month

Did Your Governor Participate?

If not here’s a link to all the Governors’ Offices & Websites
https://www.nga.org/cms/governors/addresses

Contact them and encourage them support the Improving Financial Awareness &
Financial Literacy Movement by issuing supporting proclamations proclaiming April as
Financial Literacy Month, and October as Estate Planning Awareness Month.

Wouldn’t it be great if we can get all 50 governors to do proclamation for
every Financial Literacy Month and Estate Planning Awareness Month!
With a little effort we can help make this happen!

Can you assist by contacting your state governor and provide them with
such a request and a sample draft proclamation with research footnotes to
consider?

Use the following link to download a sample draft proclamation

http://www.thefinancialawarenessfoundation.org/pdf/DraftimprovingFinancialAwareness-NFLM-NEPAW-Proclamation.pdf

Entity Spring 2016 Fall 2016 Spring 2017 Fall 2017 Spring 2018
Presidential President Obama President Trump President Trump
Senate S. RES. 145 S. RES. 145 S. RES. 145
1. Alabama
2. Alaska
3. Arizona The Arizona Dept
of Financial
Institutions
(AZDFI)
4. Arkansas Governor Mike Governor Asa Governor Asa
Beebe, Arkansas Hutchinson - Hutchinson -
Arkansas Arkansas
5. California Governor Jerry Governor Jerry Governor Jerry
Brown, California Brown, California Brown, California
6. Colorado Governor John
Hickenlooper,
Colorado
7. Connecticut
8. Delaware Jack Markell, Jack Markell, John Carney John Carney Governor John
Delaware Delaware Delaware Delaware Carney Delaware
9. Florida Rick Scott,
Florida
10. | Georgia Nathan Deal, Nathan Deal, Governor Nathan
Georgia Georgia Deal, Georgia
11. | Hawaii
12. | Idaho Butch Otter, Butch Otter, Butch Otter, Governor Butch
Idaho Idaho Idaho Otter, Idaho
13. | lllinois
14. | Indiana
15. | lowa Terry Branstad, Terry Branstad, Governor Kim
lowa lowa Reynolds, lowa
16. | Kansas Sam Brownback,
Kansas
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Spring 2016 Fall 2016 Spring 2017 Fall 2017 Spring 2018
17. | Kentucky Matt Bevin, Matt Bevin, Governor Matt
Kentucky Kentucky Bevin, Kentucky
18. | Louisiana
19. | Maine
20. | Maryland
21. | Massachusetts
22. | Michigan Governor Rick Governor Rick Governor Rick
Snyder, Michigan Snyder, Michigan Snyder, Michigan
23. | Minnesota Mark Dayton, Mark Dayton, Governor Mark
Minnesota Minnesota Dayton,
Minnesota
24. | Mississippi Phil Bryant, Phil Bryant, Governor Phil
Mississippi Mississippi Bryant, Mississippi
25. | Missouri
26. | Montana
27. | Nebraska
28. | Nevada
29. | New Margret Wood Christopher Governor
Hampshire Hassan, New Sununu, New Christopher
Hampshire Hampshire Sununu, New
Hampshire
30. | New Jersey
31. | New Mexico
32. | New York
33. | North Carolina | Governor Pat Governor Roy Governor Roy
McCrory, North Cooper, North Cooper, North
Carolina Carolina Carolina
34. | North Dakota
35. | Ohio
36. | Oklahoma Mary Fallin, Mary Fallin, Mary Fallin, Governor Mary Governor Mary
Oklahoma Oklahoma Oklahoma Fallin, Oklahoma | Fallin, Oklahoma
37. | Oregon Governor Kate
Brown, Oregon
38. | Pennsylvania Governor Tom Governor Tom Governor Tom
Wolf, Wolf, Wolf,
Pennsylvania Pennsylvania Pennsylvania
39. Rhode Island
40. | South Carolina
41. | South Dakota Dennis Dennis Dennis Dennis Governor Dennis
Daugaard, South | Daugaard, Daugaard, South Daugaard, Daugaard, South
Dakota South Dakota Dakota South Dakota Dakota
42. | Tennessee Bill Haslam, Bill Haslam, Governor Bill
Tennessee Tennessee Haslam,
Tennessee
43. | Texas Governor Greg Governor Greg | Governor Greg Governor Greg Governor Greg
Abbott, Texas Abbott, Texas Abbott, Texas Abbott, Texas Abbott, Texas
44. | Utah
45. | Vermont Peter Shumlin, Phil Scott, Governor Phil
Vermont Vermont Scott, Vermont
46. | Virginia Terry McAuliffe, Terry McAuliffe, | Terry McAuliffe,
Virginia Virginia Virginia
47. | Washington Governor Jay
Inslee,
Washington
48. | West Virginia
49. | Wisconsin Scott Walker, Scott Walker, Scott Walker,
Wisconsin Wisconsin Wisconsin
50. | Wyoming Matt Mead,
Wyoming
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https://www.whitehouse.gov/briefings-statements/presidential-message-national-financial-capability-month/

STATEMENTS & RELEASES

Presidential Message on National
Financial Capability Month

— ECONOMY & JOBS |zzued on: March 20, 2013

The foundation of American prosperity is the freedom of financial independence.
The inherent right of citizens to determine the best investments for their hard-
earned money has spurred entrepreneurship and innovation that makes our
country great. Too many hard-working peaple, however, struggle to invest in their
financial independence, despite working long hours at well-paying jobs. Our
Nation must endeavor to improve the financial capabilities of our citizenry.

During National Financial Capability Month, we affirm the impartance of financial

literacy and highlight the need for all Americans to plan for their futures.

Across our Nation, millions of Americans are finding more opportunities to invest
and save their hard-earned meney with help from the Tax Cuts and Jobs Act of
2017. This historic law includes the biggest tax cuts and reforms in American
history. It cuts taxes by $5.5 trillion over the next decade, providing much needed
fuel to boost our economy. Since | signed this legislation into law in December
2017, more than 440 businesses have announcad new investments, raises, or

bonuses that are benefiting more than 4.5 million American workers.

As our economy continues to thrive, we must also focus on protecting our
renewed prosperity by ensuring that all Americans can make informed financial
decisions. In order to enhance the financial freedom of our citizens, my
Administration is working to improve how Americans learn about evidence-based
practices, which they can use to save and grow their earnings. The Department of
the Treasury is leading these efforts, through a review of the effectiveness and
quality of Federal financial education programs. Thisincludes an assessment of
the Financial Literacy and Education Commission, a body made up of
representatives from more than 20 Federal agencies. This reform process will
allow us to fix or eliminate ineffective programs and build innovative tools that
truly empower Americans to make smart financial choices, save for retirement,
and build individual wealth.

During National Financial Capability Month, | invite families, communities,
schools, employers, and other institutions to join us in empowering Americans of
all ages and backgrounds to make informed financial decisions that will lead to an

even more prosperous future,
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http://www.azdfi.gov/consumers/Education/FinancialLiteracy.html
http://www.azdfi.gov/consumers/Education/Forms/DFI-AD-HCR 2034 Financial Literacy Month Bill%20051215.pdf
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http://ee-governor-2015.ark.org/images/uploads/170401_2017_Financial_Literacy Month_in_Arkansas.pdf

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 44



http://www.dbo.ca.gov/Resources/Caflm/April-Financial Literacy Month Gov Letter 2017.pdf
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https://gov.georgia.gov/sites/qgov.georgia.gov/files/related files/site page/Financial%20Literacy%20Month%202018.pdf
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https://gov.georgia.gov/sites/qov.georgia.gov/files/related files/site page/Financial%20Planning%20Month%202018.pdf
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https://www.finance.idaho.gov/PR/2018/Financial_Literacy Month Proclamation.pdf
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http://kfi.ky.gov/publications/2018%20Press%20Releases/2018-4-
17%20DF1%20Shares%20Classroom%20Lessons%20for%20Financial%20Literacy%20Month.pdf
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http://www.michigan.gov/snyder/0,4668,7-277-57577_59874_78751-407803--,00.html
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http://mn.gov/commerce-stat/other/qgov-proc-fi-2018.png
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http://www.msmec.com/whats-happening/gov-bryant-declares-april-financial-literacy-month
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https://www.nhjumpstart.org//files/2018/03/Proclamation.jpg
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https://files.nc.gov/governor/documents/files/Financial%20Literacy%20Month_0.pdf

2018 Improving Financial Awareness & Financial Literacy Movement Report & Magazine™ Part |
Page 55



http://www.cscuf.coop/repository/Oklahoma+April+Proclamation+optimized.pdf
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http://www.dobs.pa.gov/Documents/Proclamations/Financial%20Capability%20Month _FINAL.pdf
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State of South Dakota
Office of the Governor

Whereas, Millions of Americans derive great benefits from the wide variety of products and services
offered by the financial services industry in the United States, and these financial products and services
allow individuals and families to build homes, start businesses, finance education, buy cars, and meet
their everyvday needs; and,

Whereas, Expanding access to the mainstream financial system provides individuals with lower cost and
safer options for managing their finances and building wealth; and,

Whereas, A greater understanding and familiarity with financial markets and institutions will lead to
increased economic activity and growth; and,

Whereas, Financial literacy empowers individuals to make wise financial decisions and reduces the
confusion of an increasingly complex economy; and,

Whereas, Personal financial management skills and life-long habits develop during childhood; and,

Whereas, Personal financial education is essential to ensure that individuals are prepared to manage
money, credit, debt, and to become responsible workers, heads of households, investors, entrepreneurs,
business leaders, and citizens:

Now, Therefore, I, Dennis Daugaard, Governor of the state of South Dakota, do hereby proclaim
April 2018 as

FINANCIAL LITERACY MONTH

in South Dakota.

In Witness Whereof, 1 have hereunto set my hand and
caused to be affixed the Great Seal of the state of South
Dakota, in Pierre, the Capital City, this Eighth Day of
March in the Year of Our Lord, Two Thousand and
Eighteen.

/@wf ZS#:;.—-«/

Dennis Daugaard, Govern

Adttest:

ol ot e I
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https://tnsos.net/publications/proclamations/files/1436.pdf
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http://www.cscuf.coop/repository/Texas+April+Proclamation.pdf
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http://governor.vermont.gov/sites/scott/files/documents/18-041%20Finanacial%20Literacy%20Month.pdf
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https://dfi.wa.gov/sites/default/files/financial-capability-month.pdf
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https://www.wdfi.org/ymm/govcouncilfinlit/

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 64



..-ﬁ NATIONAL ASSOCIATION OF
—~ STATE TREASURERS

Check out what your state treasurers are doing in support of improving financial
awareness and financial literacy. NAST had made a commitment to offer treasurers a pre-
packaged comprehensive set of materials on how to commence a financial literacy
program, seek financial support, and provide the basic materials necessary to promote
and publicize the initiative. Here you will find Webinars and documents from state
programs we hope you will find helpful as this project develops.

https://nast.org/financial-literacy/
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What Others Are Doing
Some Images of Financial Literacy Month
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https://www.cfecf.org/national-financial-literacy-month/
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https://www.aicpa.org/interestareas/youngcpanetwork/resources/professionalissues/financial-literacy.html

' AICPA [Lseeen

Membership CPE & Conferences Interest Areas Research Publications Advocacy For the Public

AICPA - American Instiute of CRAS Interest Areas “foung CPA Networks ‘foung CPA Resources Professzional Issues Financial Literacy

Financial Literacy AAA
How CPAs have stepped up and stepped in to assist with a nationwide problem Print Page

Get a free wersion of Adobe Acrobat Reader

Be the first to

Financial iliteracy is a huge problem in the U.5. Americans spend $1.22 for every $1.00 eamed. In response, the AICPA, with the support
of the state CPA societies, developed the award-winning 260 Degrees of Financial Literacy program.

What is 360 Degrees of Financial Literacy?

250 Degrees of Finandial Literacy is 3 multi-faceted effort, spearheaded by the AICPA, with the support of state CPA socistes. The
program encourages CPAs to take a broad leadership role in volunteering fo educate the American public. from school children to retireas,
on financial topics that apply specifically to their particular stage of life. Throughout the country thousands of CPAs are volunteering in
their own communities to improve the nation's financial Feracy. For more informiation, email financialliteracy@aicpa.org

360 Degrees of Financial Literacy Consumer Web site
At the AICPA's financial literacy Web site, consumers can find information to help them make sound financial decisions at every stage of

their fives, from childhood to retirement.
CPA Financial Literacy Resource Center

CRAs and the state CPA societies can find information to use in educating consumers at 3 new online resource center. |t festures 3 free
CPE course and toolkits created by the AICPA and the Calfornia Society of CPAs that are tailored to each Me stage and incfude 2

PowerPoint presentation and fact shests.

Financial Literacy Volunteer Database
By registaring, CRAs can make their interests known to voluniesr on either the state or national level and also keep apprizad of the |atest
devalopments in the 380 Degrees of Financial Literacy effort. Registered CPAS recaive a newsletier, imvitations to financial literacy

conference calls and access io resources to use in volunteer efforts.

Hati | Publiz Service Adverti it Campaign with the Ad Council
The AICPA and the Ad Council have signed an agreement to launch a national public service advertisement campaign on financial
Iteracy. The effort will terget 24 — 25 year olds and focus on helping Americans positively change money management habits. The PSAs

will lead consumers to the AICPA's financial literacy resources and Web site.

Certificate for Volunteer Financial Literacy Service
To gualify for the cerificate, 3 CPA must be either 3 member of the AICPA and 3 state CPA society and have fiwe voluntesr financial

literacy coourrences (e.g., present a speech at a local community group, hold a brown bag luncheon session at a firm, author an article in
local newspaper, et} or perform saven or more hours of volunteer service leading or presenting financial literacy programs or serving as

3 leader of an AICPA or state society commitiea/groupdtask force whose main focus is on financia’ Meracy.

Consumer Resources.

»+ 380 Degrees of Financial Literacy

» Dizaster Recovery and Preparedness Guides

for Financial Independence
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http://www.multibriefs.com/briefs/ AAACPA/AAACPA041818.php
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https://www.eventbrite.com/e/riverside-nashville-financial-literacy-symposium-tickets-44011938894 ?aff=erellivmit
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https://www.pgdc.com/pgdc/april-14th-anniversary-national-financial-literacy-month
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http://www.ncai.org/initiatives/nativefinancial-ed/NFECCoverLetter.pdf

2018 Improving Financial Awareness & Financial Literacy Movement Report & Magazine™ Part |
Page 73



http://www.caflm.ca.gov/resources/
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https://www.sec.gov/news/press-release/2018-54
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https://www.finance.idaho.gov/PR/2018/Press_Rel_Financial_Literacy Month.pdf
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http://www.afpnet.org/Audiences/MemberNewsDetail.cfm?ltemNumber=37253
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https://charitablegiftplanners.org/news/press-release-cgp-partners-promote-financial-literacy-month-april
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http://blog.charitablegiftplanners.org/helping-to-improve-financial-awareness-financial-literacy
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) ) _ Be sure to click on this link and
http://www.monterey.org/library/Events/Financial-Awareness-Workshops see the videos and download a

free Set of Personal Finance
Piithlicatinne
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http://www.thefinancialawarenessfoundation.org/pdf/ TEA-Monterey-FinLiteracyFlier-Spring2018.pdf
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http://www.dob.texas.gov/consumer-information/financial-education
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https://www.aba.com/Engagement/Documents/spirit-banking-april-2018.pdf
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Appraise By Evaluation Services, Inc. — presents a webinar on The Improving Financial Awareness & Financial
Literacy Movement

For financial
advisors check

out this webinar

You can see an on demand version of the presentation here.

http://www.thefinancialawarenessfoundation.org/pdf/2018-IFAFLMovement-Slides-ESI-GrowPractice-042518.pdf

https://www.youtube.com/watch?v=gaUrcXqilFo&feature=youtu.be
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What’s your financial service
http://www.benchmarksfl.com/financial-awareness-foundation compnmay doing for Financial

Literacy Month and Estate & Gift
Planning Awareness Month?
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http://councilforeconed.org/events/financial-literacy-month/

https://www.youtube.com/embed/CaEPKyNg71k?autoplay=1
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https://www.forbes.com/sites/markavallone/2018/03/31/april-is-financial-literacy-month-why-financial-wellness-matters/#1605e2cd6f13

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 90



http://www.cscuf.coop/arkansas _oklahoma and texas governors sign proclamations declaring april financial literacy month.html

)
CORNERSTONE CREDIT UNION
-~ FoOunNDATION [ _DONATE |
Who We Are  What We Do Take Action Grants Ewents

INSIDE THE FO TION

Governors Sign Proclamations Declaring April Financial Literacy Month

Wednesday, April 4, 20158 9:20 AM

Happy National Financial Literacy Manth!

“There is & tremendous need for financial education, and National Financial Literacy Month is an excellent opportunity to increase awareness and
inspire consumers to make a change,” says Cornerstone Credit Union Foundation Financial Capability Director Paula Upchurch. "Mot having the
nec ry financial knowledge and skills can prevent consumers from ever realizing their true financial capability.”

As champions of improving financial capability, credit unions continue to make great strides in deploying financial education into their local schools and
communities. During the month of April, credit unions across the Cornerstone region are hosting financial education workshops and cla lunch-and-
learns, and reality fairs.

“We are also wvery excited that the governors of Arkansas, Oklahoma, and Texas hawve all signed proclamations declaring April as Financial Literacy
Month,” notes Courtney Moran, executive director of the Cornerstone Credit Union Foundation. “In all three proclamations, the governors acknowledge
the important role financial education plays in helping consumers make more responsible financial choices.”

The Cornerstone Credit Union Foundation would like to encourage your credit union to parti
physical health into shape as part of their New Year's resolutions. MNational Financial Literacy
health in shape.

pate this month. Americans spend months getting their
Month is dedicated to helping members get their financia

n more about other financial capability and to view all three proclamations, please visit the Cornerstone Foundation’s website or contact our staff
0-953-8283
UU-223-0.00.

== Tickets Available Now for the Winner's Choice Raffle | Foundation Announces 2018 Biz Kid§ Entrepreneur Contest Winners ==
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http://www.cscuf.coop/financial literacy month.html

/-\ CORMERSTOMNE CREDIT UMIO
MN MN I MNIOMN
~ FOUNDATION m

Who We Are  What We Do Take Action Grants Events

NATIONAL FINANCIAL LITERA TH

Mational Financial Literacy Month is recognized in the month of Aprilin the United 5tates in an effort to highlight the importance of financial literacy and
teach Americans to establish and maintain healthy financial habits.

In 2000, the Jump3tart Cozlition for Personal Financial Literacy began promaoting April as Financial Literacy for Youth Month. In 2003, the United 5tates
Senate designated April as Financial Literacy for Youth Month. In March 2074, the Senate passed Resolution 316 that officially recognized April as
National Financial Literacy Month, for all ages.

Governor’s Asa Hutchinsan, Mary Fallin and Greg Abbott proclaimed April 2018 to be Financial Literacy Month in Arkansas, Oklahoma and Texas. Click to
view the proclamations: Arkansas, Texas, and Oklahoma.

Many credit unions, partner organizations, and school systems promote the month by holding promaotional events and offering additional educational
opportunities.

“FINANCIAL FITNESS DaAY”

The Cornerstone Credit Union Foundation, in partnership with the National Credit Union Foundation,
presents "Financial Fitness Day," a fundraising and awareness campaign taking place April 4, 2018, Americans
spend months getting their physical health into shape as part of their New Year's resolutions. Kicking off
Mational Financial Literacy Month, Financial Fitness Day is dedicated to helping members get their financial
health in shape,

Funding Financial Education & Our Future

INANCIAL
TNESS

DAY

It's easy to participate. Just hold one or more of the following at your organization on Financial Fitness Day,
April 4 (or any day during April Financial Literacy Month}):

= Jeans or Casual Day for staff

« Bake 5ale for staff and/or members

« Deduct or Donate a Buck - Ask staff and/or members to consider a voluntary contribution of 51 or
maore, either in cash as they complete their transaction and/or deducting from their checking or saving
account as often as they choose.

By participating, you'll be raising funds for the Cornerstone CU Foundation and Mational CU Foundation in support of their critical financial education
initiatives, as well as raising awareness to the importance of financial education. For more information, please contact Foundation staff at 800.953.8283.

Please visit the following sites to learn more about April happenings in the Cornerstone region or to receive access to free resources for your Financial
Literacy Month initiatives:

PLEASE VISIT THE FOLLOWING SITES TO LEARN MORE ABOUT APRIL HAPPENINGS IN THE
CORNERSTONE REGION:

Mational Financial Educators Coundil
Mational Endowrnent for Financial Education
Financial Fitness Greater Austin
Transformance

Money Management International

Money Smart Week

El Faso Maoney Smart Week

Houston Money Week

Arkansas Council on Econgormics Education
Cklahoma Council on Economics Education
Texas Council of Economics Education
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http://www.thenewsherald.com/downriver _life/entertainment/rock-band-gooding-brings-financial-education-to-fans/article 6b1bd39a-9d21-564d-9440-2d7d662e4a30.html
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http://home.thefinancialawarenessfoundation.org/pdf/6-3-SampleFPArticle.pdf

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 94



https://oregonbankersorassoc.wliinc35.com/news/NewsArticleDisplay.aspx?articleid=51

Date ArticleType
4472018 Mews Release
Cregon Governor Proclaims April 2018 “Financial Literacy Month™

COBA
EDUCATION
FOUNDATION

Oregon Governor Proclaims April 2018 “Financial Literacy Month"

Bankers ocross the stote set out to help build the next generation of savers

Cregon Gowvernor Kate Brown has officially proclaimed &pril 2018 as “Financial Literacy Month™ in
Cregon. The Govemor bestowed this proclamation at the request of the OBA Education Foundation
and in support of the mamy Oregon banks and organizations raising awareness of the mportance of
financial literacy.

n conjunction with Financial Literacy Month, Teach Chidren to Sawve Day (TCTS) will be held April 20.
Mow in its Z22nd year, TCTS is an annual awareness campaign which mobilizes bankers to visit
classrooms and teach young people the value of saving. Bankers use their realworld knowledge and
professional skills to encourage young people to start young. and save more. Several Oregon
communities will be reached by banks participating in Teach Children to Save this year, including:

Albany Enterprise Portland
Willamette Community Bank Community Bank Seott Valley Bank
Amity Lincoln City Statewide

First Federal First Interstate Bank Wwells Fargo
Bend McMinnville Yambhill

First Interstate Bank First Federal First Federal
Dayton Medford

First Federal First Interstate Bank

Dundee Newberg

First Federal First Federal

“Fmancial liferacy is essential to ensure that Cregonians are prepared to manage their money and make
sound financial decisions,” stated Govemor Brown in her proclamation, adding, "By increasing the
financial literacy of Oregonians, they may be able to improve the quality of their lives and strengthen the
overall fimancial well-being of this state.”

n addition to supporting Financial Literacy Month and Teach Children to Save Day, the OBA Education
Foundation is invodved in several other initiatives aimed at increasing the financial literacy of Oregonians.
Those interested in supporting the Foundation's vision fo empower all Oregonians to be financially
educated and secure can make a tax-deductible contribution to the Foundation at
www.oregonbankers. com/donate.

About the OBA Education Foundation

The 0BA Education Foundation works toward its vision of a vibrant banking and business community
that attracts the best talent and empowers all Oregonians to be financially educated and secure. It does
so by enhancing educational opporfunities in banking, finance, financial literacy and business. For more
infarmation or to help support the Foundation's current initiatives, please visit

www. DBAEdFoundation.org.

Contacts:

Linda Mavarro, President & CEO
Andee Rose, Communications Director
(503) 531-3522
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Kentucky

Kentucky Saves Week — 2018 Pocter Theme ic
i — ‘Be a Savings Superhero”

Kentudy - Board

Kentucky students in grades 5,6, 7and S a

Kertucky - gible to particip n the Kentucky Saves
Clzaringhouse “Week poster contest sponsored by the Kentucky Jumpstart Coslition for Personal Financia

Literacy. One lucky winner from each grade level receives 350! A selection of student artwork
Kentucky - Contact Us

. Clazses

will be dizplayed in the

capitol during Kentucky saves Week, end of Februs

Kentucky - Downloads and groups are welcome to participate, and individual students may submit entries as well.
Contest deadline: Postmarksd by Jan. 25, 2018

Kentudky - Evants N ¥ = -
who may enter: any Kentucky student in grades 5-3

Kentucky - Get Invohed 2018 thema: "Bz 2 Savings Superhero”

Kentudky - Links
2018 Rules and Entry Form

Kentucky - Mestings

Kentucky - Newsletters Teacher Rubric

<y e Kentucky Jump&tart Coalition for Personal Financial Literacy sponsors this

Kentucky - Speakers part of our Kentucky Saves YWeeak act
Bureau

saves effort focuszed on making household gs 2 priority. The Kentucky Saves

zavings habits to help Kentuckizns work toward f

Kentucky - Teacher of Dromotes posit ancizl stability

the Year

For information on Kentucky Saves Weel, visit w

o kentuckysaves.org.

For more infermation about pasts years' entries, visit b w jumnpstart.org/ksw.html.

Nominate a teacher for the 2018
Financial (iteracy Teacher of the Year
Award

The Financial Literacy Teacher of the vear award from the Kentucky Jumpstart Coslition

nonors @ current Kentucky teacher in grades K-12 who demaonstrates am exceotional

commitment to teaching financial literacy topics and mo!

T."lg students to learn about

ne:

perzonal finance. The momines must not have received this award in the last 5 yes
grand prize is £300 that can be used for financial literacy classroom materizls or to attend

additional training, such as the national Jumpdtart teacher conference

Jumpstart.orgl. Self-nominations are accepted. This is 8 great opportunity to recognize

the teachers and schoals who are working te make students monsy smart!

Grand Prize: $300

Deadline: March 30, 2018

Homination Form 2013

For more infarmation about pasts teachers of the year,

t.orgtoy.html.

Celebrate Financial {iterac 3 Month [n Apr.*'f

2008 marks the 12th year the Kentucky JumpStart Coslition for Personal Financial Literacy®
reguested for the governor to declare April Financial Literacy Month. Details about this years

free public events and activities promoting financial literacy can be found on Facebook at

wiww facebook.com/ kv umpstart The press releases can be found 2t Press Releszes. The

proclamations can be viewed at Downloads.
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https://www.nhjumpstart.org/april-is-financial-literacy-month-in-nh/
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http://www.nd.gov/treasurer/financial-literacy/
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s.org/april-financial-literacy-month

Washington

e Dey I In:

Financial Capability Month. Understanding the importance of financial edu

The nent of Finar

il

soa

ngton Stat tner celebrating April 2018 as

ion, Washington

Governor Jay Inslee praclaimed Apri nancial Capability Month

tners like DFI, the Treasure

This r h presents opportunit

or

e, Jump$tart Washington
Coalition and the Financial Education Public-Private Partnership (FEPPP) to highlight and support the

work being done te increase and improve financial education in our state - and

e many

educi and organiz: currently providing financial educ ashington residents.
“Helping Washington residents improve their financial skills and capabilities is part of DFl's
mission,” DFI Director Gloria Papiez said. “When more residents understand how to make sound

financial decisions and avoid financial fraud, they can protect themselves — and our state as a whole is

stronger.”

Wisconsin

Dozens of communities consin April 2

cro

the state will p: ein Mon

with events focused on improving the personal fina cation of

Money Sma isconsin is the highlight of April being national Financial Literacy Awareness

Month. The Governor’s Coundil on Financial Literacy, in partnership with the Federal Reserve Bank of

Idaho

Chica, pearheading Money Smart Week Wi n, the celebr

n of which was proclaimed by

Governor Scott Walker on April 2,

Governor C.L. “Butch” Otter h proclamation

stablishing April as “Financial Literac

in Idaho, noting that, “The quality of every Idahoan's life is dramatically affected by how you manage

ur money. Education is a key to providing ldahoans the tools to achieve a beter fina life. |

SOUrCH

encourage every ldahoan to ¢ ge of the great free railable during the manth to

learn about the wise use of credit, the basics of saving and investing, home ownership preservation,

and the pitfalls associated with financial fraud.”

The Idaho Department of Finance, the Idaho Financia
affiliate of the Jum
and Idahe Public Libr

nership of private- and pub

rgl-an

art Coalition for nal Financial Lite

- the Idaho Military Financial Alliance,
Month” in April. The IFLC
ent of Finance

es have joined together to sponsor
o

tor financial rs. The Deparu

uca

ound in IFLC efforts and is proud tc

articipates year- pa
¥

n this opportunity to draw att

the need for all Idshoans to learn money management skills.

Pennsylvania

declar: n Pennsylvania. In his

on, Gavernor Wolf recognized the Department of Banking and Se or

work with C5SBS to assist thousands of Pennsylvanians each year.

The Department also condu ound, with emphasis on

financial liter

Y ar the Department will

condu "Con:

umer Fraud Bingo" event, a program to help d pending plan, and an in-depth

discussion on aveiding scams and iden

; theft, banking ba and budgering, For Students, the

Department will conduct a presentation combining les

n credit reports and scores, banking

, and creating a spending plan.

arrment of Banking supports Financial Literacy Month, pro

ting the "$mart Kid" Essay

. The “Smart Kid”

say Co

st is asimed at helping students develop knowledge of financial

concepts, understand budgets, recognize the impartance of financial planning, and become better

prepared for future rol nsumers, investars, and employees. In support of Financial Literacy

pital One
r this

Month, the Financial Fitness Greater A

Bank, encourages middle school and high school students in the Grea

$mart Kid” ques
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http://www.treasury.state.tn.us/news/tnflc-dinner.html
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https://michronicleonline.com/2018/04/02/jf-advisors-promotes-financial-literacy-month-to-small-business-owners/
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http://dream-usa.org/blog/2018/3/20/dream-to-host-2018-national-financial-literacy-month-conference-in-nyc
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https://treasurer.utah.gov/about-us/financial-literacy-initiatives/
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https://oci.wi.gov/Pages/PressReleases/20180423MoneySmart.aspx
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https://statetreasurer.wyo.gov/FinancelLiteracy.aspx
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https://www.councilforeconed.org/financial-literacy-month/
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https://www.moonjar.com/blogs/news/april-is-financial-literacy-month
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https://www.facebook.com/wyosos/?hc_ref=PAGES_TIMELINE
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https://mn.gov/commerce/consumers/your-money/future/
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http://www.msmec.com/whats-happening/gov-bryant-declares-april-financial-literacy-month
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h

t

tps://everfi.com/press-releases/everfi-launches-roadshow-to-promote-financial-literacy-month/

RELEASED

April 38,2013

Washington, D.C.

¥

Home / About |/

EVERFI Launches Roadshow

to Promote Financial

Press Rslezses

Literacy Month

New Partners Include Prominent Higher Education Institutions, Glabal Brands, and Private

Foundations

EverFi, Inc., the education technology company that teaches, assesses, and certifies students in
critical skills, today announced the launch of its first-ever Financial Literacy Month Roadshow.
EverFi will host more than 50 financial literacy events in 20 states as part of the Roadshow,
including a signature event today at Brackenridge High School in 5an Antanio, Texas, with
special guest Mayor Julian Castro. Over 400 students will be recognized at the event for

having completed EverFi's financial literacy platform.

In a recent survey of U5, high school students, commissioned by EverFi to gauge their
knowledge and feelings toward money management, 83 percent of students said that personal
finance should be mandatory in schools. However, only four states reguire at least a semester-
long course devoted to the topic. Working closely with sponsars, EverFi is embarking on this

Roadshow to provide students the financial education they are asking for.

“When we started EverFi in 2008, we drove an RV across the country to talk with students,
teachers and administrators about the pressure financial issues put on them,” said Tom
Davidson, Chief Executive Officer of EverFi. “Today we are still on that journey in small towns
and large cities across the nation working to ensure that all students can become financially

literate using the technology they love”

Roadshow events will be hosted at K-12 schools across the nation and will include launch
receptions for schools new to the program and certification ceremonies to recognize students
who have completed the EverFi digital learning platform. In addition to Mayor Castro of San
Antonio, the Roadshow will include state and local government officials including Rhode Island

State Treasurer Gina Raimondo and Missouri State Treasurer Clint Zweifel.

EverFi partners with more than 300 financial institutions, corporations and non-profit
organizations to bring its innovative learning platforms to K-12 schools at no cost. Partners
participating in the Roadshow include BMO Harris Bank, the Bruce Rauner Family Foundation,
Capital One, Gemworth, Mutual of Omaha Bank, Regions Bank, Sandy Spring Bank, PMC Bank,
and US Bank.

Among the cities included in the Roadshow are Atlanta, Chicago, Cleveland, Milwaukee,
Phoenix, Richmond, San Antonio, San Diego, 5t. Louis and Washington, DC. Stay connected to
Financial Literacy Roadshow updates at the EverFi Blog &,
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https://www.goodingmusic.com/for-good/financial-literacy-tour/

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 114



https://www.cuinsight.com/credit-unions-celebrate-financial-literacy-month.html
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http://www.businessinsider.com/financial-literacy-is-a-basic-life-skill-2018-4
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https://finance.yahoo.com/news/citizens-bank-announces-more-1-123000008.html

What’s your Bank doing for Financial
Literacy Month and Estate & Gift

Planning Awareness Month?

C ItIZE ns Ba n k PROVIDEMCE, R.|.—-(EUSINESS WIRE)--

An nou nces Mo re Citizens Bank today marked the start of Mational Financial Literacy Month with the launch
R of its multi-faceted financial education program, Citizens Helping Citizens Manage Money;

Than $1 -5 Mllllon In reaching more than 350 000 people through local parinerships to deliver home buyer's

F in an ci al Lite racy assistance fraining, financial empowerment, eamed income tax credit programs and small

- business development.
Charitable
Contrlb Utl 0 n S TO teach financial literacy throughout the communities it serves. This year, the bank will

NDn-ProfitS In N ine provide more tham 515 million in contributions to 30 nonprofits in Massachusetts, Rhode

Island, Mew Hampshire, Yermoni, Ohic. Michigan, Pennsylvania, Connecticut, and New
States

The Citizens Helping Citizens Manage Money program is a yearly effort by the bank to

Yark. The program will help people obtain a befter understanding of financial topics

) . ranging from the basics of checking accountis to the infricacies of househeld budgeting
Business Wire Apeil 5, 2018

and long-term financial planning.
t “At Citizens, we believe that becoming financially savvy is a skill that benefits everyone.
Leaming the basics is the first slep in achieving your financial goals and geiting on the
f path to financial security,” said Barbara Cotiam, Head of Corporate Affairs for Citizens
Bank. “With Citizens Helping Citizens Manage Money. more than 400 Citizens Bank
v colleagues will provide fellow members of their communities with the knowledge,
= confidence and resources they need to budgef, save, invest and be fiscally healthy.”

Citizens Bank also offers helpful tips on its websile for consumers to leam how to budget
and save as well az advice on how to save to buy a home, seek identity protection and
more. The bank is alzo inviling those inferested in leaming more akout money
management to follow aleng on social media, including Facebook, Twitter and Instagram,
throughout the menth of April to leam and share fips about fopics such as goal-setting,
saving, and managing credit. The bank's Community Ambassadors will offer their real-
world tips on saving and meney management.

Cifizens Helping Citizens Manage Money is part of the bank’s broader Citizens Helping
Citizens program, which addresses three key areas: hunger. financial education and
strengthening cemmunities.

For addificnal information on Cilizens Helping Citizens Manage Money, visit Cifizens
website.

About Citizens Financial Group, Inc.

Citizens Financial Group, Inc. is one of the nation’s oldest and largest financial institutions,
with $152.3 billicn in assets as of December 31, 2017. Headquartered in Providence,
Rhode Island. Citizens offers a broad range of retail and commercial banking products
and services to individuals, small businesses, middle-market companies, large
corperations and institutions. Citizens helps its customers reach their potential by listening
to them and by understanding their needs in order to offer tailored advice, ideas and
solutions. In Consumer Banking, Citizens provides an integrated expenence that includes
mobile and onling banking, a 24/7 customer contact center and the convenience of
approximately 3.300 ATMs and approximately 1,200 branches in 11 states in the New
England. Mid-Atlantic and Midwest regions. Consumer Banking products and services
include a full range of banking. lending, savings. wealth management and small business
offerings. Im Commercial Banking, Citizens offers corporate, institutional and noi-for-profit
clients a full range of wholesale banking products and services, including lending and
deposits, capital markets, treasury services, foreign exchange and interest rate producis,
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For financial
https://marketing.aefonline.org/acton/form/9733/0101:d-0002/0/-/-/-/-index.htm?sid=TV2:AQuiimvQJ advisors check

out this webinar
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https://www.huffingtonpost.com/topic/financial-literacy-month
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https://401kspecialistmag.com/just-how-low-is-401k-financial-literacy/#.W0wd19lzphE
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https://www.timesfreepress.com/news/business/aroundregion/story/2018/apr/11/greopportunity-improve-financial-literacy/468039/
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http://www.whig.com/20180411/credit-union-helps-students-learn-about-money#//
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http://www.herald-dispatch.com/ recent news/first-state-bank-gives-children-piggy-banks-to-promote-
financial/article 470fab3a-3e50-11e8-9185-5f1926affffc.html
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http://www.minicassia.com/online features/family living/article f9118f3a-6043-5c5b-9c4a-4ca565f125ed.html
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https://www.concordmonitor.com/Business-notes-april-16-2018-16846480
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https://www.prnewswire.com/news-releases/new-research-finds-americans-less-likely-to-discuss-domestic-violence-today-
than-four-years-ago-despite-momentum-of-womens-movement-300629712.html
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https://thetimes24-7.com/Content/Columnists/Columnists/Article/REPRESENTING-YOU-Understanding-personal-finances-for-a-more-secure-future/13/163/58473
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https://insurancenewsnet.com/oarticle/1-in-3-americans-is-financially-fragile

(O April17, 2018

Ml sdviserNews W

1 In 3 Americans Is Financially Fragile
i |v]in]e]s]em

DEMVER—Research funded by the Mational Endowment for Financial Education® (NEFEE), and
conducted by the Global Financial Literacy Excellence Center at the George Washington
University, identifies a widespread problem affecting millions of Americans. The recent study finds
one in three Americans are financially fragile, meaning they are unable to cope with emargency
expenses in a short timeframe.

Using survey data and focus group discussion findings, researchers assessed responsas focused
on financial preparedness—specifically respondents’ confidence that they could come up with
52,000 within @ month’s time if needed for an emergency. Individuals answering that they certainly
could not or probably not come up with that amount of money in that timeframe are consideraed
financially fragile. The analysis found that one in three (36 percent) respondents in the 2015
Mational Financial Capability Study (NFCS) fall within this vulnerable group.

“It's inevitable that a person will experience a financial setback or an income disruption during
their lifetime,” says Billy Hensley, Ph.D_, senior director of education at MEFE. “If you're getting
money back from Uncle Sam this tax season, consider investing this windfall toward starting or
growing an emergency savings fund.”

Financially fragile Americans could not cover the cost of a midsize shock, such as a medical hill,
car or house repair within a reasonable amount of time, in the case of this study one month. This
number has dropped since 2009 during the Great Recession, when nearly 50 percant of working-
age adults were considered financially fragile. Still, the prevalence of unsteady personal finances
is concerning.

What causes financial fragility? Researchers investigated the causes of financial fragility and
found three main factors: high debt, lack of assets, and low financial literacy.

“Financial fragility does not mean simply lack of precautionary savings,” says Annamaria Lusardi,
Ph.D., academic director of GFLEC. “Both sides of households’ balance shest matter; heavy
indebtedness can also make individuals financially fragile.”

Higher income does not always protect against financial fragility. Mot surprisingly, the
majority of financially fragile people are in the low-income bracket. Yet almost 30 percent of
middle-income households (annual income in the $50-75k range) and 20 percent of high-income
households (annual income 575-100k) also are considered financially fragile.
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https://queenannenews.com/Content/News/News/Article/Financial-literacy-events-later-this-month-at-local-library-branches/26/337/39714
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http://heirsearch.com/april18
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https://thedailycpa.com/2018/04/16/cpas-pessimist-or-realist/

BY JEREMIAS BAMOS, CPA " COMMENTS o
APRIL 25, zmE

2017 Wealth Advisor Confidence Survey

“We all have preconeeptions of a stereotypical CPA: level-headed, trusted, respected, hates
when you ask tax related questions at dinner parties (no?._just me?). Well howr zhout
pessimistic? According to a recsnt survey conducted by The Financial Awarenss: Foundation
and HE Publishing & Marketing Comparny, LLC, CPAs are statistically more pessinistic than
their peers—but that healthy degree of skepticizm can be anattribute.

The Wealth Advisor Confidence Survey™ am8 took the pulze of CFPz, Finaneial Advizors,
Insurance Professionals, and CPAz. Broadly speaking, CPAs were more likely to forecast a
recession, predict market corrections in the stock market, and project less optimistic growth
for their firm and the growth of their industry as a whole.

But according to Hank Berkowitz, Principal at HE Publishing & Marketing Company, LLC and
co-author of the survey, the raw data might point to CPAs being more pessimistic but when put
into context CPAs are more in-tuns with their clients and in-tune with broader sconomic
indicators than their peers.

“I'd venture to say they [CPAs] are a little more
pessimistic about the economy, the financial
markets and certainly about tax reform... and
that’s why CPAs remain the most trusted advisors
for so many clients.”

10% Market Correction

Cme key indicator surveyed in the study was stock markst confidence. On average, 543 of
participants noted the high value of the stock market as a key factor that is chipping away at
the confidencs level of afflusnt clisnts.

When asked further about whether or not they predict 2 105 or more markst correction in the
upcoming vear, CPAs were more likely to answer yes. The survey was conducted in the fall of
2017 and interestingly enough, the stock markst fell by 128 in just two weeks during February
2018.

CPAswere also more pessimistic when it came to broader economic indicators and were more
liksly to predict a recsssion {let’s just hope they're not right about that one az well).
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Constant Client Communication

Cme startling fact about the study was the number of CPAs who are in constant conmtact with
their clientz. 2 out of 3 CPAs reported they speak to their clients = to 5 times per month on
averaze, compars that with the 252 averase of the surveys population.

CPAs are more than twice as likely to stay incontact with their client theoughout the year and
therefore have a pulze on broader economic cutcomes. For sxample, a CPAwith 20 clisntz in
the hezlthears sactor might notice a 105 drop in sales amonzst khiz clients. Broadly speaking,
their peszimism might be borne out of real world examples and not mers headline reading or
eocktail party anecdotes.

What are CPAs Talking About?

Sn, what's the higgest topic of comversation between client’s and their CPAT Well according to
the survey, CPAz are more likely than any other financial advizor to help clisnts with college
financing plans.

With all the tax incentives for colleps savings its no wonder why CPAs are 5 times mors likely
than any other finanecizl planner to help clisnts save and pay for colleze.

Conclusion

Although the data sathered pointz to CPA= = being more pezsintistic, they just mizht be more
realistic than their pesrs. Also, they are more likely to be in constant communication with
their clientz and they see trends acrozz several industries. It's no wonder wiy CPA= remain one
of the most trusted type of financial advizors.

Take the Wealth Advisor Confidence Survey™ am#.

NTTIROT <l ADel= SIS W I 230000 [T [l e rLal LTRSS
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https://insurancenewsnet.com/oarticle/1-in-3-americans-is-financially-fragile#.\WW1PMJNIzphE
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https://www.cuinsight.com/credit-unions-celebrate-financial-literacy-month.html
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http://www.tahlequahdailypress.com/news/lifestyles/financial-fitness-kits-available-at-libraries-online/article_68fedd8b-cb99-5de6-bac1-56670176221d.html
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https://law.georgia.gov/press-releases/2018-04-02/carr-celebrates-april-financial-literacy-month-georgia
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http://www.thefinancialawarenessfoundation.org/pdf/ TFAF-12MonthFitnessPlan-GiftPub.Sumb.pdf
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https://attorney-newyork.com/financial-attitude-financial-literacy/
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http://www.planwithfields.com/p/the-financial-awareness-foundation
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http://www.hawaiinewsnow.com/story/38012238/an-investment-for-the-future-hawaii-kids-learn-about-financial-literacy
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https://www.daveramsey.com/blog/financial-literacy-month-the-time-has-come
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https://blog.myfico.com/tag/financial-literacy-month/
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https://www.few.org/financial-literacy-month/
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https://news.psu.edu/story/517561/2018/04/20/campus-life/financial-literacy-sessions-slated-week-april-23
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http://igrow.org/news/april-is-financial-literacy-month/
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https://www.naifa.org/news-publications/yat-chat/april-2018/april-is-national-financial-literacy-month!
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https://www.marcus.com/us/en/resources/build-your-savings/financial-literacy-month
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What’s your local Society of CPA’s
https://www.vscpa.com/content/Financial Fitness/Initiative/Month.aspx doing for Financial Literacy Month

and Estate & Gift Planning
Awareness Month?
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http://allhands.coastguard.dodlive.mil/?s=family
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https://www.treasury.gov/press-center/press-releases/Pages/ijs1111.aspx
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https://www.usnews.com/info/blogs/press-room/articles/2018-04-18/april-is-financial-literacy-month-stay-in-the-know-with-us-news-money
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https://www.jumpstart.org/what-we-do/financial-literacy-month/
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http://www.ala.org/offices/money-smart-week
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https://www.consumer.ftc.gov/blog/2018/03/ftcs-top-tips-financial-literacy-month
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https://www.uwwesternct.org/it%E2%80%99s-national-financial-literacy-month

What’s your local United Way doing for
Financial Literacy Month and Estate & Gift

Planning Awareness Month?

Y | IVE UNITED DONATE | VOLUNTEE United Way

GET HELP [foyrrererreee= of Western Connecticut

It's National Financial Literacy Month!

Way £°

by Karen Mello, Director of Financial Stability. United Way of Western Connecticut

April is National Financial Literacy month! So, where can you find volunteers with finance backgrounds and expertise, local agencies and
businesses as well as area banks all working together to make a difference in the financial literacy of residents in our community? At the Financial
Resource Center of United Way of Western Connecticut. that's where. With a mission to improve the financial literacy skills of residents in Northern
Fairfield and Southern Litchfield County, the Financial Resource Center (FRC) is already empowering individuals and families toward financial
capability.

Thanks to funders such as Bank of America, Newtown Savings Bank, and Wells Fargo. as well as private donors, United Way of Western Connecticut
(UWWC) has been able to get the program off the ground and running in 2013 and has already provided one on one financial coaching to over a
dozen households. In addition, the FRC held a financial literacy workshop at the Danbury Library and is currently holding a series of workshops at
Del-Tron Manufacturing, in Bethel. The most popular topics requested are on budgeting. savings and credit.

Financial literacy education is a need that continues in our communities. In a 2013 Consumer Financial Literacy survey, prepared for The National
Foundation for Credit Counseling, 60% of Americans said they do not have a household budget and 78% of Americans say that they could benefit
from advice and answers to everyday questions about managing their money. With this in mind, the main objective of the FRC is to reach
individuals and families who are working, but living paycheck to paycheck. to give them the added education about personal finances and the
support of community resources. “United Way is not only focused on the immediate needs in our community but we also have programs that are
focused on creating long term change to help reduce those immediate needs.” said George Herring, of Savings Bank of Danbury and Chair of The
FRC’s Advisory Board. The Advisory Board also includes representatives from Bank of America, Fairfield County Bank, Newtown Savings Bank. Union
Savings Bank and Wells Fargo who support the program and its mission by providing guidance, direction and other resources.

In fact, many of the participating banks have recruited financial coaches for the effort and in a short amount of time; the one on one financial
coaching aspect of the program has been proven to be successful. Anyone interested in the program is first invited in for an initial screening. At
that time, clients are asked to take a short financial literacy quiz and are asked to identify at least one short term financial goal. Clients are then
matched up with a volunteer financial coach and will work with that coach for an average of four months to meet their goal, such as developing a
household budget, decreasing expenses or debt, or increasing income or savings. “1 just needed to see it from a different perspective that is what
really helped me the most. My financial coach was able to take my bank statement and reorganize it and lay it all out 50 | could see where my
money was going. That was a huge eye opener for me” said a client of the FRC. Another client of the FRC says “After being denied for two years
because | did not gualify. with the assistance offered by United Way's Financial Resource Center and their local program partners, | was finally able
to realize my dream to refinance to a lower mortgage interest rate. Every person | met along the way was so kind. encouraging and helpful that the
Process was a very positive experience, many thanks to all.”

In addition, the volunteer financial coaches of the FRC are delighted to be able to share their financial knowledge and skills and remain dedicated
to the effort. “My parents taught me at an early age how to manage my money. and this lead to a career in Finance. I'm hoping that as a volunteer
financial coach | can give back to others who are struggling with money management issues and share what | have learned, and help them
incorporate these skills into their own situation.”

It's a community partnership where everybody wins; residents are getting the financial literacy education and support they need, volunteers are
finding joy in giving back in their particular area of expertise and the agencies and banks are able to refer their clients to the FRC for financial
literacy education and one on one coaching. Each of the clients come to us with a different “financial story”, however at the end of the day, it's
really all the same; financial education leads to financial empowerment and ultimately financial capability. When our clients tell me how much the
FRC has made a difference in their lives. that's when | know we're on the right track.
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https://tickertape.tdameritrade.com/personal-finance/financial-literacy-month-investor-education-14933
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http://www.firsttennesseefoundation.com/Financial-Literacy
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https://www.cfaboston.org/CFAB/Advocacy/Financial_Literacy Initiative/CFAB/Landing Pages/Fin_Lit Landing Pages/Financial_Literacy Initi
ative.aspx?hkey=3c81067a-3334-4287-b25d-5¢75da3d0680

Can your professional association
do something like this?
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https://www.bgca.org/about-us/news/press-releases/BGCA-CharlesSchwabFoundation-Name-Arianna-Akinwunmi-National-MoneyMatters-
Ambassador-2018

Can your organization help
generated needed scholarships

like this?
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https://www.fidelity.com/about-fidelity/education-financial-literacy
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http://blog.girlscouts.org/2018/04/this-financial-literacy-month-stay-cash.html
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Twenty-nine states and Puerto Rico

http://www.ncsl.org/research/financial-services-and- have financial literacy legislation in the
commerce/financial-literacy-2018-legislation.aspx 2018 session
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http://aflec.org/initiatives/bankruptcy-rates-among-nfl-players-short-lived-income-spikes/
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http://www.contentthatworks.com/participate-financial-literacy-month/
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https://nacdd.org/financialliteracy/
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Everyone assocated with our education

system should ready this.

Educational Initiatives

https://www.champlain.edu/centers-of-excellence/center-for-financial-literacy/report-national-high-school-financial-literacy/the-case-for-high-school-financial-literacy
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The Case for High School Financial Literacy

Personal finance education in high school provides students with the knowledze and skills to manage financial resources
effectively for a lifetime of financial well-being. Here are just some of the reasons our young people need to learn about
personal finance:

» The number of financizl decisions an individual must make continues to increzse, and the variety and complexdty of

financial products continues to grow. Young people often do not understand debit and credit cards, mortgages, banking,

imvestment and insurance products and services, payday lending, rent-to-own products, credit reports, credit scores,
etc.

s Many students do not understand that one of the most important financial decisions they will make in their lives is
choosing whether they should go to college after high schoal, and if they decide to pursue additional education, what
field to specialize in.

¢ Kids are not learming zbout personal finance at home. A 2017 T. Rowe Price Survey noted that 693 of parents have

some reluctance about discussing financial matters with their kids 2 In fact, parents are nearly as uncomfortable talking
to their children about sex as they are about money. Only 2334 of kids surveyed indicated that they talk to their parents

frequenthy about money, and 3534 stated that their parents are uncomfortable talking to them about money.

s Onaninternational financial literacy test of 15-year-olds. the U 5. ranked 7th out of 15 countries trailing China,
Canada, Russia and Australia, and was just slightty better than Poland-what 2"Sputnik moment**

s A 2015 survey indicated that only 313 of young Americans (2ges 18 to 26) agreed that their hizh school education did a

good job of teaching them healthy financizl habits.®
« Most college students borrow ta finance their education, vet they aften do sowithaut fully understanding how much

debt is appropriate for their education or the connection betwesn their area of study and the income level that they can
expect upon graduation. Mamy students attend college without understanding financial aid, loans, debt, credit, inflation,

budgeting and credit scores.
« At many colleges, financial literacy education is largely composed of brief, federally mandated entrance and exit loan

counseling for students. Student feedback indicates that most do not comprehend the information presented, and view

it 25 ane mare requirement of the financizl aid process rather than 2 learning opportunity.

» Student debt can be very high for some recent college graduates and large debt variations exist from state to state.
According to 2 recent study of 2014 four-year public and private college graduates, these students |eft college with

average student debt that ranged from a low of $20.000 in Utah to 2 high of $36,350 in New Ham pshl‘re._ThE percent of
these students graduating with debt ranged from a low of 43% in Utah to 2 high of 773 in West Virginia.® According to

the U5, Department of Education, 11.5% of students who graduated from college in 2014 have loans in default”

» Employee pension plans are diszppearing and being replaced by defined contribution retirement programs, which
impose greater responsibilities on young adults to save and invest, and ultimately spend retirement savings wisely. If
they fail to do this, they could become a significant economic burden on our society:

« A 2014 study indicated that only 243 of Millennials {ages 15 to 34) surveyed could answer fiour out of five guestions
correctly in a financial literacy quiz & By comparison, 48% of Baby Boomers (born bebween 1944 and 1952) were able

to answer four out of five correcthy. While Boomers should be more knowledgeable, our yvoung citizens are dangeroushy

illiterate in this area.

s Credit scores are a difficult concept for many young adults. The economic cost of low (or no) credit score is very high
One's credit score and borrowing history impacts one's daily life: apphying for a credit card, purchasing 2 home or car,

renting an apartment, buying insurance, signing up for certain utilities, and even getting 2 new job. Having an excellent

credit score could save a consumer in excess of 2 $100,000 in interest payments over a lifetime (see: Credit.com's
Lifetime Cost of Debt Caloulator).

Financial literacy leads to better personal finance behavior. There are avariety of studies that indicate that individuals with

hizher levels of financial literacy make better personal finance decisions. Those who are financizlly illiterate are less likely to

have a checking account, rainy day emergency fund or retirement plan, or to own stocks. They are also more likely to use

payday loans, pay onkby the minimum amount owed on their credit cards, have high-cost maortgages, and have higher debt and

credit delinquency levels.

As 3 society, we need more training programs that increase the number of financially literate citizens who are able to make
better and wiser financial decisions in their own lives. Such programs are not just good for the individual but also helpful to

society. The 2008 financizl crisis clearty shows that poor financial decisions by individuals had negative consequences on our

country.
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https://emeriti.usc.edu/resources/financial-literacy/
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https://www.cmu.edu/sfs/news/2017-2018/financial-literacy-month.html
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http://www.theoaklandpress.com/general-news/20180417/7th-annual-financial-literacy-art-contest-rewards-students-with-9500-in-
scholarships&template=printart
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http://www.memphis.edu/financialaid/finlitmonth.php
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https://hr.wustl.edu/april-is-national-financial-literacy-month/

= Whashingfon University in St.Lc

Human Resources

CAREERS BENEFITS DEVELOP & LEARN EMGAGE WORK-LIFE COMFPENSATION MANAGERS FOLICIES MORE

BEMEFITS

April 1s National Financial Literacy
Month

By Amanda Pope «» March 23, 2018

Because effective money management and retirement saving can
be some of the most important aspects of your financial life,
Washington University has teamed up with TIAA to offer financial
education live webinars.

T

Live webinars make financial education easy

Once you register at TIAA.org/webinars, you’ll have access to financial education though
live and on-demand webinars designed to help you save more, better manage your
expenses and invest for your retirement.

Real-world financial insight...in real time

You're invited to attend live webinars. These interactive sessions are designed to give you
practical, useful information on personal finance and long-term investing that can help you
manage your financial life.

Reserve your place at any of the upcoming webinars:

* Register to access the live webinars at TIAA.org/webinars (if this is your first visit).
* Webinars are located in the “Live Webinar Lounge.”

¢ Click on the webinar(s} you want to attend to sign up.

There's no better time than right now to take advantage of these valuable insights that can
help you in key aspects of your financial life.

Learn more and sign up for webinars.
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http://www.usf.edu/financial-education/coaching-sessions/events/national-financial-literacy-month.aspx
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http://calendar.msu.montana.edu/events/26190
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http://financeyourfuture.myfloridacfo.com/
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http://www.buffalo.edu/news/news-releases.host.html/content/shared/mgt/news/fredonia-students-top-three-regional-moneyskill-mania-competition.detail.html
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https://www.msjc.edu/StudentServices/FinancialAid/Pages/April-is-Financial-Literacy-Month.aspx

MSJC™

Aid Programs
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District Student Employment

Financial Aid Counseling
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Financial Aid TV
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Foster Youth Success
Initiative
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Net Price Calculator
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MT. SAN JACINTO COLLEGE

MSIC = Student Services > Financial Aid = April is Financial Literacy Month

April Is Financial Literacy Month

April is Financial Literacy Month at MSIC!

In honor of Financial Literacy Month and of course, in hopes to help students
better understand and assess all of your financial aid options, you may spot
financial aid staff out and about across all campuses informing students and
having tables set up with information on upcoming events and financial aid
instructional flyers. Plus, information is readily accessible through student emails,
social media pages and signs around campus.

Dolores Smith, Dean of Student Services, hopes that this month will provide a
chance for students to see their options, get a chance to get questions answered
and meet some of our financial aid staff.

The goal is to make students aware of their eligibilities for various types of
financial aid and how to acquire what they need. Look for staff wearing the
button “Financial aid...Ask us how" to get many financial aid questions answers on
the spot.

We hope that students will see the presence of the FA staff. Those who attend our
events have the chance to interact with a department that normally work behind
office doors. Financial literacy is the ability to understand how money works in
the world. We assist our students with providing the resources and knowledge
that allows them to make informed and effective decisions of funding their
college expenses. We want our students to know, we care about students and
their success!

] MSIC Financial Literacy Month flier
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https://www.uaa.alaska.edu/students/financial-aid/financial-literacy/fin-lit-month
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https://www.collegeadvantage.com/blog/blog-detail/posts/2018/04/20/529-facts-for-financial-literacy-month
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https://benefits.hr.ncsu.edu/news/2018/04/april-is-financial-literacy-month/
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http://www.hagerstowncc.edu/news-events/2018-04-17-153000-2018-04-17-163000/financial-literacy-month-registration
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https://www.oswego.edu/human-resources/announcements/april-financial-literacy-month

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 192



http://unotes.hartford.edu/announcements/2018/04/2018-04-06-april-is-financial-literacy-month.aspx
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https://www.cde.ca.gov/eo/in/fl/

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 194



https://cgsnet.org/enhancing-student-financial-education
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https://education.ky.gov/curriculum/conpro/plandcs/Pages/Financial-Literacy-and-Personal-Finance.aspx

KENTUCKY DEPARTMENT OF EDUCATION

Cur Children, Our Commonwealth

Assessment/Accountability = Career and Technical Education »  Commissioner of Education »  Communications = District

L Areas

ation = School Improvement = Standards/C

Educator Development and Equity »  Exceptional Children »  Federal Programs »  Kentucky Board of £
Kentucky School forthe Blind - Kentucky School for the Deaf

# » Standards/Content Areas > Content/Program Areas » Health Education, Physical Education and Career Siudies > Financial Literacy and Personal Finance

Website Accessibility

KDE is committed to ensuring that our web content is accessible to everyone, including individuals with disabilities.

N N HEALTH EDUCATION, PHYSICAL EDUCATION AND CAREER STUDIES
Career Studies - Curriculum Documents

and Resources Fil‘lElI'lCial LiteraCy and Personal Finance
Financial Literacy and Personal Published: 4/30/2018 1-43 P
Finance

The Kentucky Department of Education has created this web page to provide resources to all
Health Education and Physical Education schools in Kentucky conceming financial literacy and personal finance.

- Curriculum Documents and Resources

Financial literacy is incorporated in the Practical Living/Vocational Studies program, beginning at
the primary level and continuing all the way through high school. It is also important to make
connections between financial literacy and the economics subdomain of the social studies
standards where possible and appropriate.

CARE Program - CARE is a free financial literacy program which makes bankrupicy
professionals available fo educators, students and the public to illuminate the dangers of credit
abuse. CARE has a presence in all 50 states and the District of Columbia.

The Kentucky Council on Economic Education — The Kentucky Council on Economic
Education provides resources, training and professional development for teachers around the
areas of financial and economic literacy.

The Jump$tart Coalition for Personal Financial Literacy — Jump$tart is a national coalition of
organizations dedicated to improving the financial literacy of kindergarten through college-age
youth by providing advocacy, research, standards and educational resources. JumpStart strives to
prepare youth for life-long successful financial decision-making.

Kentucky Jump$tart — The Kentucky JumpStart Coalition believes that all Kentuckians need to
have the financial literacy necessary fo make informed financial decizions and seeks to improve
money management skills throughout the lifecycle of Kentuckians.

The National Council on Economic Education — The Mational Council on Economic Education
(MCEE) is a nationwide network that leads in promoting economic literacy with students and their
teachers. NCEE's mission is to help students develop the real-life skills they need to succeed: to
be able to think and choose respensibly as consumers, savers, investors, citizens, members of the
workforce, and effective paricipants in a global economy.

Federal Reserve Education — Here you can find links to instructional materials and tools that can
increase your understanding of the Federal Reserve, economics and financial education. All of the
Fed web sites. curriculum. newsletters, booklets and other resources are free.

Support »  Educational Programs -
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http://www.education.pa.gov/Teachers%20-%20Administrators/Curriculum/Pages/Economic-Education---Financial-Literacy.aspx
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https://mbaonline.pepperdine.edu/financial-literacy-quide-for-kids-teens-and-students/
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https://everfi.com/offerings/financial-education/
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https://cowinfinancialliteracy.tc.columbia.edu/
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https://www.credit-suisse.com/corporate/en/responsibility/economy-society/focus-themes/education.htmi
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https://math.dartmouth.edu/~mged/FinanciallLiteracyProject/
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https://ticas.org/posd/map-state-data
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International Initiatives
— A Touch of Financial Literacy Activities Globally

PISA 2015 Results — Students’ Financial Literacy Volume 1V—

“Basic financial literacy is an essential life skill. Individuals
make financial decisions for themselves at all ages: from
children deciding how to spend their pocket money to
teenagers entering the world of work, from young adults
purchasing their first home to older adults managing their
retirement savings. Financial literacy helps individuals to
navigate these decisions and strengthens their financial well-
being. In this spirit, it also promotes inclusive growth and
more resilient financial systems and economies.

For the second time, the latest edition of the OECD’s
Programme for International Student Assessment (PISA) —
which serves as the world’s premier yardstick for evaluating
the quality, equity and efficiency of school systems —
assessed the financial literacy of 15-year-old students. In
particular, it examined their capacity to apply their financial
knowledge and skills to real-life situations involving financial
issues and decisions.

The results call for greater investments in financial literacy from a young age.
Students performing at the highest levels of proficiency in financial literacy are
more likely than lower-performing students to be oriented towards saving, to
expect to complete a university education, and to work in a high-skilled occupation.
This suggests that financially literate students may be better able to recognise the
value of investing in their human and financial capital.

But PISA 2015 data show that far too many students around the world are failing
to attain a baseline level of proficiency. Even in countries and economies that
perform at or above the OECD average — including Australia, Italy, the Netherlands,
Poland and the United States — at least one fifth of students perform below the
baseline level of proficiency. This means that these students cannot even recognise
the value of a simple budget or understand the relationship between how much a
vehicle is used and the costs incurred.

There is thus an urgent need for all countries, regardless of their
economic and financial development, to improve the financial literacy of
their students. While we don’t yet have all the answers, the PISA 2015 Financial
Literacy Assessment shines the spotlight on a number of important policy
considerations.”

--From the Forward

http://www.oecd.org/finance/financial-education/pisa-2015-results-volume-iv-9789264270282-en.htm
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http://www.oecd.org/edu/PISA%20Volume%201V%20Financial%20Literacy%20Chart.png
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http://gflec.org/initiatives/sp-global-finlit-survey/

2018 Improving Financial Awareness & Financial Literacy Campaign Report & Magazine™ Part |
Page 208



We are helping to launch The
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-TIFA-FLMovement- Improving Financial
Kenya-ExecSum.pdf

Awareness & Financial

http://cohecfkenya.org/improving-financial-literacy-project/ Literacy Movement in Kenya
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Too many people are on the verge of running out of money prematurely — long before their life expectancy. Many
families are burdened with large amounts of debt, while many adults don't have nor realize why it's important to
have a current financial estate and gift plans to protect themselves and their families. We have a serious problem.
This lack of financial awareness, along with the financial illiteracy epidemic places a HUGE growing amount of
pressure on families and friends, employers, nonprofits; as well as the ultimate safety net the government. This is
not just a local epidemic it's an international one.

Earning and building personal wealth and managing personal finances today are more complicated and more
impaortant than ever. We're living longer and need to eam more, save more, invest more wisely to build financial
resources to care for ourselves and families. Many of us are insecure with our work and the future of our homes. We
see our money being drained by the high cost of food and water, healthcare, housing, education, taxes while
dealing with the uncertainty of investments and our local and global economy. We worry about the future, or
unfortunately in many cases, simply try not to think about it.

Most people are not taught the essential principle to smart personal financial management — the foundation to
personal finance knowledge — at home or in school, thus they don't have the proper tools to address every day
money decisions in an informed manner. This jeopardizes our citizen's ability to:-

Be financially and physically healthy
Become financially productive and to help grow our economy

Realistically achieve and maintain their personal and financial dreams

Enjoy a financially secure and debt free future information.

Significantly improving financial awareness and financial literacy can have a major positive impact on our;-

* Healthcare-Advancements in healthcare and technology are helping us to live longer, healthier, and higher
guality lives, improving financial awareness and financial literacy can help us earn more and attract needed
money and high quality education to take advantage of these healthcare advancements.

* Education— Improving financzal awareness and financial literacy can help us increase our quality of life and
attract the needed finandal resources to advance our education system so that every man, woman, and child
has the fundamental life skills, knowledge, and opportunity to live successful, happy and productive lives.

* Peace— Lasting peace will only exist when the people of a country are properly nourished, healthy, have low
or no debt, and have the knowledge and life skills that can give them the opportunity to live and raise their
families in safety while they earn and accumulate their fair share of wealth to live happy productive lives.

+ Agriculture-Our important agricultural sector is under developed and largely inefficient, employing 75% of
the workforce compared to less than 3% in the secure developed countries. Improving financial awareness
and financial literacy will help us better manage our natural resources, better feed and provide for our
growing population, while creating higher paying jobs and better grow our economy.

+ Economic Empowerment-Key drivers of our economy revolves around every man, woman and child.
COHECF-KEMYA provides encouragement, education and support to enhance all Kenyans to live successful,
happy and productive lives. We give particular emphasis to significantly improve financial awareness and
financial literacy as this empowers people to make better informed everyday money decisions. This helps all
Kenyans to obtain great jobs and build a better life for themselves and the families. We also encourage

families, youth and women in Kenya to explore and initiate innovative businesses and micro-enterprises.
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https://www.linkedin.com/pulse/financial-literacy-trends-women-asia-singapore-hong-haotanto-
%E9%99%B3%E5%AE%89%E5%A8%9C/
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https://www.postguam.com/community/april-to-highlight-financial-education-preparedness/article_68a40376-3c80-11e8-90bc-6f138000d6d0.html
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http://www.sunstar.com.ph/davao/business/2017/05/31/bagaforo-financial-literacy-544866
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http://kwhs.wharton.upenn.edu/2018/04/prakash-koirala-financial-literacy-champion-nepal/
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‘It's All about Money’

It was a reality that Prakash Koirala had witnessed from a young age growing up in
Duolakha, Nepal. °| was born in a very rich family. At the same time, the community
where | was born, | saw the different kinds of people. as well,” notes Koirala, who is 26
and mow lives in Kathmandu. “They were living in extreme poverty. They were struggling
to collect their lunch or dinner. That really motivated me to do something in the field of
finance or economics ©.°

Koirala set out to become an economist © . but quickly identified a much more hands-on
way to impact the lives of his neighbors. “I realized it's all about money. Money drives
people into misery and into happiness.” says Koraila, who began to promote financial
literacy and inclusion in 2011 when he was just a feenager. He later spent extended
fime in rural parts of Nepal to understand the demands. “Educating people, especially
children and women, about how they can use their meney was a better way™ to make a
difference.

Through his company © FinLit Mepal, Koirala has developed a financial literacy
curriculum that is based in the Nepalese contexi. He believes sirongly in teaching basic
financial =kills that will empower students and especially women to save their money
and uliimately become a part of the country’s financial system. He and his small team of
staff and volunteers work with s=chool groups © to provide month-long lessons in
financial literacy. Koirala’s “school bank” concept staris with a piggy bank {that isnt
always shaped like a pig). “l ask them fo save money in this piggy bank for one month,”
he says. “When it fills up, we break it open and they have 3,000 to 4,000 Nepaless
Rupees [about $38 1U.5. dollars]. | ask them to go to the nearest financial insfitution and
o open a bank account and save that money in the bank.”

As an extension of his financial training, Koirala also works with women in rural areas
who take out micreloans — a few hundred U.S. dollars — to run very small farming
cooperatives or sewing businesses. He teaches them to keep financial diaries of their
income and expenses, a3 well as how to use their loans appropriately and to draw up
business plans so they can ullimately have access to even bigger loans. He brings
these women together to share their siories of financial success and access and fo
mentor © other women.

His vision is simple: Financial literacy empowers people. “Money is all about freedom,”
suggests Koirala, who was a 2015 Child & Youth Finance Internaticnal youth financial
educafion awareness winner and has also won more recent honors from the British
Parliament and the government of Mepal. “The world is moving fo digital currency, but in
rural Mepal they don't know how to have a bank account or manage money. We need to
teach our peer and our community so everybedy can understand the basic components
related to financial literacy.”
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Consumer and financial literacy

The Department of Education and Training recognises the need for Queensland students to be confident and informed financially
literate consumers and investors. Consumer and financial literacy is a cross-curricular area of learning and includes the teaching

of concepts relating to consumerism as well as financial matters.

The rationale for consumer and financial literacy in education is identified in the National Consumer and Financial Literacy

Framework @ A, The framework is designed to guide states and territories in the development of curriculum and support
materials. It describes essential consumer and financial capabilities that will support lifelong learning and provides guidance on
how consumer and financial education may be structured to support a progression of learning from Foundation {Prep) to Year
10. There are three interrelated dimensions of learning that underpin consumer and financial education: Knowledge and
understanding; Competence; and Responsibility and enterprise.

Teaching consumer and financial literacy
MoneySmart Teaching
The MoneySmart Teaching program aims to engage students in a fun way with real life money experiences and supports

teachers, both professionally and personally, in building their capacity and confidence to deliver consumer and financial literacy
education in their classroom and across the whole school.

The program uses consumer and financial literacy as a context for teaching and learning in mathematics, English and science,
with all of the units of work aligned to the Australian Curriculum.

Buy Smart competition

The annual Buy Smart competition is a hands-on learning activity to help young people in Years 4-12 learn about consumer and
financial literacy issues. Students must develop a creative project to explain a chosen consumer issue and give advice to a
target audience.

Buy Smart is run by the Office of Fair Trading and has been mapped to the Australian Curriculum, making it easy for entries to
be applied as a classroom activity, assessment piece or extension exercise. The Teachers’ kit has more information about prize
money, implementation, resources and incursion opportunities.

* Top of pagz
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https://www.bbvaedufin.com/en/
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http://www.guampdn.com/story/money/2017/04/10/bank-guam-holds-outreach-efforts-april/100314742/
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https://en.prnasia.com/releases/apac/heung-to-middle-school-clinch-the-hong-kong-liberal-studies-financial-literacy-
championship-216329.shtml
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https://www.cpacanada.ca/en/the-cpa-profession/financial-literacy/financial-literacy-education
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http://newsroom.genworth.com/2018-05-23-Genworth-Canada-looks-to-promote-financial-literacy-amongst-young-Canadians
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Genworth Canada looks to promote financial literacy amongst young Canadians
TOROMNTO, May 23, 2018 S/CNW/ - Genworth Canada is pleased to announce a sponsorship commitment of $100.000
ower the next three years to The University of Waterloo School of Accounting and Finance (SAF) to suppert the growth
and awareness of the University of Waterloo Financial Literacy Competition.

The Financial Literacy Competition (FLC) developed in collaberation with ‘\'Lh ,r
Business Studies teachers within the Waterloo Region, is offered to Grade G e nwo rt h - -
9 and 10 students. The FLC is an exciting epportunity for secondary school .f \
teachers to engage their students to test and challenge their knowledge in Ca n ada

personal finance, accounting and wealth management, as well as

providing a selid literacy foundation to prepare them for the future.

"Basic financial skills are a critical building block in every person's education. Integrating financial skills development
throughout the curriculum ensures that students will have the knowledge 1o make effective decisicns throughout their
lives" said |James Barnets, SAF Interim Director.

The Genworth Canada sponsorship will help support the extension of the FLC across Canada over the next three years
in an effort to bring better understanding and awareness of the impartance of financial literacy to young adults. It will
also reward and recognize the top scoring students who successfully completed the FLC and assist them with financial
support towards post-secondary education.

"Genwaorth is committed to promoting financial literacy amongst young Canadians. A= a company that supports the
health of the housing market, education is key to responsible homeownership. We need to ensure our younger
generation is equippad with the knowledge t2 help them become financially stable into adulthood. The Financial
Literacy Competitian is a great catalyst to spread the information in an interesting and interactive way.” said Stuart
Levingzs. President and CEQ of Genwaorth Canada.

Two competitions are planned for this year, with the first contest launching on May 30, 2018 and the second to be
scheduled later in the year. For more details on how to participate, please visit Financial Literacy in the Classroom.

About Genworth M| Canada Inc.

Genwaerth Ml Canada Inc. (TSX: MIC) through its subsidiary, Genworth Financial Mortgage Insurance Company Canada
{"Genworth Canada”), iz the largest private residential mortgage insurer in Canada. The Company provides morigage
default insurance to Canadian residential mortgage lendears, making hemeownership more accessible o first-time
homebuyers. Genworth Canada differentiates itzelf through customer service excellence. innovative processing
technology and a rcbust risk management framework. For mare than two decades, Genwarth Canada has supported
the housing market by providing thought leadership and a focus on the safety and soundnesz of the mortgage finance
system. As at March 31, 2018, Genwaorth Canada had $6.8 billion total assets and $4.0 billion total shareholders’
equity. Find cut maore at www.genworth.ca

About the University of Waterloo

University of Waterloo is Canada's top inngvation university. With more than 26,000 students, we are home to the
world's largest co-operative education system of its kind. Our unmatched entrepreneurial culture, combined with an
intensive focus on research, powers one of the top innovation hubs in the world. Find out more at waaw. uwaterloo.ca

SOURCE Genwarth MI Canada UNIVERSITY OF

For further informartion: Genworth Canada: Anita Booth, Director of WAT E R Loo

Marketing and Community Relations. anita.booth@genworth.com, 905-
287-5394 ar Sheilaah Guthrie, 226-338-3916
Sheilaah.Guthrie@uwaterloc.ca
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https://globaled.gse.harvard.edu/financial-literacy
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https://www.canada.ca/en/financial-consumer-agency/services/financial-literacy-programs.html
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About The Financial Awareness Foundation

The Financial Awareness Foundation, is a 501(c)(3)
nonprofit organization; our mission is to significantly
help solve a major social problem dealing with the lack
of financial awareness and financial literacy.

The Financial Awareness Foundation is a
501(c)(3) nonprofit organization; our mission
is to significantly help solve a major social
problem dealing with the lack of financial
awareness and financial illiteracy.

The Foundation serves as a nonpolitical
“financial awareness advocate” for the
general public, the financial service and
nonprofits professionals and their
organizations, educational institutions,
municipalities, and employers.
(Click on the graph to see our one minute video)

Mission: Our mission is to significantly help solve a major social problem dealing with the
lack of financial awareness and financial literacy.

We believe that teaching financial awareness, financial literacy and the essential principles
to smart personal financial management are very important as this gives people the tools
of empowerment to:

o Make better informed and productive everyday money decisions

¢ Save time and money with their financial advisors and service providers

e Have the best opportunities to reach and maintain their personal / family financial

dreams
e Enjoy a financially secure debt free future
e Advance their philanthropy and legacy plans.

With so many people on the verge of running out of money before their life expectancy
and over half your friends and neighbors not having an up-to-date estate plans to protect
themselves and their families we have a serious problem. This lack of financial awareness
and financial literacy places a huge amount of pressure on families and friends,
employers, nonprofits; as well as the government. This is not just a domestic challenge it
is an international one. We feel the solution to these financial challenges revolves around
better financial education.

Purpose: The Foundation serves to benefit you by significantly improving financial
awareness and financial literacy.
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http://home.thefinancialawarenessfoundation.org/

Vision: The Foundation envisions a world where every person has access to the right
financial advice and the skills and tools to manage their finances so they can achieve and
maintain their financial stability, security, and freedom throughout their lives, while
advancing their personal philanthropy. We see this happening by significantly improving
both the public’s financial awareness and their financial literacy, while developing &
assembling educational content to assist financial service and nonprofit professionals in
providing high-quality, cost-effective services to the general public.

Core Values:

1.

Public Service — Serve as a nonpolitical “financial awareness advocate” to the
general public providing them with the essentials principles of smart personal
financial management so they can make better every day financial decisions
throughout their lives.

Knowledge — Encourage and support financial education to improve financial
awareness and financial literacy.

Collaboration — Recognize, promote, and unite organizations that are championing
improving financial awareness and financial literacy with other organizations,
nonprofits, educational institutions, municipalities, and employers, and individuals.
Diversity — Promote cultural diversity within the financial services professions to
better serve a diversified public.

Ethics — Encourage ethical behavior within financial service professions, nonprofits,
and the business world.

Focus: The Financial Awareness Foundation has two main focal
points that revolve around:

1. Taking an active leadership role to recognize

organizations and their management that are
championing improving financial awareness
and financial literacy. We are then uniting

them with other associations,
organizations, nonprofits, educational
institutions, municipalities, and

employers to actively focus their vast
community resources into The Improving
Financial Awareness & Financial Literacy
Movement & Campaigns - a growing
concentrated personal finance content media blitz
campaign every six months through the strategic
venues of

¢ National Financial Literacy Month (April)
http://www.thefinancialawarenessfoundation.org/pdf/About-NationalFinanciallLiteracyMonth.pdf

e National Estate Planning Awareness Week (3" week in October) (We
worked with Congressman Thompson’s Office during 2007 and 2008 to help
create this proclamation that was signed by 50 bi-partisan Congresswomen and

Congressmen, and have helped to advance and promote it since.)
http://www.thefinancialawarenessfoundation.org/pdf/About-NationalEstatePlanningAwarenessWeek. pdf

The strategy here is to touch the majority of the general public and financial service
and nonprofit professionals at least twice a year through these strategic venues
with a friendly educational and entertaining (edutain) reminder to get and
keep your financial, estate, and plans in order.
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We understand that this is a massive undertaking. As we move into the 9" year of the
Improving Financial Awareness & Financial Literacy Movement it's being
accomplished through thought leading financial service and

nonprofit  organizations and their professionals,

educational institutions, municipalities, and employers.

2. The Foundation also delivers and develops
exceptional educational content and programs for
the general public and for financial service and
nonprofit professionals, and educational
institutions that support the public’s financial and
estate planning and charitable planning needs.

With so many people on the path to or verge of running

out of money before their life expectancy, many families

burdened with large amounts of student loans and other

forms of debt, and more than half of the adults (120 million -

US) not having up-to-date estate and financial plans to protect

themselves and their families, we have a serious problem. This lack of financial awareness
and financial illiteracy epidemic places a HUGE growing amount of pressure on families
and friends, employers, nonprofits; as well as the ultimate safety net — the state and
federal government. This is not just a US epidemic it’s an international one.

We are hard at work to become the ‘foundation of choice’ for improving financial
awareness and financial literacy.

Organizations are not required to financially support The Financial Awareness
Foundation in any way. They do not pay any marketing or membership fee, or
make a contribution in order to participate in this important improving financial
awareness and financial literacy movement, campaigns and programs. And we
distribute high quality materials at ‘NO Cost’. But as a 501(c)(3) nonprofit
financial support and contributions are always welcomed and very much
appreciated.
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Here are some links to provide you with further background information on us and The
Improving Financial Awareness & Financial Literacy Movement & Campaigns.

The Financial Awareness Foundation

1.
2.
3.
4.
5.

Our Introduction 1 minute video and website
http://www.thefinancialawarenessfoundation.org/index.html

The Financial Awareness Foundation Fact Sheet
http://www.thefinancialawarenessfoundation.org/pdf/TheFAFoundationFactSheet.pdf

The Financial Awareness Foundation Introduction
http://www.thefinancialawarenessfoundation.org/pdf/TheFAFoundationintro.pdf

The Financial Awareness Foundation Annual Report & Business Plan
http://www.thefinancialawarenessfoundation.org/pdf/ TFAF-FoundationReport&BusPlan.pdf

IRS Determination Letter

http://www.thefinancialawarenessfoundation.org/pdf/ TEFAF-IRS-Determination-Letter-060414.pdf

The Improving Financial Awareness & Financial Literacy Movement & Campaigns

1.

2.

The Improving Financial Awareness & Financial Literacy Movement Report & Magazine™

Spring http://www.thefinancialawarenessfoundation.org/pdf/ TFAF-SpringCampaignReport&Magazine.pdf

Fall http://www.thefinancialawarenessfoundation.org/pdf/TFAF-FallCampaignReport&Magazine.pdf
The Improving Financial Awareness & Financial Literacy Movement Program Planner / Overview
http://www.thefinancialawarenessfoundation.org/pdf/ TFAF-
ImprovingFinancialAwarenessCampaign&ProgramPlanner.pdf
For the financial service and nonprofit professionals - How Improving Financial Awareness & Financial
Literacy Can Increase Your Bottom Line
http://www.thefinancialawarenessfoundation.org/pdf/ TFAF-AdvisorsSupport-
ImprovingFinancialAwareness-CanlincreaseYourBottomLine.pdf
For the general public - Supporting Improving Financial Awareness & Financial Literacy Is A
Winning Opportunity For All
http://www.thefinancialawarenessfoundation.org/pdf/ TFAF-
PublicSupportforthelmprovingFinancialAwareness.pdf
Serving as an Ambassador or Volunteer
http://home.thefinancialawarenessfoundation.org/pdf/TEAF-Ambassador-Volunteer-Overview.pdf

TFAF Improving Financial Awareness & Financial Literacy Programs

1.
2.

The Financially Green Organization Certification Program™ Executive Summary & Overview
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-FinanciallyGreenOrganizationCertProgramQOverview.pdf
The Your financial PARTNER University / College Program™ Executive Summary & Overview
http://www.thefinancialawarenessfoundation.org/pdf/ TEFAF-YourFPUniversityProgramQOverview.pdf

TFAF Complimentary Personal Finance Publications

Here is a link to download the Set of Personal Finance Publications. In the spirit
of improving financial awareness and financial literacy you are welcome to share
them with family and friends, staff and business associates as you see
appropriate.

http://home.thefinancialawarenessfoundation.org/publications.html

Your financial PARTNER™ Overview — Essential Principles to Smart Personal Financial
Management™ This publication provides the reader with an overview of the Your financial PARTNER
Personal Financial Management System and also identifies the essential principles to smart personal
financial management and common mistakes to avoid and places them at your fingertips.

Your financial PARTNER™ — The Personal Financial Management System, Guidebook and form
set - This is more than just another source of financial information and advice. It's a complete personal
financial management system - a clear step-by-step process designed to help organize your affairs and
provides you with the essential principles to smart personal financial management and a comprehensive
set of common mistakes to avoid. These tools empower you to

¢ Make better informed and productive everyday financial decisions
Save time and money with your financial advisors and service providers
Have the best opportunities to reach and maintain your personal / family financial dreams
Enjoy a financially secure debt free future
Advance your philanthropic and legacy plans.
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3. Your Estate Planning Organizer™ — All the tools you need to better organize, plan and manage your
estate plan over your lifetime. Helps you develop and maintain a sound estate plan for you and your
family. Organizing financial information is challenging for most of us. Your Estate Planning Organizer
streamlines the estate planning process, helping you prepare your estate plan in a quick and easy
manner saving you time and money.

TFAF White Papers
1. We Have a Lack of Financial Awareness & Financial llliteracy Epidemic that Requires Immediate
Attention
http://www.thefinancialawarenessfoundation.org/pdf/TFAF-WhitePaper-LackofFinAware-
FinlliteracyEpidemic.pdf

If you have further ideas or require additional information about us, the improving
financial awareness & financial literacy movement, campaigns, programs and activities, or
wish to discuss volunteer activities, sponsorships, planned gifts, and contributions / grants
to The Financial Awareness Foundation, please contact me directly.

Thank you for your consideration and we look forward to hearing from you.
Respectfully submitted,

Valentino Sabuco, CFP®

Executive Director & Publisher

The Financial Awareness Foundation

A 501 (¢)(3) Nonproifit Organization

Dedicated to “Improving financial awareness & financial literacy...” ™
E-mail: v.sabuco@TheFinancialAwarenessFoundation.org

Website: www.TheFinancialAwarenessFoundation.org

959 Golf Course Drive #273
Rohnert Park, Sonoma County, CA 94928-1766
Office: 707.586.8620

Help us do more by making a generous tax deductible contribution
http://home.thefinancialawarenessfoundation.org/donationgateway.html
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So What is Financial Literacy?

Financial Literacy is the understanding and effective use of the essential
principles of smart personal financial management to address everyday
financial decisions in an informed manner, thus empowering people to
o Make better informed and productive everyday money decisions
e Save time and money with their financial advisors and service
providers
e Have the best opportunities to reach and maintain their personal /
family financial dreams
¢ Enjoy a financially secure debt free future

e Advance their philanthropy and legacy plans.
— The Financial Awareness Foundation
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Donor Contribution Form

Have You Ever Heard Someone Say...

“Doesn’t the government provide for that?”
“Estate and financial planning is too complicated and expensive.”

“All my property is titled in joint tenancy with my spouse so | don’t need a will.”

“Estate and financial planning is only for the rich.”
“I’m too young to do estate or financial planning.”

The Foundation serves as a nonpolitical and neutral “financial awareness advocate” for the
public, the professionals and their associations, educational institutions, and nonprofits. Our
mission is to significantly help solve a major social problem dealing with the lack of financial
awareness and financial literacy. We believe that teaching financial literacy and the essential
principles of smart personal financial management are very important. This gives people the
tools to address everyday financial decisions in a more informed manner and have the best
possibilities to reach and maintain their personal financial freedom, security, and philanthropy.

WE CAN'T DO THIS ALONE - WE NEED YOUR HELP!

Please consider making a contribution to The Financial Awareness Foundation by completing and
returning this page. We are a 501(c)(3) nonprofit organization. Unless you request otherwise, your
contribution will be given recognition on The Financial Awareness Foundation website and in next
year’s Foundation Report. Thank you for your consideration.

To learn more about us, link to http://www.TheFinancialAwarenessFoundation.org

Click or visit http://home.thefinancialawarenessfoundation.org/donate.html to make your online
contribution or enclosed a check payable to “The Financial Awareness Foundation” or
complete the following credit card form.

Please accept my contribution of $
Charge My VISA/MC/AMEX # Exp. Date

Name of Cardholder
Signature

Address
Telephone Number Email

Use of my donation for: __ Unrestricted __ Improving Financial Awareness __ Professional Education __ Scholarships
Call, email, or mail your generous contribution to us at:

The Financial Awareness Foundation

Executive Director Valentino Sabuco

959 Golf Course Drive #273

Rohnert Park ¢ Sonoma County ¢ CA 94928-1891

707.586.8620 ¢ VV.Sabuco@TheFinanicalAwarenessFoundation.org
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